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Marketing 10th Edition Mcgraw Hill
This systematically organized text, now in its second edition, gives an in-depth
analysis of the multidimensional aspects of strategic marketing. Comprising a
harmonious blend of theoretical aspects and real-world applications, the book
presents the framework that governs a firm's strategic decisions in the area of
marketing. Divided into five parts, the text attempts to provide an explanation and
critical analysis of the core concepts that have driven the growth and
development of the subject for decades. At the same time, emerging concepts
that would shape the scope of the subject have also been highlighted. The book
is specifically written for the students who pursue academic and professional
programmes in marketing, management and business studies. KEY FEATURES
• Provides case studies in the context of Indian business at the end of each
chapter to reinforce the understanding of the theory. • Comprises glossary of
terms in addition to chapter-end summary, exercises and references. •
Emphasizes self-study approach by explaining complex issues in a simple and
student-friendly manner. NEW TO THE SECOND EDITION • Entirely revamped
and updated to make the book an effective teaching and learning resource. •
New chapters on ‘Service Marketing Strategies’, ‘Global Marketing Strategies’
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and ‘Internal Marketing: A Tool for Implementation’. • Inclusion of several new
sections throughout the text as per the latest development in the field. TARGET
AUDIENCE • Marketing MBA • (Specialisation–Marketing)
Strategic Marketing Management: The Framework outlines the essentials of
marketing theory and offers a structured approach to identifying and solving
marketing problems. This book presents a strategic framework to guide business
decisions involving the development of new offerings and the management of
existing products, services, and brands.
???????????
A globalization process epitomised by historically large cross-border population
movements with rapidly improving networking and communication technologies,
has resulted in the growth of ethnic diversity across newly industrialised
economies. Instead of adapting to a dominant, host country culture, many ethnic
minorities seek to preserve their identities, both as diasporic communities and
within their adopted countries. For marketers it has been recognised as crucial to
understand the unique needs of these individuals and to develop superior
marketing strategies that meet their preferences. Ethnic Marketing shows the rich
opportunities that ethnic minority communities have to offer, as well as offering
instruction on the design and implementation of effective social and business
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marketing strategies. The text offers practical guidance on assessing the needs
of individual ethnic communities and a guide to marketing to these communities
within various countries. Since the publication of Pires' and Stanton's 2005 book
there has been continuing changes in the political, social and economic
environment in many countries which have growing ethnic minorities.
Incorporating new research across disciplines on the marketing relevance of
ethnic minorities, this book also integrates contributions and excerpts from indepth interviews conducted with leading marketing experts, whose views and
insights stimulate discussion and result in in an invaluable guide to best practice
in ethnic marketing across the world, plus expert insights into the future of this
dynamic area. This is an excellent resource for researchers and advanced
marketing students taking both postgraduate and undergraduate courses in
marketing management or strategy, as well as government, marketing
practitioners and businesses seeking ways to reach ethnic communities.
Asian Dimensions of Services Marketing delves into the world of industry in Asia.
There has been phenomenal growth in that continent's service industries over the
past few decades, and this book covers several important aspects of marketing
services. These include the influence of reference groups in the service
industries of Singapore, and influences upon the relationship between service
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performance and customer satisfaction in the Thai cultural and business setting.
This book also discusses perceived success factors for multinational professional
service firms in South Korea, examines how store atmosphere impacts the
emotional well-being of Chinese customers in a leisure service setting, and more!
This book provides a first course in Refrigeration and Air Conditioning. The
subject matter has been developed in a logical and coherent manner with neat
illustrations and a fairly large number of solved examples and unsolved
problems. The text, developed from the author’s teaching experience of many
years, is suitable for the senior-level undergraduate and first-year postgraduate
students of mechanical engineering, automobile engineering as well as chemical
engineering. The text commences with an introduction to the fundamentals of
thermodynamics and a brief treatment of the various methods of refrigeration.
