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The new millennium brings with it new challenges and possibilities. A globalised world in which education will be the key to cross-national relations necessitates a fundamental understanding of the way
education is practised in different cultures across the world. The Reflective Spin is the first book of its kind — about university teachers, about professionals sharing their experiences in improving learning and
teaching practices. The writers of the cases generously share their concerns, struggles, knowledge and insights as they examine the values, assumptions, presuppositions and perspectives about learning
and teaching in higher education. Readers will benefit from this sharing of a new reflective experience in a multi-layered, multi-faceted and multi-perspective context. Contents:Preface to the Reflective Spin (S
Gopinathan)Dialogue: How to Reflect in a Group (E H Schein)Landscaping the Reflective Spin (A-Y Chen)Perspectives and Contexts of Reflection:Reflecting on the Reflective Practitioners (R Pring)Storying
and Restorying Ourselves: Narrative and Reflection (D J Clandinin & F M Conelly)Case Studies: Why, Now, More Than Ever, Cases Are Important (J Van Maanen)The Contexts that Transform Learning (A-Y
Chen & J James)Reflecting on Self and Text:Confession of a Recovering Classroom Talking Addict (L Schmier)Teacher Knowledge and Classroom Teaching (A Watson)Embedding Chinese Classical Ideas
in a Business Law Course (S-L Loi & J Teo)Cross-Cultural Reading: The Case of King Lear (K Singh)Learning in Community:Teacher Perspectives: As a Tool for Reflection, Partnerships and Professional
Growth (C Bennett)Reflective Classroom Practice: Case Studies of Hong Kong Student Teachers (O W Y Kwo)A Teacher's Use of the Reflective Process in Implementing Cooperative Learning (C K-E Lee &
M Ng)Group Learning for Doing Case Studies in an Engineering and Technology Management Course (Z-Q Liao & A-Y Chen)The Reflection on a Masters of Educational Administration Programme (M
Neville)Reflecting on University Teaching Practices (M O'Neill)Educating the Larger Life:Educating the “Larger Life” (L Breslow)Solving Problems in a Saturated Dental Curriculum (L-P Lim)Accounting for
Manufacturing: Reflecting on the Grading System (F Kofman)Reflection on 44 Years of Teaching (H Mehlinger)The Continual Dialogue on the Reflective Spin (A-Y Chen & J Van Maanen) Readership:
Lecturers and professionals in universities, polytechnics and colleges. Keywords:Reflective Practice;Reflection;Reflective Teaching;Reflective Thinking;Active Learning;Reflective Learning Strategies;Action
Research;Learning in Higher Education
The Exxon Valdez incident in 1989 sparked a firestorm of public debate over the role of business in ensuring a safe, healthy environment for ourselves and our children. Today, consumers, employees,
shareholders, politicians, and interest groups all demand more environmental awareness from business. To help executives meet the challenge of being profitable, doing the right thing, and helping save the
Earth, Environmentalism and the New Logic of Business outlines a program for change that firms can use to maximize their profits and minimize their impact on the environment. Drawing on examples from
corporations large (DuPont, McDonald's) and small (Johnsonville Sausage), the authors demonstrate how companies around the world are putting values and a concern for the environment to work to
motivate employees, improve service levels, and respond to the constant pressure for innovation, competitive advantage, and care for the bottom line. A highlight of the book is the author's discussion of "the
four shades of green" which can be used to gauge of firm's environmental policy and highlight where it might be improved. "Light green" or legal green logic relies on the public policy process to drive its
strategy; "market green" logic focuses on customers' demand for better, cheaper, faster; "stakeholder green," similar to the logic of quality processes, includes suppliers, employees, communities, and
shareholders; and "dark green" commits a company to being a leader in making environmental principles a fundamental basis of doing business. Challenging the conventional wisdom that green thinking
leads to red ink, the authors show how executives can add environmental awareness to the strategic mix and still compete successfully.
