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The popularity of germ-free animal models, particularly mice, for investigation of human physiology and disease has recently
exploded. Gnotobiotic Mouse Technology: An Illustrated Guide provides the first manual for the maintenance, husbandry, and
experimental manipulation of germ-free and gnotobiotic mice. It includes information on all aspects of establishing and operating a
germ-free mouse research facility, from basic principles and equipment to detailed instructions for assembling and maintaining
isolators, sterilizing supplies, handling animals, and monitoring sterility. The book breaks down techniques and procedures into
modules, each of which contains a step-by-step practical and visual guide to a set of related procedures. Each description consists
of a materials list, introduction, and general overview, followed by a thoroughly illustrated walkthrough of the steps for each
procedure. The descriptions end with troubleshooting tips. Technical chapters are heavily illustrated and include notations of
potential pitfalls and alternatives. Other chapters discuss management procedures and practices such as the hiring and training of
personnel, setting fee schedules, and record keeping. This book is a landmark resource for establishing and maintaining a facility
for germ-free mouse research. Useful to both technicians and investigators, it presents every step necessary to establish a
successful facility. It also gives direction in expanding multi-user facilities and applying new technologies to your current practices.
"This book focuses on environment information scanning and organization-wide support for strategic intelligence. It also provides
practical guidance to organizations for developing effective approaches, mechanisms, and systems to scan, refine, and support
strategic information provision"--Provided by publisher.
Service operations management in the tourism and hospitality industry requires a high level of coordination, communication and
facilitation to satisfy visitors. In all of these activities, service excellence means a lot to visitors in terms of their experience, and to
the business it means repeat customers and word-of-mouth marketing. Based on fresh empirical evidence from the field, this book
captures the different approaches and challenges to service excellence in the Asian tourism and hospitality industry. Focusing on
hotels, attractions, transport providers and other segments in tourism and hospitality, this book presents new case studies
underlining and detailing global and local travel industry practices. The book is meant as a reference and supplementary reading
for students, researchers and industry practitioners.
This book presents the latest on the theoretical approach of the contemporary issues evolved in strategic marketing and the
integration of theory and practice. It seeks to make advancements in the discipline by promoting strategic research and innovative
activities in marketing. The book highlights the use of data analytics, intelligence and knowledge-based systems in this area. In the
era of knowledge-based economy, marketing has a lot to gain from collecting and analyzing data associated with customers,
business processes, market economics or even data related to social activities. The contributed chapters are concerned with using
modern qualitative and quantitative techniques based on information technology used to manage and analyze business data, to
discover hidden knowledge and to introduce intelligence into marketing processes. This allows for a focus on innovative
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applications in all aspects of marketing, of computerized technologies related to data analytics, predictive analytics and modeling,
business intelligence and knowledge engineering, in order to demonstrate new ways of uncovering hidden knowledge and
supporting marketing decisions with evidence-based intelligent tools. Among the topics covered include innovative tourism
marketing strategies, marketing communications in small and medium-sized enterprises (SMEs), the use of business modeling, as
well as reflecting on the marketing trends and outlook for all transportation industry segments. The papers in this proceedings has
been written by scientists, researchers, practitioners and students that demonstrate a special orientation in strategic marketing, all
of whom aspire to be ahead of the curve based on the pillars of innovation. This proceedings volume compiles their contributions
to the field, highlighting the exchange of insights on strategic issues in the science of innovation marketing.
Updated to include the current models, theories, and hospitality practices, Hospitality Strategic Management: Concept and Cases,
Second Edition is a comprehensive guide to strategic management in the international hospitality industry. Author Cathy A. Enz
uses the case study approach to cover current topics such as innovation, entrepreneurship, leadership, ethics, and franchising.
Eight full case studies with exhibits and documents address the areas of lodging, food service, tourism e-commerce, gaming,
cruise lines, and airlines, making this book ideal for executive level training courses or hospitality industry executives interested in
developing their strategic management skills.