Then follows the detailed discussion and analysis of air refrigeration systems,
vapour compression and vapour absorption refrigeration systems with special
emphasis on developing sound physical concepts and gaining problem solving
skills. Refrigerants are exhaustively dealt with in a separate chapter. The
remainder chapters of the book deal with psychrometry and various processes
required for the analysis of air conditioning systems. Technical descriptions of
compressors, evaporators, condensers, expansion devices and ducts are
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provided along with design practices for cooling and heating load calculations.
Finally, a brief review of the basic principles and applications of cryogenic gases
and air liquefaction systems are given.
The first part of this book deals with specialized knowledge and its impact on LSP
teaching; the second analyses the relation between teaching language for
specific purposes and the processes of understanding; the third is dedicated to
curriculum design.
MarketingMcGraw-Hill Ryerson
The text provides information on the core elements of the subject of marketing without
the depth that often surrounds these to ensure that the basic concepts are easily
identifiable and accessible. Students on MBA courses often do not have time to read a
long text as they are studying many subjects, therefore they require a good, basic guide
pitched at the appropriate level to be able to be absorbed quickly but still provide
enough of a strategic element to stretch them. Written by a successful author team,
Management of Marketing covers the key topics of the marketing component of an
MBA course and provides a good balance of theory and application to ensure both
aspects of the core concepts are covered. Designed specifically for MBA students who
require an accessible but thorough guide to the subject Written by an experienced
author team which has a proven track record of providing accessible information for the
intended audience Student and lecturer web sites accompany the book providing
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additional pedagogical material to enhance the points in the text and ensure further
learning can be pursued with ease
Understanding Business has long been the market leader because we listen to
instructors and students. With this eleventh edition we are proud to offer a platinum
experience, that: Improves Student Performance—Understanding Business puts
students at the center. It’s the only learning program on the market to offer proven
adaptive technology that increases grades by a full letter through Connect® Business,
and the only program to offer the first and only adaptive eBook ever, SmartBook.
Enhances your Teaching—The authors are dedicated to supporting your teaching and
your student’s learning, which is why they listen to YOU and develop resources based
on YOUR suggestions and course needs. This is the only author-team on the market
that carefully review each and every resource to ensure cohesion. Accessible to
All—This learning program has moved toward tighter compliance with the Web Content
Accessibility Guidelines, and provides students the opportunity to learn regardless of
learning style or disability. What’s more, it earner a perfect score of 100 points possible
by Quality Matters, an independent organization that reviews and certifies the quality of
online courses and online components. Choose a platinum experience. Choose
Understanding Business.
One key for success for an entrepreneur is to obtain sales (revenue) and profits as
quickly as possible upon launching the venture. Entrepreneurial Marketing focuses on
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this and the essential elements of success in order to achieve these needed sales and
revenues and then grow the company. The authors build a comprehensive, state-of-theart picture of entrepreneurial marketing issues, providing major theoretical and
empirical evidence that offers a clear, concise view of the field.Through an international
approach that combines both theoretical and empirical knowledge on entrepreneurship
and marketing, this book informs and enhances an entrepreneurs' creativity, their ability
to bring innovations to the market and their willingness to face risk and change the
world. Key components addressed include: identifying and selecting the market,
determining the consumer needs cost-effectively, executing the basic elements of the
marketing mix (product, price, distribution, and promotion) and competing successfully
in the domestic and global markets by implementing a sound marketing plan.
Numerous illustrative examples bring the content to life. The mix of theoretical content,
examples, empirical analyses and case studies, make this book an excellent resource
for students, professors, researchers, practitioners, and policymakers all over the world.
This book balances the behavioral and database aspects of customer relationship
management, providing students with a comprehensive introduction to an often
overlooked, but important aspect of marketing strategy. Baran and Galka deliver a book
that helps students understand how an enhanced customer relationship strategy can
differentiate an organization in a highly competitive marketplace. This edition has
several new features: Updates that take into account the latest research and changes
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in organizational dynamics, business-to-business relationships, social media, database
management, and technology advances that impact CRM New material on big data and
the use of mobile technology An overhaul of the social networking chapter, reflecting
the true state of this dynamic aspect of customer relationship management today A
broader discussion of the relationship between CRM and the marketing function, as
well as its implications for the organization as a whole Cutting edge examples and
images to keep readers engaged and interested A complete typology of marketing
strategies to be used in the CRM strategy cycle: acquisition, retention, and win-back of
customers With chapter summaries, key terms, questions, exercises, and cases, this
book will truly appeal to upper-level students of customer relationship management.
