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This book is for developers who are already proficient in programming and capable of designing systems using traditional
databases, but are new to Redis. It is assumed that you understand the basics of Redis and are familiar with the various data
structures. You are also expected to be proficient in one or more programming languages through which you want to use Redis.
This book provides a unique historical and qualitative review of ten foreign automakers with plants in developed North America
from their early beginnings to their export entry into North America. It seeks to expand the knowledge of American and Canadian
policymakers pursuing a new foreign motor vehicle assembly plant or Foreign Direct Investment.
The current fossil fuel-based system of mobility is associated with a wide range of environmental and social problems. There is a
growing body of literature on system innovations and transitions which has as a common understanding that long-term
transformative change is necessary to deal with these complex problems. However, knowledge on the crucial role of citizenconsumers in sustainable mobility transitions is still underdeveloped. By incorporating the viewpoint of consumption patterns and
everyday life routines, this book provides (new) knowledge on the role of citizen-consumers in sustainable mobility transitions.
Theoretically, a practice based approach is developed as a novel framework to analyse, understand and influence transition
processes to sustainable mobility at the level of everyday life. The focus in each of the three cases studies is on situated
interactions between consumers and producers. Amongst these is an analysis of the role environmental information and subsidies
in new car purchasing. Also, various examples in which an attempt was made to orchestrate a (modal) shift in commuting
practices are examined. Each of the empirical case studies shows the important role of contextual factors in understanding and
influencing mobility behaviour of citizen-consumers. In addition, this book helps to understand how and why innovation in mobility
practices takes place or not.
"Having been born a freeman, and for more than thirty years enjoyed the blessings of liberty in a free State—and having at the end
of that time been kidnapped and sold into Slavery, where I remained, until happily rescued in the month of January, 1853, after a
bondage of twelve years—it has been suggested that an account of my life and fortunes would not be uninteresting to the public."
-an excerpt
This Prius repair manual contains the essential information and know-how you need to take the mystery out of servicing the
Toyota Prius with Hybrid Synergy Drive®. You ll find step-by-step directions from safely disabling the high voltage system to realworld practical repair and maintenance procedures and full-color technical training. Model and engine coverage: 2004 - 2008 Prius
NHW20 and 1NZ-FXE Engines.

The market forces shaping business today are fundamentally changing the way we do business. To remain competitive,
new management strategies must be developed and implemented. Corporate executives and managers everywhere
need the latest management tools to help them revitalize their business and successfully position their organization for
the future. No matter what type of business you are in, Strategic Management for the XXIst Century provides valuable
insights to help you lead your organization by using the newest approaches for strategic planning. This essential
resource not only explains the concept of strategic management, but also offers a step-by-step blueprint for creating a
strategic planning system consisting of three components: strategic, administrative, and operational. An insightful and
visionary reference, Strategic Management for the XXIst Century explains the logical relationships between a planning
system and the structure within which they are executed. Also discussed are techniques of trend analysis, scanning
projections, probability studies and "futures research"--the answer to bridging the gap between today's and tomorrow's
markets.
This manual provides information on routine maintenance and servicing, with tasks described and photographed in a stepby-step sequence so that even a novice can do the work.