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or working in
the hospitality industry. There are 185 Hospitality Management degrees in the UK alone. This new edition updates and significantly
revises twenty five per cent of the entries and has an additional twenty new entries. New online material makes it the most up-todate and accessible hospitality management encyclopedia on the market. It covers all of the relevant issues in the field of
hospitality management from a sectoral level (lodging, restaurants/food service, time-share, clubs and events) as well as a
functional one (accounting and finance, marketing, strategic management, human resources, information technology and facilities
management). Its unique, user-friendly structure enables readers to find exactly the information they require at a glance – whether
they require broad detail that takes a more cross-sectional view across each subject field or more focused information that looks
closely at specific topics and issues within the hospitality industry today.
This state-of-the-art handbook approaches the topics of hospitality strategy with an emphasis on immediate application of ideas to
current practice. Top hospitality scholars make original contributions with the inclusion of senior level executives input, insights and
current best practices. By incorporating the latest research and thinking on various strategic topics with the commentary and
insights of successful executives this handbook blends cutting edge ideas and comprehensive reviews of the subject with
innovative illustrations and examples from practice. The strength of the handbook is its combination of academic rigour and
hospitality application. The handbook will have a clear reference orientation and focus on key topical issues and problem of
interest to practitioners and advanced students of hospitality strategy.

Up-to-date coverage of how technology impacts management in the hospitality industry In order to succeed in today's
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business world, hospitality managers must have a wealth of knowledge when it comes to technology. Hospitality
Information Systems and E-Commerce provides this essential information. Covering the technology used in each
segment of the hospitality industry - lodging, foodservice, and tourism - this insightful book emphasizes the management
decisions necessary to purchase, implement, and execute technology initiatives in a hospitality operation. Packed with
industry examples that illustrate the influence of technology on management and customer service, Hospitality
Information Systems and E-Commerce: Provides an overview of information technology basics, including computer
hardware, software, and networks Covers electronic commerce (e-commerce) and its impact on the hospitality industry,
as well as how managers can implement successful e-commerce strategies into their business Features interviews with
information technology professionals in the hospitality industry Includes "On the Job" vignettes that show readers how the
concepts covered in each chapter translate into the management of a hospitality operation Contains a practical glossary
of technical terminology Hospitality Information Systems and E-Commerce offers an in-depth look at how hospitality
managers can most effectively use technology to benefit their business, and is a must-have resource for students and
professionals seeking to learn more about this cutting-edge topic.
Technology Strategies for the Hospitality IndustryWhat's New in Culinary & Hospi
Innovation and technological advancements can be disruptive forces, especially for conventional business in the
hospitality and tourism industries. This book is timely with its critical examination of such forces and how the two
industries should strategize and respond to changes effectively. It examines a wide scope of topics, from environmental
scanning, formulation, implementation and evaluation to the way managers make strategy choices for better
organizational performance. The book illustrates how companies can re-orient their strategies and appraise the
effectiveness of the business; its key competitors; and how they should set business goals through various cases, i.e.
different types of hospitality and tourism business from traditional hotels to Airbnb and endeavors to provide strategic
conceptual theories with real world application through such case studies.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the
textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes
for your textbook with optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys:
9780135038024 .