Human resource (HR) governance is a relatively new construct that has recently begun attracting more and more attention in both research and practice. As a part of corporate governance, it represents the
internal and external normative framework of human resource management and its supervision in organizations. This book theoretically integrates HR governance with the related domains of corporate
governance, general management, HR management, and leadership. By doing so, it provides scholars and practitioners in the field with a precisely delineated system of theoretical concepts for their work and
helps to translate these concepts into concrete research questions and practical guidelines. By interpreting the new ISO 30408 norm on human governance and taking into account recent developments, the
book helps to comply with and anticipate current and future HR regulations.
During the first decade of the 21st century, the world has witnessed a plethora of corporate scandals, global economic crises, and rising environmental concerns. As a result of these developments, pressure
has been mounting on businesses to pay more attention to the environmental and resource consequences of the products they produce and services they deliver. The Handbook of Research on Creating
Sustainable Value in the Global Economy contains a collection of pioneering research on the integration of issues of sustainability within the traditional areas of management. While highlighting topics
including green marketing, circular economy, and sustainable business, this book is ideally designed for managers, executives, environmentalists, economists, business professionals, researchers,
academicians, and students in disciplines including marketing, economics, finance, operations management, communication science, and information technology.
This comprehensive and well-organized book, now in its Second Edition, continues to provide a clear insight into the principles and concepts of management. The book discusses in rich detail topics such as
planning, organizing, leading, controlling and communication. In this edition, all the existing chapters have been revised and seven new chapters have been included to provide some additional information on
management and organization behaviour. WHAT IS NEW TO THIS EDITION A separate chapter on Executive Education, Knowledge Management, Organizational Behaviour, Organization Culture and
Effectiveness, Organizational Change, Managing Stress and Burnout, and Managing Business values Some new case studies have also been included. The case studies that highlight the real-world
problems, review questions, and further reading are intended to assist the reader in understanding the principles and practice of management. The book is designed as a textbook for the students of
management and commerce, and as a reference for management development and training programmes for executives.
Strategic planning within a community framework is essential for tourism to reach its potential. This book combines the four principal functions of business management and stakeholder analysis to develop a
model of collaborative decision making. This model offers a template for communities to understand and make the most of their tourism resources.
The Handbook of Business Practices and Growth in Emerging Markets consists of a collection of specially commissioned chapters that describe the current business environment, organizational culture,
consumer behavior, financial investment climate, and examples of best prevailing practices in emerging markets. It covers all the major functional areas of business ? marketing, strategy, operations and
finance ? in all continents. The focus of each chapter is on the identification of different business issues in different emerging markets (including Asia, Africa and South America) and on the implementation of
a proposed set of recommendations, using both qualitative and quantitative techniques to assist in decision-making and in improving organizational efficiency and effectiveness. Readers will also appreciate
the multidimensional view of financial and non-financial performance measurement of businesses.Specifically, the goal of this research-based handbook is to provide a comprehensive guide for business
students and managers by discussing a range of issues from the diverse emerging markets and enabling them to develop a strategic mindset for a market-oriented culture. Given the changing business
dynamics, government policies and demands in industries, this handbook is both timely and topical.
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Draws on a unique 3-year action research study that surveyed daily life and residents' experiences. Provides evidence-based strategic and practical suggestions for ways that staff and organisations can
improve quality of life for residents. Authors from La Trobe University, Australia.
This book gathers selected theoretical and empirical papers from the 28th Eurasia Business and Economics Society (EBES) Conference, held in Coventry, United Kingdom. Covering diverse areas of
business and management in various geographic regions, it highlights the latest research on human resources, management and marketing, among other topics. It also includes related studies that address
management and marketing aspects such as telecommuting versus the traditional work environment, the effect of value congruence, promoting product characteristics using social media, perception of
terrorism risks, and personal innovativeness and employability.
