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Almost every company creates a marketing plan each year, and many spend hundreds of
employee hours researching, preparing and presenting their tomes to senior executives. But
most marketing plans are a waste of time; they are too long, too complicated and too dense.
They end up sitting on a shelf, unread and unrealized. Breakthrough Marketing Plans is an
essential tool for people who create marketing plans and people who review them. The book
provides simple, clear frameworks that are easy to apply, and highlights why marketing plans
matter, where they go wrong and how to create a powerful plan that will help build a strong,
profitable business.
Entrepreneurs and small business owners are urged to avoid the two biggest branding
mistakes they can make—first, investing in building their brand in ways that copycat big-name
companies, and second, struggling to build a brand sensitive to everyone and anyone, rather
than focusing on those who are spending with them. Led by Dan S. Kennedy, with the support
of Forrest Walden and Jim Cavale, the co-founders of Iron Tribe Fitness, and other
marketing/branding vets including Bill Gough, the number-one marketing adviser to Allstate
agents; Steve Adams, CEO of a chain of 21 retail stores and an e-commerce business, and
Nick Nanton, of the Dicks-Nanton Celebrity Branding Agency, entrepreneurs learn how to
develop and gain profit from their personal or business brand—without corporate-sized
investment. Mastering Kennedy’s branding truths and utilizing proven direct-response
advertising and marketing methods, entrepreneurs create their own brand tribe—customers who
believe in, buy, and promote their brand. Truths and tactics are illustrated with case studies,
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examples and insights from other well-known brands.
For 21st-century entrepreneurs, this book provides the practical guidance they need to
overcome the often intimidating challenges of starting, organizing, and running a new business
effectively and efficiently. * 400 unique evaluative descriptions of print and electronic resources
for initial start-up, creating a business plan, management, marketing, personnel and HR, and
competitive analysis * Screenshots of important and useful web pages * A glossary of relevant
terms and acronyms * An index provides access by author, title, subject, and webpage
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Kennedy dares marketers to dramatically simplify their marketing, refocusing on what works.
Updated to address the newest media and marketing methods, this marketing master plan —
from marketing master Kennedy—delivers a short list of radically different, little-known, profitproven direct mail strategies for ANY business. Strategies are illustrated by case history
examples from an elite team of consultants—all phenomenally successful at borrowing direct
Page 3/22

Download Free The Ultimate Marketing Plan 4th Edition
marketing strategies from the world of mail-order, TV infomercials, etc., to use in ’ordinary’
businesses including retail stores, restaurants, and sales.
In 2004, Kennedy took on the world of cell phones, PDAs, faxes, emails and every other
communication device that pervade the lives of entrepreneurs and suggested when to tap it,
and when to give it the heave-ho. He delivered a fresh take on the mantra “time is money” and
showed entrepreneurs how to maximize their time to better manage their business. However,
times have changed and so has the technology. In this latest edition, Kennedy tackles the
technology of today and delivers new insights and tools for boosting personal productivity in
keeping with his “less is more” approach. New material includes how to outsource, buying
experts, expertise and time. Kennedy covers virtual assistants, errand-running services, and
the far-reaching scope of activities and tasks people are paying others to do for them. Kennedy
also adds two new chapters discussing how to get more accomplished by leveraging
cooperative relationships, why goal setting (and New Year’s Resolutions) fails and how he
manages achievement.
A direct, practical guide revealing how you can lead your not-for-profit to success through
mission-based marketing Now in a Third Edition, Mission-Based Marketing is a direct, practical
guide showing how you can lead your not-for-profit to success in a more competitive world.
This book provides the knowledge and skills you need to build a market-driven organization
that holds onto its core values, does a better job of providing mission, and successfully
competes for funding, clients, referral sources, staff, and board members. Includes new
material on nonprofit websites, social networking and new methods of communication,
advances in technology, customer service in today's world, and the effects of marketing on
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fundraising Goes beyond the hows and whys to include lots of hands-on advice and real-world
examples Other titles by Brinckerhoff: Mission-Based Management: Leading Your Not-forProfit In the 21st Century, Faith-Based Management: Leading Organizations That Are Based
on More than Just Mission, and Social Entrepreneurship: The Art of Mission-Based Venture
Development Filled with new material, this book appraises the trends that have dramatically
affected the not-for-profit sector in the past several years, and explains how an organization
can shape this shifting landscape to its ultimate benefit.
