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Economic growth is directly impacted by a multitude of different industries; in recent
years, the service industry has emerged as a significant contributor to the global
economy. As such, the effective management of this sector has become a widely
studied topic. The Handbook of Research on Promotional Strategies and Consumer
Influence in the Service Sector is an authoritative reference source for the latest
research on emerging methods for innovative service design and delivery, examining
how growing customer expectations and global competition has influenced this industry.
Featuring quality factors, marketing tools, and the effects of consumer behavior, this
publication is ideally suited for researchers, professionals, and academicians actively
involved in the service industry.
?????????????????????????, ???????, ??????????, ????????????????????.
If you are not already in a management position, chances are you soon will be.
According to the Bureau of Statistics, the fastest growing areas of employment for
engineers are in engineering/science management. With over 200 contributing authors,
The Technology Management Handbook informs and assists the more than 1.5 million
engineering managers in the practice of technical management. Written from the
technical manager's perspective and written for technologists who are managers, The
Technology Management Handbook presents in-depth information on the science and
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practice of management. Its comprehensive coverage encompasses the field of
technology management, offering information on: Entrepreneurship Innovations
Economics Marketing Product Development Manufacturing Finance Accounting Project
Management Human Resources International Business
The discipline of technology management focuses on the scientific, engineering, and
management issues related to the commercial introduction of new technologies.
Although more than thirty U.S. universities offer PhD programs in the subject, there has
never been a single comprehensive resource dedicated to technology management.
"The Handbook of Technology Management" fills that gap with coverage of all the core
topics and applications in the field. Edited by the renowned Doctor Hossein Bidgoli, the
three volumes here include all the basics for students, educators, and practitioners
This text is a step-by-step guide for students taking a first course in statistics for
advertising and for advertising managers and practitioners who want to learn how to
use Excel to solve practical statistics problems in in the workplace, whether or not they
have taken a course in statistics. Excel 2016 for Advertising Statistics explains
statistical formulas and offers practical examples for how students can solve real-world
advertising statistics problems. This book leaves detailed explanations of statistical
theory to other statistics textbooks and focuses entirely on practical, real-world problem
solving. Each chapter briefly explains a topic and then demonstrates how to use Excel
commands and formulas to solve specific advertising statistics problems. This book
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gives practice in using Excel in two different ways: (1) writing formulas (e.g., confidence
interval about the mean, one-group t-test, two-group t-test, correlation) and (2) using
Excel’s drop-down formula menus (e.g., simple linear regression, multiple correlation
and multiple regression, and one-way ANOVA). Three practice problems are provided
at the end of each chapter, along with their solutions in an Appendix. An additional
Practice Test allows readers to test their understanding of each chapter by attempting
to solve a specific practical advertising statistics problem using Excel; the solution to
each of these problems is also given in an Appendix. · Includes 167 illustrations in color
· Suitable for undergraduates or graduate students
International Academic Conference on Global Education, Teaching and Learning
International Academic Conference on Management, Economics, Business and
Marketing International Academic Conference on Transport, Logistics, Tourism and
Sport Science
This is an insightful survey of approaches to computational analysis of economics and finance.
This worldwide best-selling business statistics text emphasizes applications over calculation.
STATISTICS FOR MANAGEMENT AND ECONOMICS, 9e, demonstrates how vital statistical
methods are for today's managers and economists--and teaches students how to apply these
tools to real business problems. Through the author's unique three-step ICI approach to
problem solving, students learn to IDENTIFY the correct statistical technique by focusing on
the problem objective and data type, then COMPUTE the statistics (doing them by hand, using
Excel, or using MINITAB), and ultimately INTERPRET results in the context of the problem.