International Hospitality Management: issues and applications brings together the latest developments in global
hospitality operations with the contemporary management principles. It provides a truly international perspective on the
hospitality and tourism industries and provides a fresh insight into hospitality and tourism management. The text
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develops a critical view of the management theory and the traditional theories, looking at how appropriate they are in
hospitality and tourism and in a multicultural context. The awareness of cultural environments and the specifications
imposed by those cultures will underpin the whole text. International Hospitality Management is designed to instil a
greater awareness of the international factors influencing the strategies and performances of hospitality organisation. The
approach focuses on a critical analysis of the relevance and application of general management theory and practice to
the hospitality industry. Consisting of three 3 parts divided into 14 chapters, each of which deals with a major topic of
international management, the book has been thoroughly developed with consistent learning features throughout,
including: Specified learning outcomes for each chapter International case studies including major world events such as
the September 11 Terrorist Attacks, the Argentine Financial Crisis, The SARS virus, The Institution of Euro, the
accession of China to the World Trade Organization., and the expansion of European Union, as well as international
corporations such as Marriott, Hilton, Intercontinental, McDonalds, Starbucks etc. It introduces the global market
situation, including Americas, Europe, Asia Pacific, and Middle East. Study questions and discussion questions to
consolidate learning and understanding. Links to relevant websites at the end of each chapter On-line resources and a
test bank is available for lecturers and students
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or
working in the hospitality industry. This new edition updates and significantly revises 25% of the entries and has an
additional 20 new entries. New online material makes it the most up-to-date and accessible Hospitality Management
encyclopedia on the market. It covers all of the relevant issues in the field of hospitality management from both a sectoral
level: Lodging, Restaurants/Food service, Time-share, Clubs and Events as well as a functional one: Accounting &
Finance, Marketing, Strategic Management, Human Resources, Information Technology and Facilities Management. Its
unique user-friendly structure enables readers to find exactly the information they require at a glance; whether they
require broad detail which takes a more crosssectional view across each subject field, or more focused information which
looks closely at specific topics and issues within the hospitality industry today.
Strategic Management for Tourism, Hospitality and Events is the must-have text for students approaching this subject for
the first time. It introduces students to fundamental strategic management principles in a Tourism, Hospitality and Events
context and brings theory to life by integrating a host of industry-based case studies and examples throughout. Among
the new features and topics included in this edition are: Extended coverage to Hospitality and Events to reflect the
increasing need and importance of a combined sector approach to strategy New international Tourism, Hospitality and
Events case studies from both SME’s and large-scale businesses are integrated throughout to show applications of
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strategic management theory, such as objectives, products and markets and strategic implementation. Longer combined
sector case studies are also included at the end of the book for seminar work. New content on emerging strategic issues
affecting the tourism ,hospitality and events industries, such as innovation, employment, culture and sustainability Web
Support for tutors and students providing explanation and guidelines for instructors on how to use the textbook and case
studies, additional exercises, case studies and video links for students. This book is written in an accessible and
engaging style and structured logically with useful features throughout to aid students’ learning and understanding. This
book is an essential resource to Tourism, Hospitality and Events students.
This comprehensive up-to-date guide to current managerial strategies in the hospitality industry provides an applied, in-depth
understanding of how the industry develops, grows, and operates. This book provides readers with a global perspective, written by
an educator with over 30 years management experience in the hospitality industry. Covering all the management strategy
disciplines such as business development, finance, human resources, and marketing—this book features an ¿applied/real world¿
focus on current trends which have substantial impact on management strategies. Real life hospitality industry case examples,
management strategy tools, extensive glossary, great personal insights, and leadership examples are just some of the
pedagogical aids helpful to readers. Topics discuss managerial strategies and concepts in six parts: A: understanding strategy,
forces, selection and positioning; B: delineation of the growth strategies of development, financial options, and brand strategy; C:
focuses on the offensive (revenue development) strategies of marketing, sales, and customer retention; D: provides a look at the
functional managerial strategies of human resources, technology and purchasing; E: presents the defensive (business
preservation) strategies of risk management, crisis management and communications; F: focuses on the implementation
strategies of strategic planning, organizational and operational concepts and leadership. Appropriate for most key managers in
hospitality related business, such as finance, human resource, operations, marketing, operations and general management,
directors, VPs, and Chief Officers.
This introductory textbook shows you how to apply the principles of marketing within the hospitality industry. Written specifically for
students taking marketing modules within a hospitality course it contains examples and case studies that show how ideas and
concepts can be successfully applied to a real-life work situation. It emphasises topical issues such as sustainable marketing,
corporate social responsibility and relationship marketing. It also describes the impact that the internet has had on both marketing
and hospitality, using a variety of tools including a wide range of internet learning activities.