This book ensures Real Estate professionals are up-to-date on the latest Real Estate, webenabled technologies. Real Estate agents are entrepreneurs by trade and look to establish an
all-inclusive web presence around their good name. Given the array of web-enabled
technologies currently on the market, this book provides a solid overview of core technologies
that should be in an agent's tool-box. Web-enabled technologies highlighted include: agent
websites, single-property websites, virtual tours, MLS/IDX/VOW/ILD technologies,
neighborhood search, comparable market analysis (CMA) and automated valuation model
(AVM) reports, electronic forms, online transaction management, and mobile technologies.
Finally, independent contractors, such as virtual assistants, are highlighted as they can help
maintain the web presence for top-producing, Real Estate agents. Real Products are
showcased as case studies or examples; these products are drawn from today's foremost
technology providers for real estate professionals. Some of the products showcased include:
ZipFormr, RELAYT transaction system, AgencyLogic PowerSitesT and RapidListingsT agent
websites, Realbiz360.com virtual tours, iseerealtyT mobile application by iseemediar,
AgentAVMT of eAppraiseIt, NeighborhoodScoutr neighborhood search, and Team DoublePage 5/22
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Click virtual assistant staffing. This book looks to be in-concert with the eLearning content
found at Webographers.com for those completing coursework for the REAL ESTATE
WEBOGRAPHERT certification.

The marketing of library services is an essential agenda item for almost all kinds
of libraries all over the world. In this volume 47 experts from 20 countries address
the issue through 40 articles. The bundling of dozens of contributions from a truly
international group of librarians, presented in this book, provides a broad
spectrum on the topic. This book will thus prove immensely useful, helping both
working librarians and future librarians to understand vital issues relating to the
marketing of library and information services at the local, national and
international level. The book is divided into the following six sections: Marketing
concept: a changing perspective; Marketing in libraries around the world; Role of
library associations; Education, training and research; Excellence in marketing;
Databases and other marketing literature.
BOOK AUTHORSHIP for personal promotion, to create powerful ‘lead
generation magnets’ for use in advertising, for securing favorable media
attention and publicity, to promote a cause or philosophy, for fun or fame or
fortune ...is the most proven, most powerful activity a person can take! Casting
yourself in the role of a published author can foster authority, credibility,
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believability and even celebrity like nothing else. Being introduced as a book
author (not a salesman) and introducing yourself with a book (not a brochure)
creates interest in place of resistance. The position of expert advisor is more
easily commandeered by the book author than by anyone else. These are just a
few of many good reasons to learn how to become a published author and how
to use that status and your book to accomplish your particular goals - exactly the
information roads traveled with you here by Adam Witty and Dan Kennedy.
Together, they probably have more experience as published authors and with
assisting entrepreneurs and business professionals in becoming published
authors and promoting themselves, their businesses or their causes with books
than anyone else on the planet! Their impressive credits are on pages 179-181.
Inside these pages, you’ll discover nine exciting, different ways to make money
and advance your career, business or cause by being the author of a book. If you
know you have a book or books inside you, here you will learn not only how to
get that message and those ideas into the right book and get it published, but
more importantly how to leverage that book for all it’s worth. If, on the other
hand, you question what you have to contribute to a book and find the idea of
writing one daunting, this book will replace your doubts and questions with
practical advice and motivation. Whether you want to make it to the bestseller
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lists or just sell a lot more of your goods or services more easily with profound
competitive advantage, this book is for you! INSIDE: • WHY a book is better than
any other marketing tool • HOW to build authority and expert status with a book •
Your book as The Ultimate Lead Generation Tool • Your book as The Ultimate
Referral Generation Tool • Use your book to get interesting and profitable
Speaking Engagements • Your book as the key to the vault of Free Publicity * A
Proven Plan for Being a Published Author, Fast
??????????????,????:????????????????,??????,???????????????????,????????