Online resources, including PowerPoint slides, an instructor’s manual, and test bank,
provide instructors with everything they need for a comprehensive course in customer
relationship management.
Services Marketing: People, Technology, Strategy is the eighth edition of the globally
leading textbook for Services Marketing by Jochen Wirtz and Christopher Lovelock,
extensively updated to feature the latest academic research, industry trends, and
technology, social media and case examples. This textbook takes on a strong
managerial approach presented through a coherent and progressive pedagogical
framework rooted in solid academic research. Featuring cases and examples from all
over the world, Services Marketing: People, Technology, Strategy is suitable for
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students who want to gain a wider managerial view of Services Marketing.
???????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
????????????????????????
Designed around the marketing strategy process with a clear emphasis on analysis, planning,
and implementation, this text and casebook discusses the concepts and processes for gaining
a competitive advantage in the marketplace. The new edition of Strategic Marketing uses a
decision-making process to examine the key concepts and issues involved in analyzing and
selecting strategies. Marketing strategy is considered from a total business perspective,
examining marketing strategy beyond the traditional emphasis on marketing functions. The
length and design of the book offer flexibility in the use of the text material and cases. New
features and updated cases have made this text the most relevant text in the market today.
Arts Management is designed as an upper division undergraduate and graduate level text that
covers the principles of arts management. It is the most comprehensive, up to date, and
technologically advanced textbook on arts management on the market. While the book does
include the background necessary for understanding the global arts marketplace, it assumes
that cultural fine arts come to fruition through entrepreneurial processes, and that cultural fine
arts organizations have to be entrepreneurial to thrive. Many cases and examples of
successful arts organizations from the Unites States and abroad appear in every chapter. A
singular strength of Arts Management is the author's skilful use of in-text tools to facilitate
reader interest and engagement. These include learning objectives, chapter summaries,
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discussion questions and exercises, case studies, and numerous examples and cultural
spotlights. Online instructor's materials with PowerPoints are available to adopters.
The issues of sustainability and corporate social responsibility have become vital discussions
in many industries within the public and private sectors. In the business realm, incorporating
practices that serve the overall community and ecological wellbeing can also allow businesses
to flourish economically and socially. Green Business: Concepts, Methodologies, Tools, and
Applications is a vital reference source for the latest research findings on the challenges and
benefits of implementing sustainability into the core functions of contemporary enterprises,
focusing on how green approaches improve operations. Highlighting a range of topics such as
corporate sustainability, green enterprises, and circular economy, this multi-volume book is
ideally designed for business executives, business and marketing professionals, business
managers, academicians, and researchers actively involved in the business industry.
Written by a leading pricing researcher, Pricing Strategies makes this essential aspect of
business accessible through a simple unified system for the setting and management of prices.
Robert M. Schindler demystifies the math necessary for making effective pricing decisions. His
intuitive approach to understanding basic pricing concepts presents mathematical techniques
as simply more detailed specifications of these concepts.
International Marketing Compact offers a new perspective in teaching international marketing.
The authors address issues in a novel way by bringing in cases from advanced and emerging
markets. In this connection they also discuss technological requirements of the 21st century
and how these developments necessitate a change in looking at international marketing
issues. The individual chapters follow the necessary steps to develop and implement projects
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successfully in the international market place. The knowledge, which is provided for both
students and practitioners, is well balanced in terms of theoretical input and managerial
application. This is the result of numerous examples presented in this book not only from
Europe, but also from other markets throughout the world. The book is addressed to various
student groups: those in a bachelor’s program studying business, economics and international
trade can well use the book to gain a broad and current perspective on trends in international
marketing theory and practice. Those in a master’s program for business, economics and
international trade can use the book as a guide for building a theoretical background for their
term projects and the case studies they analyze. Those at the PhD level in the same or similar
disciplines can take a compact look at 21st century international marketing. It is also beneficial
for international students, for example, for Erasmus students at European universities, who are
building a common international marketing background and perspective that they can take
back to their studies at their home universities.