The objective of the book is to make accessible the ways in whichsocial network analysis (SNA) may be used to observe, monitor andanalyse systems and relationships in major construction projectcoalitions.
Although this has been an established analyticaltechnique in the US for some time, it is only now being developedin the UK. Having spent nearly two decades investigating major projectrelationships using
SNA, the author has brought togethermathematical and sociological methods, and major projectrelationships in a manner that will inspire both academic interestand a desire to apply these concepts and
techniques to liveconstruction projects. Case studies include projects from two ofthe UKs largest property developers, the UK Ministry of Defence anda County Council. SNA is innovative - but potentially
inaccessible to projectmanagement analysts and practitioners. This book will provide clearand relevant explanation and illustration of the possibilities ofusing SNA in a major project environment. In addition to
offering the potential; for sophisticatedretrospective analysis of a wide range of systems associated withconstruction and engineering project coalitions, the author looksat how we might apply the network
analysis findings to the designand management of project and supply chain networks.
An in-depth analysis of strategic management concepts and techniques and how they can be usefully applied to the planning and delivery of information services. Offers practical guidance on the strategy
process from appraisal and assessment through to implementation and improvement. Examines the environment in which planning takes place, and financial management issues.Annotated references to
management and information service literature.Includes further reading and index. Sheila Corrall is the University Librarian at the University of Reading. She has worked as an information specialist, manager
and consultant in public, and national academic libraries. At the British Library, her roles included policy and planning support to top management and responsibility for a portfolio of revenue-earning services
in science, technology, patents and business information.
Why is it that many companies meticulously following recipes on management and strategy fail? Did Google, Skype, Ryanair, Huawei and a number of other successful companies buy into a well thought out
strategy and adhered to that over time? How do companies deliberately opting out of the recipe game and opting into the out-of-the-box-thinking fare? In short, why is it that some companies achieve a higher
Return on Strategy than others? Whereas Return on Investment (RoI) has attracted increased attention over the last couple of decades, little, if any, attention is being paid to whether companies do at all
achieve Return on Strategy (RoS) and how. This book provides an overview of contemporary strategy literature and recipes brushed up with a view to identifying explanations as to how recipes has seldom
worked as intended. One out of several reasons rests on the fact that recipes do not take the so-called X-factor into account. With the X-factor as the starting point the book examines a sample of 50 global
companies of which some has achieved a remarkable high Return on Strategy and others failed. The 50 companies covers most continents as some are from the North America, some are from the European
continent and others are from different parts of the emerging Asian region – threatening companies from the Western hemisphere. The book explains the reason behind success and failures and provides
practical tools as to how companies may increase their Return on Strategy. In the toolbox, you will find a framework on how to increase the Return on Strategy as well a number of dynamic positioning tools,
road maps and bearing points. Invariably, more and more companies - including consultants, business leaders and MBAs - now work diligently in order to increase their Return on Strategy and the best of
them are here to stay successfully – are you?
Principles of Corporate Social Responsibility: A guide for students and practicing managers in developing and emerging countries is designed to meet the urgent need for a comprehensive and definitive
introduction and teaching text for Corporate Social Responsibility [CSR]. With the aim to become the standard textbook to teach a complete course unit at undergraduate or postgraduate levels, this is a book
that can be used by practicing managers to understand the practice of CSR, equipping them with knowledge and skills of how to integrate CSR into business strategy and operations.Edited by a
multidisciplinary team of four experts, David Katamba, Dr. Christoph Zipfel, David Haag and Dr. Charles Tushabomwe-Kazooba, along with other contributors, the book stresses the linkage of CSR and
modern business management. It starts by defining CSR, then shows how to get involved in CSR, how to identify CSR opportunities, communicating CSR activities to stakeholders and tracking CSR
performance.Principles of Corporate Social Responsibility: A guide for students and practicing managers in developing and emerging countries concludes by giving the reader the practical skills in designing
CSR strategies in order to use them for competitiveness as well as tracking performance of CSR programs. This is a book that will become essential reading on the topic of CSR for many years to come.