?????????
A new and updated version of this best-selling resource! Jones and Bartlett
Publisher's 2011 Nurse's Drug Handbook is the most up-to-date, practical, and
easy-to-use nursing drug reference! It provides: Accurate, timely facts on
hundreds of drugs from abacavir sulfate to Zyvox; Concise, consistently
formatted drug entries organized alphabetically; No-nonsense writing style that
speaks your language in terms you use everyday; Index of all generic, trade, and
alternate drug names for quick reference. It has all the vital information you need
at your fingertips: Chemical and therapeutic classes, FDA pregnancy risk
category and controlled substance schedule; Indications and dosages, as well as
route, onset, peak, and duration information; Incompatibilities, contraindications;
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interactions with drugs, food, and activities, and adverse reactions; Nursing
considerations, including key patient-teaching points; Vital features include
mechanism-of-action illustrations showing how drugs at the cellular, tissue, or
organ levels and dosage adjustments help individualize care for elderly patients,
patients with renal impairment, and others with special needs; Warnings and
precautions that keep you informed and alert.
Each of the 50 marketing tools in this book has been concisely described; with
step by step instructions on how to use each tool. In addition, simple applications
of each tool and cautions have been provided to help the reader apply each tool
to their specific marketing issues and problems.
Can One Great Presentation Make You Rich? The answer is YES. Packed with
battle-tested strategies and formulas to craft audience-retaining powerful
presentations, this No B.S. guide is designed to turn any ordinary business into
an extraordinary sell. Millionaire maker Dan S. Kennedy and public speaking
expert Dustin Mathews teach you their blueprint for creating life-changing
presentations and prove that your success is not just determined by what you're
presenting—but also why you're presenting, how you're presenting it, and who
you're presenting to. Kennedy and Mathews cover: The 12-Step Speaker's
Formula A Blueprint for Creating Irresistible Offers The 4 Secrets of Mass
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Persuasion The 7-Minute Rule of Audience Engagement How to Automate Your
Webinars and Your Profits How to Double Your Sales with a Multimedia Followup System Discover the battle-tested, carefully-crafted, revenue-generating tools
to creating, delivering, and marketing presentations that can change everything.
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As the market place changes under the impact of the rapid transformation of
information and the Internet, marketing plans are more important than ever. This
title explains how to integrate social media, contacts and membership, and other
tools into a complete plan that strengthens your customer base without breaking
your budget.
When Guerrilla Marketing was first published in 1983, Jay Levinson revolutionized
marketing strategies for the small-business owner with his take-no-prisoners approach
to finding clients. Based on hundreds of solid ideas that really work, Levinson’s
philosophy has given birth to a new way of learning about market share and how to
gain it. In this completely updated and expanded fourth edition, Levinson offers a new
arsenal of weaponry for small-business success including * strategies for marketing on
the Internet (explaining when and precisely how to use it) * tips for using new
technology, such as podcasting and automated marketing * programs for targeting
prospects and cultivating repeat and referral business * management lessons in the
age of telecommuting and freelance employees Guerrilla Marketing is the
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entrepreneur’s marketing bible -- and the book every small-business owner should
have on his or her shelf.
Written in clear, non-technical language, this book explains how employees and
employers can maximize internal and external organizational communication—for both
personal benefit and to the entity as a whole.
For the next 20 years, roughly 10,000 citizens will hit medicare eligibility each and every
day. Understanding their attitudes, interests, spending patterns, buying preferences and
the emerging opportunities for profiting by targeted development and marketing of
products and services to them is vital to the forward thinking entrepreneur and
marketing executive. There is no product, service, industry or profession category
unaffected by this demographic sea-change. The leading-edge boomer and senior
population quietly controls the majority of the deiscretionary spending and investing
capability, so this is the roadmap to the money.
This work for the layman provides sample contracts for the unmarried couple desiring to
clarify their property ownership. This form of agreement is of increasing importance as
more states recognize that unmarried couples may have an implied property
agreements similar to married couples.
