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Reading textbook series, organized by thematic units, utilizes award-winning, unabridged trade book literature to teach
reading and language arts competency to students, grades K-6.
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Writing for Visual Media looks at the fundamental problems a writer faces in learning to create content for media that is to
be seen rather than read. It takes you from basic concepts to practice through a seven-step method that helps you
identify a communications problem, think it through, and find a resolution before beginning to write. Through successive
exercises, Writing for Visual Media helps you acquire the basic skills and confidence you need to write effective films,
corporate and training videos, documentaries, web sites, PSAs, TV shows, nonlinear media, and other types of visual
narratives. You'll explore your visual imagination and try out your powers of invention. The companion web site enriches
the content of the printed book with video, audio, and sample scripts. It includes scripts and the video produced from
them; visual demonstrations of concepts; and an interactive, illustrated glossary of terms and concepts. Please visit
www.focalpress.com/cw/friedmann-9780240812359 click on the Interactive Content tab, and follow the registration
instructions.
Develop students' literacy and active reading skills with this balanced, whole-child approach to reading for 21st-century
learners. This updated book co-published with the International Literacy Association (ILA) equips educators with
numerous rigorous and engaging techniques that promote critical thinking and problem solving while reading. The
strategies provided concentrate on effective instruction within the five components of reading: phonemic awareness,
phonics, fluency, vocabulary, and comprehension. Features include: more than 125 enhanced classroom-tested
techniques in the areas of word study, vocabulary, fluency, and comprehension; 18 new techniques to motivate and
engage all learners; embedded scaffolding and teacher talk within each technique; a focus on core literacy strands
required by College and Career Readiness Standards; and digital resources including an assortment of reproducible
student and teacher resource sheets.
CHI edition of two time Caldecott winner Chris van Allsburg's classic Two Bad Ants. Allsburg paints the dangerous
adventure of two errand ants who navigate around the familiar appliances in the house. But the fact they are safe at the
end of the story give children, who took the adventure with the ants, a sigh of relief. In CHI. Distributed by Tsai Fong
Books, Inc.
The idea of storytelling goes beyond the borders of language, culture, or traditional education, and has historically been a
tie that bonds families, communities, and nations. Digital storytelling offers opportunities for authentic academic and nonacademic literacy learning across a multitude of genres. It is easily accessible to most members of society and has the
potential to transform the boundaries of traditional education. As concepts around traditional literacy education evolve
and become more culturally and linguistically relevant and responsive, the connections between digital storytelling and
disciplinary literacy warrant considered exploration. Connecting Disciplinary Literacy and Digital Storytelling in K-12
Education develops a conceptual framework around pedagogical connections to digital storytelling within K-12
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disciplinary literacy practices. This essential reference book supports student success through the integration of digital
storytelling across content areas and grade levels. Covering topics that include immersive storytelling, multiliteracies,
social justice, and pedagogical storytelling, it is intended for stakeholders interested in innovative K-12 disciplinary
literacy skill development, research, and practices including but not limited to curriculum directors, education faculty,
educational researchers, instructional facilitators, literacy professionals, teachers, pre-service teachers, professional
development coordinators, teacher preparation programs, and students.
A one-stop source for scholars and advanced students who want to get the latest and best overview and discussion of
how organizations use rhetoric While the disciplinary study of rhetoric is alive and well, there has been curiously little
specific interest in the rhetoric of organizations. This book seeks to remedy that omission. It presents a research
collection created by the insights of leading scholars on rhetoric and organizations while discussing state-of-the-art
insights from disciplines that have and will continue to use rhetoric. Beginning with an introduction to the topic, The
Handbook of Organizational Rhetoric and Communication offers coverage of the foundations and macro-contexts of
rhetoric—as well as its use in organizational communication, public relations, marketing, management and organization
theory. It then looks at intellectual and moral foundations without which rhetoric could not have occurred, discussing key
concepts in rhetorical theory. The book then goes on to analyze the processes of rhetoric and the challenges and
strategies involved. A section is also devoted to discussing rhetorical areas or genres—namely contextual application of
rhetoric and the challenges that arise, such as strategic issues for management and corporate social responsibility. The
final part seeks to answer questions about the book’s contribution to the understanding of organizational rhetoric. It also
examines what perspectives are lacking, and what the future might hold for the study of organizational rhetoric. Examines
the advantages and perils of organizations that seek to project their voices in order to shape society to their benefits
Contains chapters working in the tradition of rhetorical criticism that ask whether organizations’ rhetorical strategies have
fulfilled their organizational and societal value Discusses the importance of obvious, traditional, nuanced, and critically
valued strategies such as rhetorical interaction in ways that benefit discourse Explores the potential, risks, paradoxes,
and requirements of engagement Reflects the views of a team of scholars from across the globe Features contributions
from organization-centered fields such as organizational communication, public relations, marketing, management, and
organization theory The Handbook of Organizational Rhetoric and Communication will be an ideal resource for advanced
undergraduate students, graduate students, and scholars studying organizational communications, public relations,
management, and rhetoric.