In the wake of the so-called information technology revolution, many stakeholders from the public and private sectors (including citizens) have indeed grown accustomed to the promise and usability of spatial
data infrastructures (SDI) for data access, use, and sharing. Analyzing the obstacles as well as the processes and mechanisms of integration and implementation, Spatial Data Infrastructures in Context:
North and South investigates the technological and the non-technological aspects of the widespread adoption of spatial data infrastructures. Supporting theoretical issues with empirical studies, the editors
pay particular attention to the non-technological aspects of organizational, financial, and legal issues including owner rights, liability, copyrights, and compatibility with precedent and supercedent laws. The
authors also highlight the importance of understanding the local environment and circumstances in the process of tailoring the approaches to the conditions that characterize societies of different cultural,
institutional, and economic settings. Designed to improve the accessibility, interoperability, and affordability of spatial data, the book focuses on the increasing challenges associated with integrating
individuals and organizations into a network to support (1) public authorities and administrations at various levels, (2) thematic user communities, (3) enterprises, and (4) citizen-oriented society as a whole. It
addresses the implementation and development of spatial data infrastructures for a wide range of themes, applicable technical standards and protocols, and specific organizational issues unique to data
policy. Highlighting the potential for profound changes to the access, use, and exchange of spatial data for citizens, organizations, and geographically related applications, and therefore to the role and
interaction of the stakeholders from the public and private sectors, this timely contribution provides new insights into improving our understanding of the increasing relevance, applicability, and value of spatial
data infrastructures.

"Performance Appraisal and Management" brings forth the essence of the subject in a holistic and integrative manner by emphasizing not only the concepts but the causes and
consequences. The book addresses the contemporary concepts, processes, programmes, methodologies and legal, ethical and cultural issues associated with appraising
executive and employee performance. The book is enriched with extensive and rich pedagogical tools, relevant case studies, and numerous caselets of organizational practices
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for facilitating easy grasp and understanding of essential constructs of performance appraisal and management. It is also highly useful for HR practitioners, Business Managers
and Management Trainers.
ManagementPearson Education IndiaManagementPearson
Designed as a study aid for those preparing to take the Certified Quality Manager Examination administered by the American Society for Quality (ASQ), this book provides a
thorough understanding of the principles, terms and concepts of quality management. The new second edition contains practical examples from many different industries and
organizations, including manufacturing, health care, government, education and the service industries.
This book is prepared to answer the demands for the practical guidance of systems analysis and design methods. The author hopes that after reading this book, the reader can
understand the concepts and techniques to analyze and design the systems. In general, there are 2 (two) main methods that most often used in system development: structured
and object-oriented methods. The book explains a significant paradigm difference between the two methods of analyzing and designing the systems. The author expects the
readers can distinguish that paradigm as well as analyze and design using both methods. The book structure starts from the concept to technical. The author uses the Unified
Modeling Language (UML), which is widely used, for documenting object-oriented modeling. The UML has proven its ability to document and model the systems on a large,
medium, and small scale.
The second edition of Sales Force Management: Building Customer Relationships and Partnerships prepares students for professional success in the field. Focused on the areas
of customer loyalty, customer relationship management, and sales technology, this practical resource integrates selling and sales management while highlighting the importance
of teamwork in any sales and marketing organization. The text presents core concepts using a comprehensive pedagogical framework—featuring real-world case studies,
illustrative examples, and innovative exercises designed to facilitate a deeper understanding of sales management challenges and to develop stronger sales management skills.
Integrating theoretical, analytical, and pragmatic approaches to sales management, the text offers balanced coverage of a diverse range of sales concepts, issues, and activities.