Marketing should be as simple as putting money into the marketing side of the machine
and watching revenue spurt out the other side. But if your brand isn't what you'd like it
to be, if your consumer's purchase cycle is complex or long lasting, or if your products
Page 13/22

Download Free The Ultimate Marketing Plan 4th Edition
and services don't lend themselves to being purchased online, you already know it's not
that easy. Guy R. Powell, founder and president of ProRelevant, explores four critical
dimensions that businesses must master to become best in class and stay best in
class: - needs to be a machine. - needs to be agile. - needs to be prepared for the
future. - must own the future. As marketing expands in complexity with more and more
online and offline media choices, marketers must still deliver the highest revenue for the
least cost with the highest level of certainty. Build the right measurement infrastructure
and leverage the best information possible to profitably grow your business with
Marketing Machine.
Fact: More commerce and wealth is created by direct mail than by any other media
(true before the internet and true now) Reported in 2013 as the marketing channel that
"delivers the best ROI for customer acquisition and retention" by Target Marketing’s
Seventh Annual Media Usage Forecast survey of B2C, direct mail is surprisingly
outdated and under-represented on the marketing bookshelves for small business
owners — authors Simpson and Kennedy change that. Millionaire-maker Dan S.
Kennedy and direct mail marketing specialist Craig Simpson urge small business
owners to drive the momentum built via social media and other marketing avenues into
the mailboxes of their target consumers. Unlike other direct mail marketing books on
the shelf that specialize in one aspect of preparing a campaign such as copywriting or
design, this comprehensive solution covers all — the organizational, technical, and
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creative including designing, budgeting, tracking, and assessing effectiveness. Also
covered is how direct mail can be used in today's online marketing funnels. Benefiting
from the authors' combined 30 years in direct marketing, business owners are given the
guidelines for what works and what doesn’t, illustrated by real-life business campaigns
that show step-by-step how to build a results-producing promotional campaign.
FACT: NOTHING IS COSTLIER OR MORE DIFFICULT THAN GETTING A NEW
CUSTOMER. Business owners agree. The referred customer is far superior to the one
brought in by ‘cold’ advertising. Yet most business owners will invest more money to
find new customers than getting referrals from current, happy customers. Millionaire
maker Dan S. Kennedy and customer retention expert Shaun Buck dare you to stop
chasing new customers and keep an iron cage around the ones you already have.
Kennedy and Buck present a systematic approach to help you keep, cultivate, and
multiply customers so that your entire business grows more valuable and sustainable,
and you replace income uncertainty with reliable income through retention and
referrals. Learn how to: • Apply the #1 best retention strategy (hint: it’s exclusive) •
Catch customers before they leave you • Grow each customer’s value (and have more
power in the marketplace) • Implement the three-step customer retention formula • Use
other people’s events to get more referrals • Create your own Customer Multiplier
System • Calculate the math and cost behind customer retention Discover the referralgetting, sales-increasing, battle-tested tactics designed to help you build a thriving
Page 15/22

Download Free The Ultimate Marketing Plan 4th Edition
business for the long-term.
The Marketing Plan Handbook presents a streamlined approach to writing succinct and
meaningful marketing plans. By offering a comprehensive, step-by-step method for
crafting a strategically viable marketing plan, this book provides the relevant information
in a concise and straight-to-the-point manner. It outlines the basic principles of writing a
marketing plan and presents an overarching framework that encompasses the plan’s
essential components. A distinct characteristic of this book is its emphasis on marketing
as a value-creation process. Because it incorporates the three aspects of value
management—managing customer value, managing collaborator value, and managing
company value—the marketing plan outlined in this book is relevant not only for
business-to-consumer scenarios but for business-to-business scenarios as well. This
integration of business-to-consumer and business-to-business planning into a single
framework is essential for ensuring success in today’s networked marketplace. The
marketing plan outlined in this book builds on the view of marketing as a central
business discipline that defines the key aspects of a company’s business model. This
view of marketing is reflected in the book’s cross-functional approach to strategic
business planning. The Marketing Plan Handbook offers an integrative approach to
writing a marketing plan that incorporates the relevant technological, financial,
organizational, and operational aspects of the business. This approach leads to a
marketing plan that is pertinent not only for marketers but for the entire organization.