Strategic Marketing Management: Theory and Practice offers a systematic overview of the
fundamentals of marketing theory, defines the key principles of marketing management, and
presents a value-based framework for developing viable market offerings. The theory
presented stems from the view of marketing as a value-creation process that is central to any
business enterprise. The discussion of marketing theory is complemented by a set of practical
tools that enable managers to apply the knowledge contained in the generalized frameworks to
specific business problems and market opportunities. The information on marketing theory and
practice contained in this book is organized into eight major parts. The first part defines the
essence of marketing as a business discipline and outlines an overarching framework for
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marketing management that serves as the organizing principle for the information presented in
the rest of the book. Specifically, we discuss the role of marketing management as a valuecreation process, the essentials of marketing strategy and tactics as the key components of a
company’s business model, and the process of developing an actionable marketing plan. Part
Two focuses on understanding the market in which a company operates. Specifically, we
examine how consumers make choices and outline the main steps in the customer decision
journey that lead to the purchase of a company’s offerings. We further discuss the ways in
which companies conduct market research to gather market insights in order to make informed
decisions and develop viable courses of action. Part Three covers issues pertaining to the
development of a marketing strategy that will guide the company’s tactical activities. Here we
focus on three fundamental aspects of a company’s marketing strategy: the identification of
target customers, the development of a customer value proposition, and the development of a
value proposition for the company and its collaborators. The discussion of the strategic aspects
of marketing management includes an in-depth analysis of the key principles of creating
market value in a competitive context. The next three parts of the book focus on the marketing
tactics, viewed as a process of designing, communicating, and delivering value. Part Four
describes how companies design their offerings and, specifically, how they develop key
aspects of their products, services, brands, prices, and incentives. In Part Five, we address the
ways in which companies manage their marketing communication and the role of personal
selling as a means of persuading customers to choose, purchase, and use a company’s
offerings. Part Six explores the role of distribution channels in delivering the company’s
offerings to target customers by examining the value-delivery process both from a
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manufacturer’s and a retailer’s point of view. The seventh part of the book focuses on the
ways in which companies manage growth. Specifically, we discuss strategies used by
companies to gain and defend market position and, in this context, address the issues of
pioneering advantage, managing sales growth, and managing product lines. We further
address the process of developing new market offerings and the ways in which companies
manage the relationship with their customers. The final part of this book presents a set of tools
that illustrate the practical application of marketing theory. Specifically, Part Eight delineates
two workbooks: a workbook for segmenting the market and identifying target customers and a
workbook for developing the strategic and tactical components of a company’s business
model. This part also contains examples of two marketing plans—one dealing with the launch of
a new offering and the other focused on managing an existing offering.
In modern society, it has become increasingly important to consumers that their products be
environmentally safe. Green marketing is the most efficient way for corporations to convey that
their merchandise is environmentally ethical, which in turn increases profit. Green Marketing
and Environmental Responsibility in Modern Corporations is a comprehensive resource for the
latest material on the methods and techniques that contemporary industries are employing to
raise awareness on sustainable products. Featuring comprehensive coverage across a range
of relevant topics such as green consumption, organic food products, supply chain
performance, and ecological marketing, this publication is an ideal reference source for
professionals, practitioners, academics, and researchers interested in the latest material on
sustainable corporate operations.