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This approach enhances student comprehension and skills while offering you maximum
flexibility. Incorporating various functional areas of business, data-driven examples, exercises,
and cases demonstrate statistical applications used by marketing managers, financial analysts,
accountants, economists, and others, giving students the hands-on practice they need, while
sound pedagogical elements make the material accessible to undergrads. In addition, unique
teaching and learning resources such as CourseMate save time while giving you more control
and better student outcomes. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The series, Contemporary Perspectives on Data Mining, is composed of blind refereed
scholarly research methods and applications of data mining. This series will be targeted both at
the academic community, as well as the business practitioner. Data mining seeks to discover
knowledge from vast amounts of data with the use of statistical and mathematical techniques.
The knowledge is extracted form this data by examining the patterns of the data, whether they
be associations of groups or things, predictions, sequential relationships between time order
events or natural groups. Data mining applications are seen in finance (banking, brokerage,
insurance), marketing (customer relationships, retailing, logistics, travel), as well as in
manufacturing, health care, fraud detection, home-land security, and law enforcement.
????????????????????6000???,???2000???????,??????????????,????????????????????????
??
The world is currently experiencing increased environmental contamination with solid waste,
which is one of the greatest environmental threats today. Although solid waste is harmful,
proper management and profitable recycling can make it beneficial to the environment. In this
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regard, estimation of the true quantities of solid wastes generated annually in developed and
developing countries is important for evaluating suitable strategies for economic and
sustainable procedures of waste management. This book presents an interesting review of the
economics of solid waste management in various developing and developed countries. It
examines several economic applications of solid waste, such as innovative methods to
generate bioelectricity from organic waste using microbial fuel cells and using solid waste as
an alternative fuel in cement kilns.
Traditional Chinese edition of Naked Economics: Undressing the Dismal Science. The book
may be a college economics reference book, but it is not anything like a textbook. The book is
written with wit, humor, clear examples, and you don't have to be a student of economics to
enjoy the book - yes, the word is "enjoy." Go ahead, read it. Your understanding of economics
will improve greatly and effortlessly. In Chinese. Distributed by Tsai Fong Books, Inc.
This book reflects the current thinking and research on how consumers’ perception of product
risks and benefits affects their behavior. It provides the scientific, regulatory and industrial
research community with a conceptual and methodological reference point for studies on
consumer behavior and marketing. The contributions address various aspects of consumer
psychology and behavior, risk perception and communication, marketing research strategies,
as well as consumer product regulation. The book is divided into 4 parts: Product risks;
Perception of product risks and benefits; Consumer behavior; Regulation and responsibility.
Papers presented at the International Conference on "Management of Emerging Paradigm
Conflicts in a Globalizing World", held at Bangalore in 2010.
A world list of books in the English language.
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Contributed articles presented earlier at a National Seminar sponsored by UGC-South Eastern
Regional Office predominantly on commercial policy of India and the world.
STATISTICS FOR MANAGEMENT AND ECONOMICS, Tenth Edition, emphasizes
applications over calculation. It illustrates how vital statistical methods and tools are for today's
managers--and teaches you how to apply them to real business problems. Using a proven
three-step ICI approach to problem solving, the text teaches you how to IDENTIFY the correct
statistical technique by focusing on the problem objective and data type; how to COMPUTE the
statistics doing them by hand, using Excel, or using MINITAB; and how to INTERPRET results
in the context of the problem. This unique approach enhances your comprehension and
practical skills. The text's vast assortment of data-driven examples, exercises, and cases
covers the various functional areas of business, demonstrating the statistical applications that
marketing managers, financial analysts, accountants, economists, and others use. These
comprehensive applications give you hands-on practice, while solid pedagogical elements
make the material more accessible and easy to apply to your world. Completely up-to-date, the
tenth edition offers comprehensive coverage, current examples, and Excel 2013 and MINITAB
16 content. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
STATISTICS FOR MANAGEMENT AND ECONOMICS, 9E, demonstrates how vital statistical
methods are for today's managers and economists--and teaches students how to apply these
tools to real-world business problems. Using an ICI approach--Identify, Compute, and
Interpret--students quickly comprehend concepts while you are offered maximum flexibility.