The poet is the sayer, the namer, and represents beauty. He is a sovereign, and stands on the centre.—Ralph Waldo
Emerson, from "The Poet" "[The poet] is a seer.... he is individual... he is complete in himself.... the others are as good as
he, only he sees it and they do not. He is not one of the chorus. "—Walt Whitman, from the preface to Leaves of Grass
Poetry has always given rise to interpretation, judgment, and controversy. Indeed, the history of poetry criticism is as rich
and varied a journey as the history of poetry itself. But classic writings such as Emerson's essay "The Poet" and
Whitman's preface to Leaves of Grass serve as more than a critical "call and response": the works are striking examples
of how the finest poets themselves have written on poetics and the works of their peers and predecessors—revealing, in
the process, much about the theory and passion behind their own works. Spanning thousands of years and including
thirty-three of the most influential critical essays ever written, Classic Writings on Poetry is the first major anthology of
criticism devoted exclusively to poetry. Beginning with a survey of the history of poetics and providing an introduction and
brief biography for each reading, esteemed poet and critic William Harmon takes readers from Plato's Republic and
Aristotle's Poetics to the Norse mythology of Snorri Sturluson's Skáldskaparmál. John Dryden's An Essay of Dramatic
Poesy and Shelley's A Defence of Poetry are included, as is an excerpt from Elizabeth Barrett Browning's verse novel
Aurora Leigh, arriving, finally, at the modernist sensibility of "Poetic Reality and Critical Unreality," by Laura (Riding)
Jackson. For anyone interested in the art and artifice of poetry, Classic Writings on Poetry is a journey well worth taking.
Haynes offers the best coverage for cars, trucks, vans, SUVs and motorcycles on the market today. Each manual
contains easy to follow step-by-step instructions linked to hundreds of photographs and illustrations. Included in every
manual: troubleshooting section to help identify specific problems; tips that give valuable short cuts to make the job
easier and eliminate the need for special tools; notes, cautions and warnings for the home mechanic; color spark plug
diagnosis and an easy to use index.
Now in its fifth edition, this popular textbook continues to provide a comprehensive insight into the world of advertising
and promotional communications. Unique in its approach, the authors situate the key concepts of marketing
communications from the perspective of advertising agencies and provide insight into what a career within an ad agency
might be like. Their critical approach grounded in up-to-date research allows the reader to develop an interdisciplinary
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understanding of marketing and advertising, including business, socio-cultural, media studies and consumer culture
theory perspectives. Along with striking full colour visual advertisements and illustrations, new examples and case
studies, this fifth edition has been fully updated to include: Two brand new chapters on Social Media Advertising and
Digital Advertising Commentary on how the COVID-19 pandemic has and will impact advertising The evolving role of
advertising agencies in the post digital era Emerging forms of advertising and promotion, including the role of influencers
-Aaron Starmer skillfully welds sharp humor, deep loss, and roaring escapades. Truly the smartest and funniest book about
spontaneous combustion you will ever read.---John Green, #1 bestselling author of The Fault In Our Stars With all the perfectly
lovely young adult novels out there, you decided to check this one out? It's got spontaneously combusting teenagers in it, dude.
Not the slow burning type either. We're talking the randomly exploding variety. Seniors in high school just walking along, heading
to class, whistling Beyonce, when--WA-BAM -- they're suddenly dripping off the lockers. Is that really something you're into?
Confession: I'm actually kinda into that too. So, now that we've established we're both thoroughly weird and, I assume, thoroughly
open-minded, we can give it shot, right? Let's at least read the opening chapters of this bad-boy and see if it features some of the
more intriguing elements such as . . . - Exploding teenagers (obviously). - Hallucinogenic mushrooms. - Pyromaniacal boyfriends. Triplet toddlers in powder blue suits. - Amur leopards and doomsday preppers. - A foul-mouthed female POTUS. - Ashtanga yoga.
- -Youtube sensations. - Self-driving Priuses. - Rogue FBI agents. - Mad scientists. - Homecoming. - Spring break. - Prom. - And . .
. Jennifer Lawrence. Notice how I put Jennifer Lawrence last. She's in the book, so it's not cheating. And hey, if it takes America's
most beloved movie star to sell this thing, then that's what it takes. So, in closing: Jennifer Lawrence. -Wildly
inventive.---Entertainment Weekly -Must List- -A comically surreal novel that will blow your mind.---People Magazine
The Car Design Yearbook 1The Definitive Guide to New Concept and Production Cars WorldwideMerrell Pub Limited
"This Study Guide and Solutions Manual contains complete and detailed explanations of the solutions to the problems in the
text."--TEXTBOOK PREFACE.