Managing Workplace Diversity and Inclusion provides a comprehensive overview to
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understanding and managing diversity in the workplace. Intended for upper-level
undergraduates as well as graduate students in Psychology and Human Resources
Management, this textbook introduces readers to the concept of diversity as well as
relevant theoretical topics including oppression, power, and the social construction of
difference. Rooted in a psychological approach, it applies relevant psychological
methods to understanding diversity issues within organizations, covering topics such as
diversity training, mentoring, group dynamics, employment law, and organizational
change. Each chapter presents engaging scenarios and concludes with relevant
questions to stimulate learning and help students conceptualize and contextualize
diversity in the workplace.
The Tenth Canadian Edition of Marketing provides students with a solid foundation of
marketing principles that they need to become successful marketers in today's
competitive business world. Written in an engaging, student friendly style with a strong
pedagogical framework, Crane Marketing has been updated to reflect cutting edge
topics, and exciting examples of marketing in Canada and around the world.
The Rowman & Littlefield Handbook of Media Management and Business connects
research and industry practice to offer a strategic guide for aspiring and current media
professionals in convergent environments. As a comprehensive one-stop reference for
understanding business issues that drive the production and distribution of content that
informs, entertains, and persuades audiences, aims to inspire and inform forwardPage 14/21
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thinking media management leaders. The handbook examines media management and
business through a convergent media approach, rather than focusing on mediumspecific strategies. By reflecting media management issues in the information,
entertainment, sports, gaming industries, contributed chapters explore the unique
opportunities and challenges brought by media convergence, while highlighting the
fundamental philosophy, concepts, and practices unchanged in such a dynamic
environment. this handbook examines media management through a global
perspective, and encourages readers to connect their own diverse development to a
broader global context. It is an important addition to the growing literature in media
management, with a focus on new media technologies, business management, and
internationalization.
Taking a market orientation approach, Market-Driven Management challenges the
'functional' role of marketing departments. The author enlarges the market definition to
embrace all the key market players, and examines marketing strategy, demonstrating
how strategic decisions can be implemented at the operational level. Also available is a
companion website with extra features to accompany the text, please take a look by
clicking below - http://www.palgrave.com/business/lambin/1e/
In this 10th edition, Belch/Belch introduces students to the fast-changing field of
advertising and promotion. While advertising is its primary focus, it is more than just an
introductory advertising text because there is more to most organisations' promotional
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programs than just advertising. The changes happening in the world of advertising are
leading marketers and their agencies to approach advertising and promotion from an
integrated marketing communications (IMC) perspective, which calls for a “big picture”
approach to planning marketing and promotion programs and coordinating the various
communication functions. To understand the role of advertising and promotion in
today's business world, one must recognise how a firm can use all the promotional
tools to communicate with its customers. This 10th edition, with its integrated marketing
communications perspective (the theme of the text), catapults the reader into the
business practices of the 21st century.
This book analyzes the current Islamic marketing environment. Since the Muslim world
is extremely diverse in terms of economic development, customs and traditions and
political and legal systems, it is vital for companies and marketers to analyze the
environment before attempting to address these markets. The author emphasizes that it
is ineffectual to elaborate the distribution and promotion strategies if the market does
not exist in terms of purchasing power or demographics, if potential consumers do not
believe that products and services answer their needs and demands or if there are
political and legal barriers to companies wanting to enter these markets. The book
offers detailed insights into the economic, socio-cultural, and politico-legal environment
in the Muslim world, which are essential for marketers to understand and form the
foundations of effective marketing strategies.
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This book combines the analytic principles of digital business and data science with
business practice and big data. The interdisciplinary, contributed volume provides an
interface between the main disciplines of engineering and technology and business
administration. Written for managers, engineers and researchers who want to
understand big data and develop new skills that are necessary in the digital business, it
not only discusses the latest research, but also presents case studies demonstrating
the successful application of data in the digital business.

Marketing 10/e by Kerin, Hartley and Rudelius continues a tradition of leading the
market with contemporary, cutting-edge content presented in a conversational
student-oriented style, supported by the most comprehensive, innovative, and
useful supplement package available. This text and package is designed to meet
the needs of a wide spectrum of faculty—from the professor who just wants a
good textbook and a few key supplements, to the professor who wants a topnotch fully integrated multimedia program. Marketing utilizes a unique,
innovative, and effective pedagogical approach developed by the authors through
the integration of their combined classroom, college, and university experiences.