This book provides an extensive, up-to-date overview of the ways in which information and communication technologies (ICTs)
can be used to develop tourism and hospitality. The coverage encompasses a wide variety of topics within the field, including
virtual reality, sharing economy and peer-to-peer accommodation, social media use, hotel technology, big data, robotics, and
recommendation systems, to name but a few. The content is based on the 2019 ENTER eTourism conference, organized in
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Nicosia, Cyprus by the International Federation for Information Technologies and Travel & Tourism (IFITT) – the leading
independent global community for the discussion, exchange, and development of knowledge on the use and impact of new ICTs in
the travel and tourism industry. The book offers a global perspective and rich source of information on important innovations and
novel ideas. Though it will prove especially valuable for academics working in the eTourism field, it will also be of considerable
interest to practitioners and students.
The proliferation of entrepreneurship, technological and business innovations, emerging social trends and lifestyles, employment
patterns, and other developments in the global context involve creative destruction that transcends geographic and political
boundaries and economic sectors and industries. This creates a need for an interdisciplinary exploration of disruptive
technologies, their impacts, and their implications for various stakeholders widely ranging from government agencies to major
corporations to consumer groups and individuals. Disruptive Technologies for Business Development and Strategic Advantage is a
critical scholarly resource that explores innovation, imitation, and creative destruction as critical factors and agents of socioeconomic growth and progress in the context of emerging challenges and opportunities for business development and strategic
advantage. Featuring coverage on a broad range of topics such as predictive value, business strategy, and sustainability, this
book is geared towards entrepreneurs, business executives, business professionals, academicians, and researchers interested in
strategic decision making using innovations and competitiveness.
Conferences, symposiums, and other large events that take place at far away hotels require many hours of preparation to plan and
need a capable event staff to market. Without the innovative technologies that have changed the face of the tourism industry,
many destinations would be unequipped to handle such a task. Impact of ICTs on Event Management and Marketing is a
collection of innovative research on the methods and applications of information and communications technologies on almost all
facets of hospitality and tourism-related businesses including hotels, restaurants, and other tourism areas. While highlighting
topics including digital marketing, artificial intelligence, and event tourism, this book is ideally designed for business managers,
event planners, and marketing professionals.
For undergraduate/graduate-level courses in Hospitality Information Systems, and Hospitality Technology. This text examines
technology strategies for the hospitality industry. Exceptionally practical in approach, this edition includes a new chapter on
technology in the casino industry and a new chapter on technology for meetings and events. A separate chapter is devoted to
planning and investment as students learn what technology exists and how to use it to succeed in the hospitality business.
Examines technology strategies for the hospitality industry, from hotels and restaurants, to meetings and events. Practical in its
approach, the text has a running theme of strategy throughout, and each chapter flows in the same order - interview, content, case
study, and questions. Written in cooperation with a team of contributing authors from the industry, the 3rd edition includes a new
chapter on virtual and augmented reality in hospitality and updated material on current and emerging technologies.
At last, a comprehensive, systematically organized Handbook which gives a reliable and critical guide to all aspects of one of the
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world's leading industries: the hospitality industry. The book focuses on key aspects of the hospitality management curriculum,
research and practice bringing together leading scholars throughout the world. Each essay examines a theme or functional aspect
of hospitality management and offers a critical overview of the principle ideas and issues that have contributed, and continue to
contribute, within it. Topics include: • The nature of hospitality and hospitality management • The relationship of hospitality
management to tourism, leisure and education provision • The current state of development of the international hospitality
business • The core activities of food, beverage and accommodation management • Research strategies in hospitality
management • Innovation and entrepreneurship trends • The role of information technology The SAGE Handbook of Hospitality
Management constitutes a single, comprehensive source of reference which will satisfy the information needs of both specialists in
the field and non-specialists who require a contemporary introduction to the hospitality industry and its analysis. Bob Brotherton
formerly taught students of Hospitality and Tourism at Manchester Metropolitan University. He has also taught Research Methods
to Hospitality and Tourism students at a number of international institutions as a visiting lecturer; Roy C. Wood is based in the
Oberoi Centre of Learning and Development, India
This handbook consists of 19 chapters that critically review mainstream hospitality marketing research topics and set directions for
future research efforts. Internationally recognized leading researchers provide thorough reviews and discussions, reviewing
hospitality marketing research by topic, as well as illustrating how theories and concepts can be applied in the hospitality industry.