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The Marketing Plan Handbook can benefit managers in all types of organizations. For
startups and companies considering bringing new products to the market, this book
outlines a process for developing a marketing plan to launch a new offering. For
established companies with existing portfolios of products, this book presents a
structured approach to developing an action plan to manage their offerings and product
lines. Whether it is applied to a small business seeking to formalize the planning
process, a startup seeking venture-capital financing, a fast-growth company
considering an initial public offering, or a large multinational corporation, the framework
outlined in this book can help streamline the marketing planning process and translate it
into an actionable strategic document that informs business decisions and helps avoid
costly missteps.
SELL TO THOSE WHO SPEND: Market to the Affluent THE SCARY TRUTH: The middleclass consumer population—and their buying power—is massively shrinking. Customers are
buying less and in fewer categories. THE SILVER LINING: It takes no more work to attract
customers from the explosively growing Mass-Affluent, Affluent, and Ultra-Affluent populations
eager to pay premium prices in return for exceptional expertise, service, and experiences.
Millionaire maker Dan S. Kennedy, joined by branding experts Nick Nanton, J.W. Dicks and
team, show you how to re-position your business, practice, or sales career to attract customers
or clients for whom price is NOT a determining factor. Learn how to sell to those who will
always be spending. • Practical Strategies Revealed: Ritz-Carlton, Disney, Harrah’s
Entertainment, Dove, AARP, Dr. Oz, Starbucks, Williams-Sonoma, DeBeers, the health and
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wellness industry and many other fascinating and diverse true-life examples • E-Factors: 10
surprising Emotional Buy Triggers the affluent find irresistible • Stop Selling Products and
Services: Learn how selling aspirations and emotional fulfillment is more profitable •
StorySelling™: Learn how to scale the affluents’ “sales wall” • Million-Dollar Marketing
System: Step-by-step blueprint comparable to those developed for six-figure clients, ready for
do-it-yourself use
Be a Small Business with BIG IMPACT Called the “professor of harsh reality,” Dan S.
Kennedy, joined by local-level marketing specialist Jeff Slutsky, delivers a hard-to-swallow
truth to local small business owners like you: You Are in a Fight for Your Life. As a local small
business you’re vulnerable to distant online discounters, big box retailers, and other
competition, you’ve got to do more than merely get customers—you have to keep them FOR
LIFE. And, you have to win them over where your competition can’t—at the street level.
Kennedy and Slutsky present local business owners, retailers, service providers, restaurateurs,
and professional practice owners with a tactical grassroots marketing plan to help increase
customer retention, generate greater referrals, and build a thriving business for the long-term.
Covers: 9 inconvenient truths of grassroots marketing Zero-Based Marketing—the solution
when you figure out traditional and “non-traditional” marketing is failing you How to use the
media as an extension of personality and of relationship—NOT a substitute for it Why most local
marketing programs fail and what you need to do to succeed (a 7-Step Plan and tactics) Onsite promotions—increase revenue without spending money, time or leaving your operation How
to use—and how to waste dollars on—the Internet and other technology PLUS gain access to:
FREE – Glazer-Kennedy University Webinar Series FREE – Elite Gold Insider’s Circle
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Membership* FREE – Income Explosion Guide & CD FREE – Income Explosion FAST START
Tele-Seminar
Strategic Marketing Management (8th Edition) outlines the essentials of marketing theory and
offers a structured approach to identifying, understanding, and solving marketing problems.
This book delineates a comprehensive framework for articulating sound marketing strategies to
guide business decisions involving product and service design, branding, pricing, sales
promotion, communication, and distribution. The concepts, principles, and frameworks
advanced in this book apply to a wide range of organizations, from startups to established
market leaders, from packaged-goods manufacturers to value-added service providers, from
nonprofit entities to for-profit corporations.