This fully-updated edition addresses the responsibilities central to managing sales people across multiple channels and through a variety of methods. Organized into four parts,
the text provides an overview of personal selling and sales management, discusses planning, organizing, and developing the sales force, examines managing and directing sales
force activities, and explains effective methods for controlling and evaluating sales force performance.
Existing narratives about how we should organize are built upon, and reinforce, a concept of 'good management' derived from what is assumed to be a fundamental need to
increase efficiency. But this assumption is based on a presentist, monocultural, and generally limited view of management's past. A New History of Management disputes these
foundations. By reassessing conventional perspectives on past management theories and providing a new critical outline of present-day management, it highlights alternative
conceptions of 'good management' focused on ethical aims, sustainability, and alternative views of good practice. From this new historical perspective, existing assumptions can
be countered and simplistic views disputed, offering a platform from which graduate students, researchers and reflective practitioners can develop alternative approaches for
managing and organizing in the twenty-first century.
Revitalizing Nigerian Education in Digital Age: What most of the papers in this book have in common is the concern for the revitalization of Nigerian education in the digital age
through ICT and other modern methods of making education functional and effective in the new modernity. While some of the chapters deal with conceptual issues, others
consider the various role of education in this digital age and how Nigeria can be relevant. Most of the chapters present well-researched, detailed, and informative papers on how
to reposition Nigerian education in the digital age. Specifically, the role of education in bringing Nigeria's new world about are discussed in simple language and then taken up in
different forms all through the book. Since Nigeria has to act fast and decisively to be on the same development and education wavelength as the other members of today's
global family, serious actions are being suggested in this book. Revitalizing Nigerian Education in Digital Age simply means taking the above desiderata seriously. Nigeria has a
daunting task here in view of the heavy education burden. This is the message that this book puts across.
Written by faculty members, covers first year MBA program topics such as marketing, economics, and management; and includes case studies, an entrepreneurship guide, and
discussion about the future of business.
Events Management is the must-have introductory text providing a complete A-Z of the principles and practices of planning, managing and staging events. The book: introduces
the concepts of event planning and management presents the study of events management within an academic environment discusses the key components for staging an event,
covering the whole process from creation to evaluation examines the events industry within its broader business context, covering impacts and event tourism provides an
effective guide for producers of events contains learning objectives and review questions to consolidate learning Each chapter features a real-life case study to illustrate key
concepts and place theory in a practical context, as well as preparing students to tackle any challenges they may face in managing events. Examples include the Beijing Olympic
Games, Google Zeitgeist Conference, International Confex, Edinburgh International Festival, Ideal Home Show and Glastonbury Festival. Carefully constructed to maximise
learning, the text provides the reader with: a systematic guide to organizing successful events, examining areas such as staging, logistics, marketing, human resource
management, control and budgeting, risk management, impacts, evaluation and reporting fully revised and updated content including new chapters on sustainable development
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and events, perspectives on events, and expanded content on marketing, legal issues, risk and health and safety management a companion website:
www.elsevierdirect.com/9781856178181 with additional materials and links to websites and other resources for both students and lecturers
Book & CD. To improve on an award-winning book poses a major challenge to its authors. The authors of this book took the challenge head-on by conducting a major research
study to determine what exactly the outcomes are that managers at different levels must deliver in contemporary organisations in South Africa, and the rest of Africa. The findings
of this study, which dealt with current and near-future management issues, as well as classical and contemporary thinking about management, were used as the blueprint for the
updating of this book. After placing management in context, the authors deal with the knowledge, skills and dispositions required of managers to perform the management
functions of planning, organising, leading and controlling in a volatile business world. Examples of how the functions are applied in practice are cited throughout the book. These
examples refer mainly to South African organisations and situations that managers in South Africa, and Africa, have to deal with to create and sustain a competitive advantage for
their organisations. The book endeavours to break down the silo effect of seeing the management functions as separate activities. This is done by continuously placing the
management function at hand in a bigger context. This enables learners of management to assess the implications of management decisions on different people, processes,
systems and so on that make up the organisation.