Via 100 entries or "mini-chapters," the SAGE 21st Century Reference Series volumes on Communication will highlight
the most important topics, issues, questions, and debates any student obtaining a degree in the field of communication
ought to have mastered for effectiveness in the 21st Century. The purpose is to provide undergraduate majors with an
authoritative reference source that will serve their research needs with more detailed information than encyclopedia
entries but not as much jargon, detail or density as a journal article or a research handbook chapter.
Packed with real-life illustrations and practical applications, AGRICULTURAL COMMUNICATIONS IN ACTION: A
HANDS-ON APPROACH helps students become better equipped as effective communicators. With a high degree of
correlation to the AFNR Standards, this exciting First Edition is focused specifically on skills-building and communication
concepts. It helps students understand the broad methods utilized in communication--whether it be in journalism, through
social media, or in other outlets. With the text's breadth and depth of coverage, students can master communications
development concepts quickly and then immediately put them into action. Current communication trends are integrated
throughout this practical, how-to text. It also includes insight from real professionals in various agriculture-related
industries, illustrating how they tackle communication issues and problems. Communications skills are critical to student
success in high school, college, and their careers. By learning and applying the contents of this book, students will be
better able to communicate the importance of agriculture to the world around them. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
The ability to read and evaluate multimedia content is a large part of the Common Core Standards for Reading. This
comprehensive volume helps give students and readers the tools they need to study multimedia content more effectively,
leading to better grades and greater success in high school, college, and a career. It includes excerpts of writing and quiz
questions that allow readers to study and evaluate their work at a comfortable pace and then check their answers in the
supplied bonus information.
This book is the first comprehensive and state-of-the-art review of the relationship between executive function skills and
writing. It explores its role across the lifespan, addressing all groups of writers, from children and those with learning and
language difficulties, to adults and elders.
Public Relations: A Values-Driven Approach, Cases Edition, adds 24 timely and exciting cases to the authors' successful
introductory book, engaging the reader in the practice of public relations. Maintaining the intriguing and effective features
of Public Relations: A Values-Driven Approach, the Cases Edition offers case studies with discussion questions to
convey the excitement and challenges of real-world public relations. Mixing positive examples with public relations
activities gone awry, the authors have developed eight brand-new case studies and updated cases from previous
editions of Public Relations: A Values-Driven Approach proven to help the reader gain an understanding of the industry.
An online Instructor's Manual provides answers to the thought-provoking discussion questions. In a time when society is
holding individuals and organizations to high standards of conduct, Public Relations: A Values-Driven Approach, Cases
Edition, teaches the reader how to build ethical, productive relationships with strategic constituencies. Steeped in the
traditions and theories of public relations, the book features an engaging, informal tone. It abounds with lively anecdotes
and comes in at a reasonable price for students.
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In its fourth edition, Strategic Writing emphasizes the goal-oriented mission of high-quality public relations and media writing with
clear, concise instructions for more than 40 types of documents. This multidisciplinary text covers writing for public relations,
advertising, sales and marketing, and business communication. In addition, it includes concise chapters on topics such as
diversity, ethics and the legal aspects of strategic writing. Featuring a spiral binding, examples for each document and a userfriendly "recipe" approach, Strategic Writing is ideal for undergraduate PR or advertising writing classes that take an
interdisciplinary approach. This new edition devotes new attention throughout to social media and writing in the digital realm, and
features new and updated online resources for students and instructors.