On the first morning of the first day of their summer vacation, J.D. Kidd and his best friend resolve to have one absolutely perfect
day before the summer ends.
This is the only book that completely lists accurate technical data for all cars imported into the U.S. market from 1946-2000. With
many imports approaching the antique status, this book will be a big seller across all generations of car enthusiasts. From the
grandiose European carriages of the late Forties to the hot, little Asian imports of the Nineties, every car to grace American
roadways from across the Atlantic and Pacific is carefully referenced in this book. &break;&break;Foreign car devotees will
appreciate the attention given to capturing precise data on Appearance and Equipment, Vehicle I.D. Numbers, Specification
Charts, Engine Data, Chassis, Technical Data, Options and Historical Information. &break;&break;Collectors, restorers and car
buffs will love this key book from noted automotive authors, James Flammang and Mike Covello.

Looks at concept and production automobiles launched worldwide each year.
A craftsman, visionary, and warrior, Shef has risen from slavery to become king of a mighty Viking nation. But his
growing kingdom menaces all of Europe, and he has made many powerful enemies. Chief among his enemies are the
Knights of the Lance, a fanatical order of soldiers sworn to bring Shef down, no matter what the cost. To defeat Shef,
they will go to extraordinary lengths to find the sacred spear of Christ--and resurrect the Holy Roman Empire. Driven by
dreams, Shef battles to change the course of history, but even the gods themselves may be plotting against him.... At the
Publisher's request, this title is being sold without Digital Rights Management Software (DRM) applied.
A behind-the-scenes look at Lexus’s surprising twenty-year success story—in a revised new edition In the 1980s,
German brands BMW and Mercedes-Benz dominated the luxury car market and had little reason to fear competition from
Japan. But in 1989, Toyota entered the market with the Lexus LS 400, a car that could compete with the Germans in
every category but price—it was US$30,000 cheaper. Within two years, Lexus had overtaken Mercedes-Benz in the
United States and made a stunning success of Toyota’s brave foray into the global luxury market. Lexus: The Relentless
Pursuit reveals why Toyota decided to take on the German automakers and how the new brand won praise and success
for its unparalleled quality, unforgettable advertising, and unprecedented customer service. From the first boardroom
planning session to Lexus's entry into the mega-luxury supercar market, this is the complete and compelling story of one
of the world's most admired brands. Includes a new Foreword by legendary designer Erwin Lui, an Afterword with
updates since the first edition, and a new Coda by leading Japanese automotive journalist Hisao Inoue Covers the
racetrack triumph—and tragedy—behind the new US$375,000 Lexus LFA supercar Offers important business lessons for
brand managers and executives For car enthusiasts, business leaders, and anyone interested in branding and marketing,
Lexus: The Relentless Pursuit offers an amazing story of excellence and innovation in the automotive industry.
Over the past 100 years the European Automotive Industry has been repeatedly challenged by best practice. First by the
United States, through the development of ‘mass production’ pioneered by Henry Ford and more recently by ‘lean
production techniques’ as practised by the leading Japanese producers, particularly Toyota. It has consistently risen to
these challenges and has shown it can compete and even outperform its competitors with world-class products.
However, the European - dustry is now faced with growing competition and growth from new emerging low-cost countries
and needs to re-define its competitive advantage to remain at the forefront of the sector. Automotive growth is driven by
two factors, new m- kets and new technologies. Global competition is increasing, with technology and product
differentiation becoming the most important sales factors, but with c- tinued cost pressure. Within the market the winners
will be more profitable and the losers will disappear. The Automotive Industry makes a significant contribution to the socioeconomic fabric of the European Union. Manufacturing output represents €700 billion and research and development
spending €24 billion. European automotive suppliers number 5000 member companies and represent 5 million
employees and generate €500 billion in revenues. These are significant figures that generate wealth and high value
employment within the EU. European firms must consistently improve their competitive position to ensure that the
industry does not migrate to growing new markets.