The text incorporates various functional areas of business, data-driven examples, and
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exercises, and cases demonstrate statistical applications used in finance, marketing,
operations, human resources, and accounting. Unique teaching and learning resources such
as CourseMate save you time while providing control and better student outcomes. The ninth
edition also includes Excel 2010 and Minitab 15 content. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.

This manual contains worked-out solutions to selected problems in the text, showing
students step-by-step how to complete exercises.
?This book focuses on the uses of big data in the context of higher education. The book
describes a wide range of administrative and operational data gathering processes
aimed at assessing institutional performance and progress in order to predict future
performance, and identifies potential issues related to academic programming,
research, teaching and learning?. Big data refers to data which is fundamentally too big
and complex and moves too fast for the processing capacity of conventional database
systems. The value of big data is the ability to identify useful data and turn it into
useable information by identifying patterns and deviations from patterns?.
Emphasizing applications over calculation, worldwide-bestseller STATISTICS FOR
MANAGEMENT AND ECONOMICS, ABBREVIATED 10e demonstrates how vital
statistical methods are for today's managers and economists?and teaches students
how to apply these tools to real business problems. Written specifically for the one-term
modern business statistics course, the text uses a unique three-step ICI approach to
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problem solving. This approach teaches students to IDENTIFY the correct statistical
technique by focusing on the problem objective and data type, then COMPUTE the
statistics (doing them by hand, using Excel 2013, or using MINITAB 16), and ultimately
INTERPRET results in the context of the problem. Incorporating various functional
areas of business, data-driven examples, exercises, and cases give students plenty of
hands-on practice applying statistical applications used by marketing managers,
financial analysts, accountants, economists, and others. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
This worldwide best-selling business statistics book teaches readers how to apply
statistics to real business problems through the author's unique three-step approach to
problem solving. Readers learn to IDENTIFY the right technique by focusing on the
problem objective and data type. They then learn to COMPUTE the statistics either by
hand, using Excel, or using MINITAB. Finally, they INTERPRET the results in the
context of the problem. Keller's approach enhances user comprehension as well as
practical skills.
Globalized production networks, or global value chains, provide an opportunity for
SMEs to upscale their business models and to grow across borders. This process can
enhance SME competitiveness, create more jobs, and promote inclusive growth in
developing Asia. The Asian Development Bank (ADB) and the ADB Institute (ADBI)
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recognize the importance of integrating SMEs into global value chains. To provide
pathways for such integration, this study examines ways of encouraging participation in
value chains, and explores policy solutions to address the financial and nonfinancial
barriers faced by these enterprises.
A unique, self-study reference for managers and statisticians who use the Excel
Spreadsheet as their primary computational tool for forecasting, data analysis, or
regression analysis. Original. (Advanced).
Newly revised for Excel 2019, this text is a step-by-step guide for students taking a first course
in statistics for advertising and for advertising managers and practitioners who want to learn
how to use Excel to solve practical statistics problems in the workplace, whether or not they
have taken a course in statistics. Excel 2019 for Advertising Statistics explains statistical
formulas and offers practical examples for how students can solve real-world advertising
statistics problems. Each chapter offers a concise overview of a topic, and then demonstrates
how to use Excel commands and formulas to solve specific advertising statistics problems.
This book demonstrates how to use Excel 2019 in two different ways: (1) writing formulas (e.g.,
confidence interval about the mean, one-group t-test, two-group t-test, correlation) and (2)
using Excel’s drop-down formula menus (e.g., simple linear regression, multiple correlation
and multiple regression, and one-way ANOVA). Three practice problems are provided at the
end of each chapter, along with their solutions in an appendix. An additional practice test
allows readers to test their understanding of each chapter by attempting to solve a specific
practical advertising statistics problem using Excel; the solution to each of these problems is
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also given in an appendix. This latest edition features a wealth of new end-of-chapter problems
and an update of the chapter content throughout. ?
?????,??????????????????????????????????????????????????????????????