From components of successful PR programs to evaluation guidelines, this valuable resource gives educational leaders the public
relations support needed to meet tough communication demands and ensure student success.
Expert guidance on exploring and choosing the perfect job Ideal for college students or anyone ready to go back to school, this
series explores specific areas of interest and helps job seekers determine which job in that field suits them. Breaks down specific
educational requirements and additional training Surveys the salaries and job opportunities to help seekers find the perfect match
??????????????????????????,?????????????????????????????????????????????,?????????????????????????????
This book is a unique and must-read coursebook for undergraduate students studying media translation between English and
Arabic. Adopting a practical approach, it introduces the reader to the linguistic and stylistic features of media texts in both English
and Arabic, newspaper sections, structures and types of news stories. Packed with extensive vocabulary items and exercises, the
book features a collection of seven types of media texts which are dominant in the media industry.
More emphasis is being placed on writing instruction in K-12 schools than ever before. With the growing number of digital tools in
the classroom, it is important that K-12 teachers learn how to use these tools to effectively teach writing in all content areas. The
Handbook of Research on Digital Tools for Writing Instruction in K-12 Settings will provide research about how students use digital
tools to write, both in and out of school settings, as well as discuss issues and concerns related to the use of these learning
methods. This publication is beneficial to educators, professionals, and researchers working in the field of K-12 and teacher
education.
?????????????????????.???50?,????,????,?"??????",??????????????.
"Strategic Writing" emphasizes the strategic, goal-oriented mission of good media writing, with clear, concise instructions for nearly
40 types of writing documents. Features: Prepares students for a convergent, multidisciplinary world by featuring writing for print,
broadcast, and online media in a variety of strategic disciplines: public relations, advertising, sales and marketing, and business
communication. Provides concise "recipes," with examples and templates, for each document, helping students write on deadline
in or out of the classroom. Features brief but highly focused chapters in an easy-to-use spiral binding so that students will enjoy
using the text. Offers a separate Instructor's Manual that includes at least two assignments for each of the documents/executions
as well as a flexible syllabus, allowing instructors to tailor assignments to their own needs. About the Authors Charles Marsh,
Associate Professor in the Journalism School at the University of Kansas is the award-winning author of "A Quick and (not) Dirty
Guide to Business Writing" (Prentice-Hall, 1997) and, with David Guth, "Public Relations: A Values-Driven Approach" (Allyn &
Bacon, 2003). His corporate communications experience includes senior management positions at American Airlines and
JCPenney. David W. Guth, Associate Professor in the Journalism School at the University of Kansa, is an expert in crisis
communications. A Peabody-award winning journalist and government public relations practitioner, Guth has co-authored two
other books, "Public Relations: A Values-Driven Approach" (Allyn & Bacon, 2003) and "Media Guide for Attorneys" (Kansas Bar
Association, 1995). Bonnie Poovey Short, founder and president of Short Solutions, an award-winning editorial and creative
services firm that specializes in the health care field, also teaches at the university-level and serves as communications
coordinator for a school district.
Becoming a Public Relations Writer is a comprehensive guide to the writing process for public relations practice. Using
straightforward, no-nonsense language, realistic examples, easy-to-follow steps, and practical exercises, this text introduces the
various formats and styles of writing you will encounter as a public relations practitioner. A focus on ethical and legal issues is
woven throughout, with examples and exercises addressing public relations as practiced by corporations, non-profit agencies, and
other types of organizations both large and small. In addition, the book offers the most comprehensive list of public relations
writing formats to be found anywhere—from the standard news release to electronic mail and other opportunities using a variety of
technologies and media. The fifth edition has been updated to reflect significant developments in the public relations field,
including: New and updated information on research into persuasion and social psychology aimed at helping readers be more
influential in their writing. Significant updating on a new chapter on multimedia, introducing a new transmedia format for a
comprehensive news package for print, broadcast, online and social media. Expansion of a chapter on websites, blogs and wikis.
Expansion of the chapter on direct mail and online appeals. Updated examples of actual pieces of public relations writing. A
companion website with resources for instructors and students, including a glossary, flashcards, exercises, and appendices on
ethical standards, careers in public relations, and professional organizations. Through its comprehensive and accessible
approach, Becoming a Public Relations Writer is an invaluable resource for future and current public relations practitioners.
