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Indian Names of Places in Rhode Island is an unchanged, high-quality reprint of the original edition of 1861. Hansebooks is editor of the literature on different topic areas such as
research and science, travel and expeditions, cooking and nutrition, medicine, and other genres.As a publisher we focus on the preservation of historical literature.Many works of
historical writers and scientists are available today as antiques only. Hansebooks newly publishes these books and contributes to the preservation of literature which has become
rare and historical knowledge for the future.
Ninety percent of all new restaurants started by new business owners failed. Vincent Gabriel, a food and management consultant shows you how a restaurant can survive its first
year, based on understanding the critical factors that will make your operation a success. The topics covered are: * Food Business Models * Knowing Your Customer * Franchise
As A Food Business Tomorrow * Menu Planning And Design * Viability Of Your Outlet * Decorating The Eatery * Selecting And Keeping Staff For The Eatery * Purchasing
Effectively * Stocking Correctly
The inherent mobility of tourists and consequent relative ephemerality of contact between the visitor and the visited tourism phenomenon have specific characteristics that
challenge the usual fieldwork practices of the social and physical sciences. Such conditions create specific concerns for the tourism researcher in terms of their positionality,
relationality, accessibility, ethics, reflexivity, and methodological appropriateness. Fieldwork in Tourism is the first book to focus on this extremely significant component of
contemporary tourist research and provides hands on approaches to conducting tourism fieldwork in a range of settings, exploring the methodological considerations and offering
strategies to mitigate these. The book also discusses how fieldwork affects researchers personally and what happens to field relationships. Divided into five sections, each with
an introduction and a guide to further reading, the chapters cover the context of fieldwork, research relationships, politics and power, the position of the researcher in the field,
research methods and processes, including virtual fieldwork, and the relationships between being a tourist and doing fieldwork. The concluding chapter suggests that the link
between tourism and fieldwork perhaps offers greater insights into understanding creative fieldwork than may be imagined. This book incorporates a rich and diverse set of
fieldwork experiences, insights and reflections on conducting fieldwork in different settings, the problems that emerge, the solutions that were developed, and the realities of
being ‘in the field’. Fieldwork in Tourism is an essential guide for Tourism higher level students, academics and researchers embarking on research in this field.
This work has been selected by scholars as being culturally important, and is part of the knowledge base of civilization as we know it. This work was reproduced from the original
artifact, and remains as true to the original work as possible. Therefore, you will see the original copyright references, library stamps (as most of these works have been housed
in our most important libraries around the world), and other notations in the work.This work is in the public domain in the United States of America, and possibly other nations.
Within the United States, you may freely copy and distribute this work, as no entity (individual or corporate) has a copyright on the body of the work.As a reproduction of a
historical artifact, this work may contain missing or blurred pages, poor pictures, errant marks, etc. Scholars believe, and we concur, that this work is important enough to be
preserved, reproduced, and made generally available to the public. We appreciate your support of the preservation process, and thank you for being an important part of keeping
this knowledge alive and relevant.
The Islamic economic system places a high premium on human initiative in a manner consonant with the tenets of Islam. The Islamic perspective of the private sector is an
interesting one; while the acquisition of wealth through legitimate means is permitted, there is the need to drive a middle course between profit maximization, and social and
religious responsibility. In Islamic states, the private sector generally operates in ways consonant with Islam. In the non-Islamic states of Southeast Asia where there are,
nevertheless, large Muslim communities, the Islamic private sector functions in a larger economic context which is not based on Islamic economic principles. In this volume, case
studies from Indonesia, Malaysia, the Philippines, Singapore, and Thailand provide valuable insights not only into ways in which Southeast Asian Muslims attempt to resolve
conflicts between Islamic economic theory and practice, but also into the socio-economic structures of Muslim communities in the region.