The depth and coverage of each topic is unprecedented. A must-read for hospitality researchers and educators, students and
industry practitioners.
The growth of internet access and the entry of smartphones into everyday life has provided a revolutionary way for consumers to
interact with businesses throughout the tourist industry. As a result, numerous companies are utilizing techniques and concepts
designed to communicate directly with potential clientele all over the world. Digital Marketing Strategies for Tourism, Hospitality,
and Airline Industries provides innovative insights into how digital marketing can influence the consumer relationship at every
stage of the tourism process and features emerging tools and techniques to establish better connections with consumers. The
content within this publication examines topics such as branding strategies, social media, and influencer marketing for maximum
content exposure. This information is designed for marketing managers, executives, event planners, tour developers, hotel
managers, airline managers, program directors, advertisers, restaurateurs, students, business professionals, and researchers.
'A remarkably insightful collection of contributions, combining the strategy capability and the knowledge creation and sharing
perspectives. Very useful reading for the serious scholar.' - Yves L. Doz, INSEAD, France This volume is the imaginative outcome
of several international strategy scholars who have cultivated original research on the broad relationship between strategic
capabilities and knowledge transfer at both intra- and inter-organizational levels.
Social media is fundamentally changing the way travellers and tourists search, find, read and trust, as well as collaboratively
produce information about tourism suppliers and tourism destinations. Presenting cutting-edge theory, research and case studies
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investigating Web 2.0 applications and tools that transform the role and behaviour of the new generation of travellers, this book
also examines the ways in which tourism organisations reengineer and implement their business models and operations, such as
new service development, marketing, networking and knowledge management. Written by an international group of researchers
widely known for their expertise in the field of the Internet and tourism, chapters include applications and case studies in various
travel, tourism and leisure sectors.
For the fourth time now, experts in tourism from various countries come to attend the ENTER conference in order to inform
themselves and others about the current devel opments in the usage of information and communication technologies. The ENTER
conference is thought as a platform for the exchange of ideas, experi ences, opinions, and visions among scientists and
practitioners. The visions presented at the last three ENTER conferences have triggered many requirements of important on-going
and planned projects in the application of communication and information technologies in tourism. The scope of the papers of this
proceedings covers the most recent and relevant to pics in our area of interest. The sessions are primarily devoted to intelligent
agents and systems, the future role of global (reservation) systems, the new. chances of data base applications due to the most
recent technological developments. and above all the role of the Internet (and Intranet). I would like to express my cordial thanks
to all institutions actively supporting this event, namely: • The Edinburgh & Lothian Tourist Board • The International Federation of
Information Technology in Tourism (IFITT) Several people spent numerous hours organizing the scientific programme of EN TER.
The names of most of them will appear in the following pages.
Biography of Alan Vranian, currently Corporate Director, Technology at PM Hospitality Strategies, Inc., previously Director of
Technology at Airlie Center and President at PKF Technologies.
International Conference on E-Commerce and Contemporary Economic Development (ECED 2014) which will be held on June 7–8, 2014.
The ECED 2014 aims to bring together researchers, educators and students from around the world in both industry and academia for sharing
the state-of-art research results and applications, for exploring new areas of research and development, and for discussing emerging issues
on E-commerce and Contemporary Economic Development fields. 2014 International Conference on E-commerce and Contemporary
Economic Development [ECED2014], aims to bring together researchers, engineers, and students from around the world in both fields about
E-commerce and Contemporary Economic Development for information sharing and cooperation. Researchers and practitioners are invited
to submit their contributions to ECED2014.