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Strategic Writing emphasizes the strategic, goal-oriented mission of high-quality media writing with clear, concise instructions for
more than 40 types of documents relating to public relations, advertising, sales, marketing, and business communication. Rich with
numerous examples and a user-friendly "recipe" approach, Strategic Writing is ideal for teaching you to write successfully and
strategically for various fields of business.
FacultyAwards.org is the first and only university awards program in the United States based on faculty peer evaluation. Faculty
Awards was created to recognize outstanding faculty members (as viewed by their Faculty peers) at colleges and universities
across the United States. Faculty members voted through the 2014-2015 academic year for their peers at their academic
departments and schools within a number of categories. Access to FacultyAwards.org to nominate and vote for Faculty was limited
to university professors or faculty members at accredited U.S. institution of higher education. Faculty members were nominated
and voted for by other faculty members in their own academic departments and schools. We strove to maintain an accurate peerreview process. Voting was not open to students or the public at large. In addition, faculty members voted for educators only at
their own college or university. Winners for the 2014-2015 academic year, in all departments and colleges across U.S. institutions
of higher education were announced in March 2015 and are permanently archived at FacultyAwards.org, as well as recognized in
this 2015 print edition of the Faculty Awards Compendium. For the academic year 2014-2015 votes were cast to nominate and
vote for Faculty members, and no self-voting was allowed, to assure the integrity of the whole process. This volume of the Faculty
Awards Compendium includes Faculty awardees within Fine Arts, Humanities, Liberal Arts and Social Sciences Disciplines for the
2014-2015 academic year. A total of 1608 winning Faculty members in 584 higher education institutions were determined after
tallying the votes. We would like to thank all Faculty members who participated in the voting process and to wish all the Faculty
awardees continued success in their academic endeavors. We look forward to resuming the voting process for the 2015-2016
academic year awards.
Children's Fiction
Adventures in Public Relations engages students in the practice of public relations with exciting, timely, representative cases
combined with a strong focus on critical thinking and problem solving. This text conveys the excitement and challenge of public
relations by presenting students with a real-world portrait of the profession. Students will learn from the successes and failures of
the public relations campaigns examined in the text. The book's focus on critical thinking helps students develop the problemsolving skills essential to success in public relations. As with the authors' successful introductory text, Public Relations: A ValuesDriven Approach, this text also encourages readers to identify, refine, and test their own values systems.
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ANYONE, ANYTIME, ANYWHERE This is not any other content writing book. This is THE CONTENT WRITING BOOK! ‘Content Writing
Handbook is the outcome of spending over 200,000+ man hours in seeking interest and understanding challenges of 36,514 individuals over
a period of 6 years towards writing. This was further boiled down to spending 5,500+ man hours in imparting content writing training to
individuals from diverse backgrounds via a popular offering from Henry Harvin Education namely Certified Digital Content Writer (CDCW)
course. Converting vast experiences into nuggets of wisdom ‘Content Writing Handbook’ incorporates tips, tricks, templates, strategies and
best practices that can help anyone who wants to write just by devoting 1-hour to each subsection. And if you spend 1-hour daily for the next
32 days, you can complete the book! This book starts with 2 basic raw materials to write any form of content, language skills and internet
skills. Once we gain insight on these two skills, we move towards developing skills to write 30+ content types, followed by learning about
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content strategy and then finally how to earn online work from home through content writing. From Creative Writing, Technical Writing,
Research Writing, SEO Writing to writing E-Books, Emails & White Papers. This book covers them all! YOU WILL GET ANSWERS TO (in
less than one hour each): What is content writing What skills are required to do content writing What are the tips and best practices to do
content writing effectively What are the various formats of content writing What are various content writing tools & how to use them What are
the most important content writing interview questions How to get content writing jobs online This is just a glimpse… for an exhaustive list,
check the content table inside!
In its third edition, Strategic Writing emphasizes the strategic, goal-oriented mission of high-quality media and public relations writing with
clear, concise instructions for more than 40 types of documents. This multidisciplinary text covers writing for public relations, advertising,
sales and marketing, and business communication. Featuring a spiral binding, numerous examples and a user-friendly "recipe" approach,
Strategic Writing is ideal for public relations writing classes that include documents from other disciplines.
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