This edited volume deploys digital ethnography in varied contexts to explore the cultural roles of mobile apps that focus on religious practice and communities, as well as those
used for religious purposes (whether or not they were originally developed for that purpose). Combining analyses of local contexts with insights and methods from the global
subfield of digital anthropology, the contributors here recognize the complex ways that in-app and on-ground worlds interact in a wide range of communities and traditions. While
some of the case studies emphasize the cultural significance of use in local contexts and relationships to pre-existing knowledge networks and/or non-digital relationships of
power, others explore the globalizing and democratizing influences of mobile apps as communication technologies. From Catholic confession apps to Jewish Kaddish assistance
apps and Muslim halal food apps, readers will see how religious-themed mobile apps create complex sites for potential new forms of religious expression, worship, discussion,
and practices.
Excerpt from Algonquian Indian Names of Places in Northern Canada Between the years 1883 and 1898 my work as a Geologist on the Staff of the Geological Survey of Canada made it necessary for me to
travel through some of the more remote parts of northern and western Canada, where but few white men, or in some places no white men, had preceded me, and where the geographical features were either
very imperfectly known or quite unknown. It was therefore at all times advantageous, and at almost all times absolutely necessary, for me to survey the routes over which I travelled, and to make intelligible
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maps of these routes, and of as much of the adjoining country as it was possible for me to observe, in order that I might correctly designate on these maps the positions of the various rocks and natural
phenomena encountered. In this way these observations were correlated from day to day as the work of exploration proceeded, and a comprehensive view of the mineral resources and geological structure of
the region explored was obtained. Such maps also made it possible for others, who might subsequently wish to follow my routes, or to travel on routes in the vicinity of mine, to identify my positions, and to
use my observations in connection with their own in the further study of the regions. Finally, they served to inform geologists and mining engineers throughout the world of the exact positions and relationships
of the various ores, rocks and geological formations discovered and identified. In order that the natural features of the countries explored might be intelligently referred to in my Reports, and in those of others
who might wish to allude to them later, it was necessary that names should be applied to them, whether such features were mountains, lakes, rivers, or islands. If white men happened to be living in the
districts Visited, and if these men had local names for such natural features, these local names were retained whenever they did not con?ict with well-known names elsewhere. But much of the country
explored was without white imbabi tants and the only names immediately available were those used by Indians who lived in the country. Indians were employed by me as214 transactions OF the royal
canadian institute [vol. X. About the Publisher Forgotten Books publishes hundreds of thousands of rare and classic books. Find more at www.forgottenbooks.com This book is a reproduction of an important
historical work. Forgotten Books uses state-of-the-art technology to digitally reconstruct the work, preserving the original format whilst repairing imperfections present in the aged copy. In rare cases, an
imperfection in the original, such as a blemish or missing page, may be replicated in our edition. We do, however, repair the vast majority of imperfections successfully; any imperfections that remain are
intentionally left to preserve the state of such historical works.
The Yearbook of Muslims in Europe provides up-to-date factual information, statistics and analysis of the situation of Muslims in 46 European countries.
Religious studies and research have gained a lot of interest and attention from researchers, policy makers, and practitioners over the last few years, but the socio-economic impacts have not been explored.
Taking into account the profound economic impact the tourism and hospitality industries can have on regions and cities around the world, further research in this area is critical to analyze the extent of such
impact and the ramifications that are associated with it. The Handbook of Research on Socio-Economic Impacts of Religious Tourism and Pilgrimage is a pivotal reference source that provides vital research
on the social and economic factors in faith-based journeys. While highlighting topics such as tourist spending, spiritual tourism, and local development, this publication explores religious tourism in the middle
age, as well as the methods of modern religious tourism. This book is ideally designed for business managers, cultural preservationists, academicians, business professionals, entrepreneurs, and upper-level
students seeking current research on religious tourism and its socio-economic impacts.
Covering the Himalayan regions from Jammu and Kashmir to West Bengal Hills and Sikkim, Indian Himalaya contains travel information unavailable from any other source. Not only will travellers find
comprehensive listings of sights, activities, and places to stay and eat, but there is information on mountaineering, details about the religious sites, and even tips for visitors interested in ashrams. The guide
contains detailed maps and language sections for Hindi and Lakahi.