This book includes the best works presented at the scientific and practical conference that took place on February 1, 2018 in Pyatigorsk,
Russia on the topic “Perspectives on the use of New Information and Communication Technology (ICT) in the Modern Economy”. The
conference was organized by the Institute of Scientific Communications (Volgograd, Russia), the Center for Marketing Initiatives (Stavropol,
Russia), and Pyatigorsk State University (Pyatigorsk, Russia). The book present the results of research on the complex new information and
communication technologies in the modern economy and law as well as research that explore limits of and opportunities for their usage. The
target audience of this book includes undergraduates and postgraduates, university lecturers, experts, and researchers studying various
issues concerning the use of new information and communication technologies in modern economies. The book includes research on the
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following current topics in modern economic science: new challenges and opportunities for establishing information economies under the
influence of scientific and technical advances, digital economy as a new vector of development of the modern global economy, economic and
legal aspects of using new information and communication technologies in developed and developing countries, priorities of using the new
information and communication technologies in modern economies, platforms of communication integration in tourism using new information
and communication technologies, and economic and legal managerial aspects and peculiarities of scientific research on the information
society.
The continuous growth and expansion of the travel sector has brought about a greater need to understand and improve its various
promotional tactics. Effectively employing these methods will benefit all manner of travel destinations and attract a larger number of tourists to
these locations. Emerging Innovative Marketing Strategies in the Tourism Industry is an authoritative title comprised of the latest scholarly
research on effective promotional tools and practices within the tourism sector. Featuring expansive coverage on a variety of topics from the
use of information technology and digital tools to tourist motivation and economic considerations, this publication is an essential reference
source for students, researchers, and practitioners seeking research on the latest applications, models, and approaches for promotion in the
travel industry. This publication features valuable, research-based chapters across a broad range of relevant topics including, but not limited
to, consumer search behavior, customer relationship management, smart technologies, experiential tourist products, leisure services, national
brand images, and employment generation.
Get the competitive edge in a fierce market! Effective market segmentation approaches can show a company which customer group is most
profitable and how to best serve their needs. Segmentation Strategies for Hospitality Managers: Target Marketing for Competitive Advantage
is a marketing primer whose time has come, teaching segmentation approaches that can make a difference where it really counts—the bottom
line. Introductory to intermediate level hospitality managers and students are provided with easy-to-follow explanations and effective learning
exercises that will help them grasp segmentation concepts and strategies quickly. Unlike other hospitality marketing textbooks out there, this
book persistently focuses specifically on segmentation and positioning strategies. Segmentation Strategies for Hospitality Managers
effectively tells how to best use the integrated resources of a hospitality firm to gain and maintain the competitive edge. Examples are taken
from the hotel, restaurant, and airline industries to give a well-rounded view of the industry’s practical and productive use of segmentation
strategies. The text explains advantages and limitations of various segmentation strategies such as relationship or niche marketing to help
assist managers in their own future decision-making process. Detailed chapter summaries and challenging end-of-chapter exercises further
reinforce each chapter’s concepts and approaches. Extensive references, several illustrative figures and tables, and specific case examples
from various hospitality sectors are included. Topics in Segmentation Strategies for Hospitality Managers include: positioning strategy niche
marketing relationship marketing marketing trends technology’s impact on the hospitality industry special issues in segmentation strategy
(including integration of segmentation strategy with branding, yield management, and IT strategy) and more! Segmentation Strategies for
Hospitality Managers is a resource certain to be used again and again and is perfect for hospitality managers, marketing and hospitality
educators, hospitality and travel and tourism students, and business school students world wide.
The aim of this book is to enhance theoretical and practical understanding of quality management in tourism and hospitality. It provides a
benchmark of current knowledge, and examines the range of research methods being applied to further develop tourism and hospitality
service management research. It is hoped that this book will stimulate new research questions by highlighting tensions and challenges in the
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area.
Handbook of Hospitality Strategic Management provides a critical review of mainstream hospitality strategic management research topics.
Internationally recognized leading researchers provide thorough reviews and discussions, reviewing strategic management research by topic,
as well as illustrating how theories and concepts can be applied in the hospitality industry. This book covers all aspects of strategic
management in hospitality. The depth and coverage of each topic is unprecedented. A must-read for hospitality researchers and educators,
students and industry practitioners.
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