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Follows the growth of the Japanese automobile industry, with information on the production of every Japanese
manufacturer, technical specifications, racing car versions, the evolution of car design and all experimental prototypes
"A readable and absorbing account of what advertising people try to achieve (whether or not they know quite how or why), grounded in Chris
Hackley's real and recent acquaintance with the practicalities of advertising, as well as its principles.... He minimises the inevitable jargon of
linguistics and communication theory. His own language is always accurate and clear, and often engaging. The well managed flow from
chapter to chapter sustains interest and enjoyment. I read the book from cover to cover in one sitting." - INTERNATIONAL JOURNAL OF
ADVERTISING "Professor Hackley's book provides a timely reminder to student and practitioner alike that advertising continues to play a key
role in the successful planning and implementation of marketing communications. Underpinned by a series of topical and often thoughtprovoking illustrations, this work not only explains how advertising is developed, but also presents the discipline in the wider context of sociocultural and linguistic research. Working from a practical advertising management basis, the text raises some key issues for advertising as
focus for academic and intellectual study." - Chris Blackburn, The Business School, Oxford Brookes University, formerly Account Director at
Foote, Cone & Belding, Leagas Delaney and Boase Massimi Pollitt "Dr Hackley has an uncommon approach to advertising. His book
combines the abstract theory of advertising and its effects with a hard-nosed practical approach. It is a guide to understanding and
appreciating advertising and a way to understand how and why advertising works or why it does not. I think that this book is a fine text for
students. Even more, it deserves to be read by advertising practitioners." - Arthur J. Kover, former editor of the Journal of Advertising
Research, Management Fellow at the Yale School of Management Advertising and Promotion is not only a detailed and insightful account of
how advertising is created; the book also explains how advertising comes to cast its all-enveloping shadow over contemporary consumer
culture. Many case examples drawn from major international campaigns are used to illustrate the power of advertising to portray brand
`personalities' in terms that resonate with consumers across many cultures. It contains detailed coverage of the major areas of advertising
and marketing communications but it is not a simplistic treatment. Advertising and Promotion takes a novel intellectual approach and draws
on concepts from the wider humanities and social sciences to cast fresh light on an over-familiar subject matter. It uniquely combines detailed
case information, current research and lively topical issues to offer an authoritative and comprehensive account of advertising's pre-eminent
role in contemporary marketing communications. It is an advanced student text, a reflective practitioner's handbook and an insightful account
for the general reader.
When the war ended on August IS, 1945, I was a naval engineering cadet at the Kure Navy Yard near Hiroshima, Japan. A week later, I was
demobi lized and returned to my home in Tokyo, fortunate not to find it ravaged by firebombing. At the beginning of September, a large
contingent of the Ameri can occupation forces led by General Douglas MacArthur moved its base from Yokohama to Tokyo. Near my home I
watched a procession of American mili tary motor vehicles snaking along Highway 1. This truly awe-inspiring cavalcade included jeeps, twoand-a-half-ton trucks, and enormous trailers mounted with tanks and artillery. At the time, I was a 21-year-old student in the Machinery
Section of Engineering at the Tokyo Imperial University. Watching that mag nificent parade of military vehicles, I was more than impressed by
the gap in industrial strength between Japan and the U. S. That realization led me to devote my whole life to the development of the
Japanese auto industry. I wrote a small article concerning this incident in Nikkei Sangyo Shimbun (one of the leading business newspapers in
Japan) on May 2, 1983. The English translation of this story was carried in the July 3, 1983 edition of the Topeka Capital-Journal and the
September 13, 1983 issue of the Asian Wall Street Journal. The Topeka Capital-Journal headline read, "MacArthur's Jeeps Were the Toyota
Catalyst.
Series 78, 79, 100 & 105 6 & 8-cylinder engines with 4.5L & 4.7L petrol and 4.2L diesel.
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