Dalam penyelesaian perkuliahan, statistika berperan penting membantu mahasiswa. Namun
demikian, banyak mahasiswa yang mengalami kesulitan dalam memahami statistika karena
berbagai faktor. Salah satunya adalah keterbatasan sumber dan kesempatan untuk lebih
mendalami materi-materi statistika. Dalam kesempatan tatap muka di kelas, materi statistika
yang disampaikan pada mahasiswa sedemikian padat, sehingga mahasiswa kekurangan
waktu untuk berlatih agar lebih menguasai materi-materi statistika. Buku ini disajikan sebagai
salah satu sarana yang memungkinkan mahasiswa lebih mendalami materi-materi statistika.
Materi dalam buku yang merupakan seri pertama ini tersusun dari 8 bab yang memaparkan
tentang statistika deskriptif hingga konsep peluang. Dalam buku ini juga disampaikan
penjelasan terkait penggunaan software R-Stat yang sangat berguna terutama dalam
penyelesaian analisis data terkait big data yang akan dihadapi pembaca dalam dunia kerja.
Penekanan dari buku ini adalah pada pendalaman materi dan latihan soal-soal.
Turning Principle into Practice Social Marketing: Changing Behaviors for Good is the definitive
textbook for the planning and implementation of programs designed to influence social change.
No other text is as comprehensive and foundational when it comes to taking key marketing
principles and applying them to campaigns and efforts to influence social action. Nancy R. Lee
(a preeminent lecturer, consultant, and author in social marketing) and Philip Kotler (an
influential individual in the field who coined the term “social marketing” in 1971 with Gerald
Zaltman) demonstrate how traditional marketing principles and techniques are successfully
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applied to campaigns and efforts to improve health, decrease injuries, protect the environment,
build communities and enhance financial well-being. The Fifth Edition contains more than 26
new cases highlighting the 10 step planning model, and a new chapter describing major
theories, models and frameworks that inform social marketing strategies and inspire social
marketers.
Globalization, accelerated by information technologies, has increased the speed of business
transactions and has reduced the distances between international businesses. This growth has
transformed the realm of foreign investment in countries around the world, calling for a
methodological approach to planning feasible capital investment proposals in general and
foreign direct investment projects. Planning and Analyzing Foreign Direct Investment Projects:
Emerging Research and Opportunities is a pivotal reference source that provides a systems
approach to investment projects in a globalized and open society. While highlighting topics
such as consumer analysis, competitive strategy, and market analysis, this publication
explores the profitability and feasibility of international investments, as well as the risks and
resources associated with strategic project planning. This book is ideally designed for business
managers, entrepreneurs, researchers, academicians, graduate students, policymakers,
investors, and project managers seeking current research on planning, analyzing, and
evaluating investment projects.
This edited volume is brought out from the contributions of the research papers presented in
the International Conference on Data Science and Business Analytics (ICDSBA- 2017), which
was held during September 23-25 2017 in ChangSha, China. As we all know, the field of data
science and business analytics is emerging at the intersection of the fields of mathematics,
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statistics, operations research, information systems, computer science and engineering. Data
science and business analytics is an interdisciplinary field about processes and systems to
extract knowledge or insights from data. Data science and business analytics employ
techniques and theories drawn from many fields including signal processing, probability
models, machine learning, statistical learning, data mining, database, data engineering, pattern
recognition, visualization, descriptive analytics, predictive analytics, prescriptive analytics,
uncertainty modeling, big data, data warehousing, data compression, computer programming,
business intelligence, computational intelligence, and high performance computing among
others. The volume contains 55 contributions from diverse areas of Data Science and
Business Analytics, which has been categorized into five sections, namely: i) Marketing and
Supply Chain Analytics; ii) Logistics and Operations Analytics; iii) Financial Analytics. iv)
Predictive Modeling and Data Analytics; v) Communications and Information Systems
Analytics. The readers shall not only receive the theoretical knowledge about this upcoming
area but also cutting edge applications of this domains.
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