How can owners and managers ensure that their considerable capital investments will return a competitive return on their investments? How can users and owners be sure they
enjoy the promises of tantalizing marketing and real estate claims? Managing Sustainable Resorts Profitably combines business management principles with environmental and
social concerns to offer development solutions to these questions. By taking an holistic and contemporary approach to the problem of developing sustainable tourism operations,
this book provides a comprehensive assessment of the strategies that need to be considered by various governments, developers and, in particular, the customer-investor. The
major features of resort development covered by this book include: • Environmental scanning of principal external and internal influential factors • The curse and blessings of
seasonality • Competition for people’s recreation and retirement dollars • Guest activity programming • Environmental issues • Cruise ships as mobile resorts • Staffing issues
in isolated areas • Financial challenges for owners and operators alike • Risk Management • Mutually beneficial options for various stakeholders Based on an analysis of global
resort opportunities and trends, the book focuses on those generic features that differentiate regional resort management from urban-centric management needs and priorities.
Using comparative case studies the author emphases best case/benchmark examples of a range of resorts – large and small, urban and rural - to illustrate what can be achieved.
Sports Leadership in the 21st Century provides students with the most current and comprehensive understanding of leadership in sport management. Authored and contributed
by leading sport management researchers and practitioners, this text immerses students in the learning process through case studies, interviews with leaders in the sport
industry, critical thinking questions, and rich content. Chapters have been developed to provide the latest research to help young professionals and sport management students
become leaders in different areas of sport. This text is appropriate for courses in Sport Leadership and Management within the departments of Sport Management, Health,
Recreation, Business, Physical Education, and Kinesiology. In addition, the Commission on Sport Management Accreditation (COSMA), the accreditation agency for sport
management academic programs, includes leadership as one of the competencies that sport management programs need for accreditation approval. This text helps to fulfill the
leadership knowledge competency required for sport management education. Key Features of Sports Leadership in the 21st Century include: Written and contributed by wellknown leaders in the field. Case studies addressing key leadership topics covered in each chapter, and include related discussion questions Interviews with current practitioners
included in each chapter Discussion questions included in end-of-chapter material Instructor resouces include Test Banks and PowerPoint Lecture Slides
This edition continues its strong research orientation and solid theoretical underpinnings. The general theme is dynamic engagement--a broad term that captures the essence of
change confronting future managers, and current thinking on what they'll need to succeed. The material presented revolves around the following themes: ethics, globalization,
entrepreneurship and small businesses, cultural diversity, and quality. Topics place an even greater emphasis on practical applications and examples drawn from real-world
organizations (i.e., Snapple, The Limited, MTV, etc.).
Challenges and Prospects in African Education System: The general idea this book is trying to disseminate is to inform readers about the compelling challenges and prospects in
African system of education. As we all know, when issues of Africa educational system is raised, the first set of thoughts that come to mind is decline in standard, deterioration of
facilities, examination malpractices, cult crises or school-based violence, shortage of teachers, underqualified teachers, and poor teachers' performance, which results in poor
learning standards, lack of classroom discipline that is exacerbated by insufficient resources and inadequate infrastructure, failure of appropriate inspection and monitoring, and
confusion caused by changing curricula without proper communication and training. All these have led to massive demoralization and disillusionment among teachers and a
negative and worsening perception of African system of education. This, therefore, calls for in-depth analysis aimed at tutoring every stakeholder in education on how their action
and inactions have individually and collectively contributed to the collapsing state of education in Africa. However, the prospect is that Africa's recovery and sustainable
development can only be guaranteed through expansion and sustenance of both quantitative and qualitative-of the continent's stock of human capital through education. In order
for education to realize its key role in development, it must be provided to the younger segments of African society as quickly as human and financial resources permit, with the
ultimate goal of developing a comprehensive, meaningful and sustainable system of education at all levels and for all age groups. This is the message that this book puts across
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in the six knitted sections.