There is increasing public and academic interest in local and sustainable foods and food tourism. These interests have been reflected in such diverse elements as the growth of farmers markets, green
restaurants, food miles, crabon and sustainability labelling, concerns over food supply and security, Slow Food, Fair Trade, and a desire to buy and 'eat locally'. Food related hospitality and tourism is integral
to this process because of the way in which it simultaneously acts to globalise and localise food consumption and create new foodways and commodity chains. This book therefore aims to provide an
integrated understanding of the contemporary interest in food and food tourism through the use of an international collection of illustrative case study chapters as well as the provision of a novel integrative
framework for the book, a sustainable culinary system. This is the first volume to examine the concept of sustainable culinary systems, particularly with specific reference to tourism and hospitality. Divided
into two parts, firstly the notion of the local is explored, reflecting the increased interest in the championing of local food production and consumption. Secondly treatment of sustainability in food and food
tourism and hospitality in settings that reach beyond the local in a business and socio-economic sense is reviewed. The book therefore, reflects much of the contemporary public interest in the conscious or
ethical consumption and production food, as well as revealing the inherent tensions between local and broader goals in both defining and achieving sustainable culinary systems and the environmental, social
and economic implications of food production and consumption. This book provides the reader with an integrated approach to understanding the subject of how culinary systems may be made more
sustainable and will be valuable reading to all those interested in sustainable food and food tourism.
Over the past two decades there has been great interest in cosmopolitanism across the human and social sciences. Where, earlier, it had largely been a term associated with moral and political philosophy,
cosmopolitanism has now become a widely-used term in the social sciences. It is now integral to much of cultural, political and social analysis. This is the first comprehensive survey in one volume of the
interdisciplinary field of cosmopolitan studies. With over forty chapters written by leading scholars of cosmopolitanism, this book reflects the broad reception of cosmopolitan thought in a wide variety of
disciplines and across international borders. Both comprehensive and innovative in the topics covered, the Handbook of Cosmopolitanism Studies is divided into four sections: major theoretical debates,
where the emphasis is on recent developments cultural topics in the social sciences the politics of cosmopolitanism major world varieties of cosmopolitanism. The Handbook answers the need to take modern
cosmopolitanism out of its exclusive western context and relate it to the historical experiences of other world cultures. This is a major work in defining the emerging field of cosmopolitanism studies.
Throughout, there is a strong emphasis on interdisciplinarity, with essays covering philosophy, literary theory, history, international relations, anthropology, communications studies and sociology. The
Handbook’s clear and comprehensive style will appeal to a wide undergraduate audience across the social sciences and humanities.

On the cusp of 2014 national elections and the 2015 integration of the ASEAN Economic Community, Indonesia is poised to continue its rapid economic expansion. While the
country’s natural resources are still plentiful, by channelling foreign direct investment into the right areas, the government is ensuring that true potential, in terms of value and
manufacturing, is achieved. By inviting targeted investment and adapting existing regulatory frameworks, the government has taken significant steps to facilitate foreign
investment and the development of value-added industries. Indonesia is a country renowned for its abundance of natural resources, which include oil, gas, coal, nickel, tin,
copper, gold and silver. While slightly down on the previous year, the country’s total oil production for 2012 stood at 861,000 barrels per day, accounting for approximately 1.2%
of the world’s oil production. Indonesia remains the world’s largest exporter of thermal coal, exporting a total of 304m tonnes in 2012 to countries such as Japan, South Korea,
China and India. The country continues to be the dominant nation in South-east Asia politically and economically, and its participation within ASEAN in particular will likely
determine the shape of regional integration, with the introduction of the ASEAN Economic Community (AEC) in 2015 looming as the bloc’s next major milestone.