The elements of this approach have been the foundation for each edition of
Marketing and serve as the core of the text and its supplements as they evolve
and adapt to changes in student learning styles, the growth of the marketing
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discipline, and the development of new instructional technologies. The distinctive
features of the approach are illustrated below: High Engagement Style - Easy-toread, interactive, writing style that engages students through active learning
techniques. Personalized Marketing - A vivid and accurate description of
businesses, marketing professionals, and entrepreneurs—through cases,
exercises, and testimonials—that allows students to personalize marketing and
identify possible career interests. Marketing Decision Making – The use of
extended examples, cases, and videos involving people making marketing
decisions. Integrated Technology - The use of powerful technical resources and
learning solutions. Traditional and Contemporary Coverage - Comprehensive and
integrated coverage of traditional and contemporary concepts. Rigorous
Framework - A pedagogy based on the use of Learning Objectives, Learning
Reviews, Learning Objectives Reviews, and supportive student supplements.
American voters will be empowered by this revealing, behind-the-scene exposé
of the marketing strategies and tactics political candidates use to win their hearts,
minds, donations, and votes. • "Promise meters" with which to evaluate
candidate campaign promises and marketing strategies • Charts and tables that
summarize information about political marketing, including presidential campaign
slogans, political fundraising regulations, and results • Sidebars highlighting
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campaign quotes and calling out key points • Enlightening, chapter-by-chapter
summaries of lessons learned to empower voters to resist political campaign
marketing manipulation
Business Research Handbook is the best strategic approach to research. It gives
you ready-to-adapt strategies that streamline and focus your information search,
complete with: Procedures that progressively sift and regroup your research
decision points that allow you to evaluate which steps remain The most costeffective ways to take advantage of today's electronic media resources Efficient
ways to retrieve the information your search has located. Easy-to-adapt sample
research strategies are found throughout the book to help you confidently and
quickly conduct your research in unfamiliar areas. You will find that the Business
Research Handbook is designed in a graphic, user-friendly format with easy-torecognize icons as reference pointers, and extensive lists of sources and material
to help you obtain the information you need to: Compile biographical information
on key players or parties Investigate potential business partners or competitors
Engage in marketing research Compile a company profile Locate expert
witnesses and verify credentials And much more.
A successful marketing department has the power to make or break a business.
Today, marketing professionals are expected to have expertise in a myriad of
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skills and knowledge of how to remain competitive in the global market. As
companies compete for international standing, the value of marketing
professionals with well-rounded experience, exposure, and education has
skyrocketed. Global Perspectives on Contemporary Marketing Education
addresses this need by considering the development and education of marketing
professionals in an age of shifting markets and heightened consumer
engagement. A compendium of innovations, insights, and ideas from marketing
professors and professionals, this title explores the need for students to be
prepared to enter the sophisticated global marketplace. This book will be
invaluable to marketing or business students and educators, business
professionals, and business school administrators.
With over 4000 entries, including key terms and concepts covering advertising,
sales promotion, public relations, direct marketing, personal selling and emarketing, this text reflects the changing dynamics of the marketing profession.
InCEESS is an international conference hosted by Pelita Bangsa University. This
conference is arranged to become an annual conference making room for
scholars and practitioners in the area of Engineering, ICT, Management, and all
research in Social Science and Humanities to share their thoughts, knowledge,
and recent researches in the field of study (https://inceess.pelitabangsa.ac.id/).
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From the best-selling quality management author, David Hoyle, Quality
Management Essentials is the perfect brief, yet authoritative, introduction to the
fundamentals of quality management. Quality in organizations, large or small, is
achieved with intelligent use of various concepts, principles, tools and
techniques. For those coming to the subject for the first time, these philosophies
associated with quality management can be quite overwhelming. This very
readable book provides a fast track introduction and executive level appraisal of
the field from a respected and experienced author.
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