Designing Gamified Systems is a fundamental guide for building essential skills in game and
interaction design to revitalize and reimagine real world systems – from cities and corporations
to schools and the military. Author Sari Gilbert develops a set of core principles and tools for
using game thinking and interactive design to build motivation, explain hard concepts, broaden
audiences, deepen commitments and enhance human relationships. Designing Gamified
Systems includes: Topics such as gamified system design, behavioral psychology, marketing,
business strategy, learning theory and instructional design Interviews with leaders and
practitioners in this emerging field who explain how the job of the game designer is being
redefined Exercises designed to both encourage big-picture thinking about gamified systems
and help you experience and understand the challenges and nuances involved in designing
them A companion website (www.gamifiedsystems.com) with additional materials to
supplement learning and practice
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This book is a collection of proceedings of the International Conference on Mechatronics and
Intelligent Robotics (ICMIR2018), held in Kunming, China during May 19–20, 2018. It consists
of 155 papers, which have been categorized into 6 different sections: Intelligent Systems,
Robotics, Intelligent Sensors & Actuators, Mechatronics, Computational Vision and Machine
Learning, and Soft Computing. The volume covers the latest ideas and innovations both from
the industrial and academic worlds, as well as shares the best practices in the fields of
mechanical engineering, mechatronics, automatic control, IOT and its applications in industry,
electrical engineering, finite element analysis and computational engineering. The volume
covers key research outputs, which delivers a wealth of new ideas and food for thought to the
readers.
Are (global) brands dead? Does marketing still matter? Is there still a "secret sauce”
companies can apply to build winning brands in the future? Chris will show why great
marketing is so much more than pretty pictures and Silicon snake oil. In his first book:
”MARKETING is FINANCE is BUSINESS” (published Dec 18), you will discover the rocket
science behind the creation of marketing miracle$ in the galactic age upon us, in 4 stages 1)
Look up: how to change our mindset from Thinking and Accting "Local/Global" to "Galactic" 2)
Get your basic wings to fly: Understand the key historical models used in marketing and
finance - the ones BOTH the CMO and CFO should know 3) (Re)Discover Burggraeve's 8
Marketing Fundamentals 4) Speak Better Wall Street - discover Alpha M - the world's first ever
marketing model
Marketing is today more a management style than a group of activities under a department
head, and is absolutely central to the success of a company as a whole. This has informed the
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revisions to this fifth edition throughout. Most of the earlier content is retained in an updated
form, but a new structure has been introduced and a section on implementation included for
the first time. All aspects of the planning process are covered, from analysing market share
and deciding marketing strategy, to specific elements of the marketing mix - campaign
planning, media evaluation, sales promotion, publicity, packaging and PR. An especially
valuable feature is the charts and forms, over 150 of them, which are used throughout to
clearly illustrate the planning process.
Covering general biology and every aspect of farming freshwaterprawns, from current research
to development and commercialpractice, this has become widely viewed as a landmark
publicationin the field. The well-known team of editors, New, Valenti,Tidwell, D’Abramo and
Kutty, have gathered cutting-edgecontributions from the world's leading experts to provide
farmpersonnel, business managers, researchers and invertebrate,freshwater and crustacean
biologists with an essential resource.

??????????????????,??12?????4?????????????????????20?,????:???????????,
????????,??????????
Revised edition of the author's No B.S. ruthless management of people & profits,
published in 2008.
The Wounded Physician Project is a fresh investigation into and the solution for
the primary causes of private medical practice financial failure which today
impacts not only the disintegration of private medical practice but also the
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overwhelming increasing attrition of physicians today. The root cause has been
ignored completely by medical educators for a century in spite of knowing the
importance of resolving this issue and the enormous value and benefits it
provides for every practicing physician today. The complete elimination of these
problems that all physicians in private medical practice have always had and now
today is responsible for the frustration and deep disappointment over 50% of
physicians have with their careers in medicine, can be resolved almost
immediately. The implementation of some very critical educational elements into
the medical school curriculums is the answer to this persistent egregious enigma
that is far overdue and mandatory. The healthcare and medical profession are
going through a revolution now that will not only destroy professional healthcare
provider's careers but also will become the greatest impediment for quality
medical care in our nation if the contents of this book are not heeded.
Each coursebook includes access to MARKETINGONLINE, where you can: *
Annotate, customise and create personally tailored notes using the electronic
version of the coursebook * Receive regular tutorials on key topics * Search the
coursebook online for easy access to definitions and key concepts
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