This book is a valuable, comprehensive and unique reference text on Psychosocial Safety Climate (PSC), a new work stress theory. It proposes a new PSC theory concerning the corporate climate for
workers’ psychological health, its origins and implications for work stress, and provides a critique of current research and theories. It provides a comprehensive review of all PSC studies to date. The chapters
discuss state-of-the-art empirical evidence testing PSC theory in relation to management roles, organisational resilience, corruption, organisational status, cultural perspectives, illegitimate tasks, high PSC
work groups, PSC variability in work groups, etc. They investigate outcomes such as psychological distress, emotional exhaustion, depression, worry, engagement, health, cognitive decline, personal
initiative, boredom, cynicism, sickness absence, and productivity loss, in various workplace settings across many countries. This unique book allows practitioners to rapidly update practical measures,
benchmarks and processes, and provides students and trainees with an introduction to PSC and important concepts and methods, quantitative and qualitative, in occupational health with leads to further
sources. Students as well as experts on occupational health and safety, human resource management, occupational health psychology, organisational psychology and practitioners, unions and policy makers
will find this book highly informative. It covers relevant materials for undergraduate and postgraduate education, drawing upon the concepts, topics and methods (diary, multilevel, longitudinal, qualitative, data
linkage) within the multidisciplinary occupational health area.
INTRODUCTION Teaching is the key to student success. Teachers are responsible for developing appropriate instructional strategies to help students achieve the curriculum expectations, as well as
appropriate methods for assessing and evaluating student learning. Teachers bring enthusiasm and varied teaching and assessment approaches to the classroom, addressing individual student’s needs and
ensuring sound learning opportunities for every student. Using a variety of instructional, assessment and evaluation strategies, teachers provide numerous hands-on opportunities for students to develop and
refine their inquiry skills, problem solving skills, critical and creative thinking skills and communication skills while discovering fundamental concepts through investigation, exploration, observation and
experimentation. The activities offered should enable students to relate and apply these concepts to the social, environmental and economic conditions and concerns of the world in which they live.
Opportunities to relate knowledge and skills to these wider contexts will motivate students to learn in a meaningful way and to become lifelong learners.
This book challenges the prevailing view that local authorities are irrelevant in immigration policy-making. Presenting an in-depth ethnographic study of the recent implementation of local ‘diversity policies’ in
the Netherlands, Belgium and United Kingdom, it identifies a new politics of difference, characterized by a ‘paradigmatic pragmatism’. Building on extensive fieldwork in Amsterdam, Antwerp and Leeds, the
author shows that, rather than simply replacing an earlier politics of difference, local diversity policies combine ideals of multiculturalism, assimilation and diversity. She links these findings to the ongoing
modernization and diversification of municipal authorities, and the impact of this transformation on the profile of the bureaucrats and their implementation of diversity policies. This thought-provoking work will
appeal to students, researchers and practitioners engaged in the fields of immigration, diversity and multiculturalism. “div>
Presenting a collection of studies that exemplify what content analysts do and how they solve problems in applying this methodology, this book offers readers additional insights into designing and conducting
their own research. It enables readers to learn the process of conducting content analysis research whether used as a companion to Krippendorff's Content Analysis text, as a supplemental text for content
analysis courses, or as an introduction to content analysis by examples.
Applied or practical ethics is perhaps the largest growth area inphilosophy today, and many issues in moral, social, and politicallife have come under philosophical scrutiny in recent years. Takentogether, the
essays in this volume – including two overviewessays on theories of ethics and the nature of applied ethics– provide a state-of-the-art account of the most pressingmoral questions facing us today. Provides a
comprehensive guide to many of the most significantproblems of practical ethics Offers state-of-the-art accounts of issues in medical,environmental, legal, social, and business ethics Written by major
philosophers presently engaged with thesecomplex and profound ethical issues
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