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The very latest theories and research on the development of entrepreneurship are to be found in this book. It explores the factors affecting the performance of small and family
businesses and entrepreneurs’ innovativeness, amongst other themes. Selected papers update readers on the entrepreneurship environment and reveal aspects of newly
identified issues such as innovation for entrepreneurship educators, globalization, entrepreneurship thinking and traits, aspects of a knowledge society, Islamic entrepreneurship,
green entrepreneurship and internationalization strategies. Readers may also engage with the theme of the financial and accounting environment for entrepreneurship, including
topics such as financial assessment and diagnosis, modelling, hedging, fraud, bankruptcy and governance. Perspectives relevant to the Association of Southeast Asian Nations
(ASEAN) emerge in this work. The development of Islamic finance and networking effects based on ethnicity are explored, as well as the economic considerations that must be
addressed by entrepreneurs in pursuit of any internationalization policies. Scholars and policy makers with an interest in entrepreneurship or small to medium-sized businesses
or enterprises (SMEs) will find many valuable insights in this volume.
This scarce antiquarian book is a facsimile reprint of the original. Due to its age, it may contain imperfections such as marks, notations, marginalia and flawed pages. Because we
believe this work is culturally important, we have made it available as part of our commitment for protecting, preserving, and promoting the world's literature in affordable, high
quality, modern editions that are true to the original work.
In recent years, a critically oriented sub-stream of research on Muslim consumers and businesses has begun to emerge. This scholarship, located both within and outside the
marketing field, adopts a socio-culturally situated approach to Islam and investigates the complex and multifaceted intersections between Islam and markets. This book seeks to
reflect various unheard and emerging critical voices from within the Muslim world, and provide a series of critical insights on how, if and why Islam matters to marketing theory
and practice. It questions the existing assumptions and polarising discussions which underpin the portrayal of Islam as the ‘other’ of Modernity, while acknowledging that
Muslims themselves are partially responsible for creating stereotyped representations of Islam and ‘the Muslim’. This wide-ranging and insightful collection will advance
emerging critical perspectives, and provide new insights that will influence the generation and application of knowledge in the context of Muslim societies. It will open up fresh
conversations for scholars in marketing as well as the broader humanities and social sciences.
This book offers a useful and extensive account of Japan’s past discoveries and present interactions with Muslim states and societies across Asia. Bearing in mind the U.S.-led
global meta-narrative of Islam spoken in tandem with security and threats, this book examines how this reconciles with Japan’s self-proclaimed “values-based” approach to
diplomacy across Asia in the twenty-first century. The author considers Japan’s historic conceptualization and learning of Islam, and its acute needs for access to markets and
energy from Muslim-majority states in Asia. He also argues that Japan securitizes Islam in a manner distinct from Western, Russian, or Chinese securitization today, but that
Japan promotes itself as a model for human security and development across an Asia inclusive of Muslim states. Japan’s approach to Islam and Muslim societies today offers
much from which other great powers can learn.
From food products to fashions and cosmetics to children’s toys, a wide range of commodities today are being marketed as “halal” (permitted, lawful) or “Islamic” to Muslim
consumers both in the West and in Muslim-majority nations. However, many of these products are not authentically Islamic or halal, and their producers have not necessarily
created them to honor religious practice or sentiment. Instead, most “halal” commodities are profit-driven, and they exploit the rise of a new Islamic economic paradigm, “Brand
Islam,” as a clever marketing tool. Brand Islam investigates the rise of this highly lucrative marketing strategy and the resulting growth in consumer loyalty to goods and services
identified as Islamic. Faegheh Shirazi explores the reasons why consumers buy Islam-branded products, including conspicuous piety or a longing to identify with a larger Muslim
community, especially for those Muslims who live in Western countries, and how this phenomenon is affecting the religious, cultural, and economic lives of Muslim consumers.
She demonstrates that Brand Islam has actually enabled a new type of global networking, joining product and service sectors together in a huge conglomerate that some are
referring to as the Interland. A timely and original contribution to Muslim cultural studies, Brand Islam reveals how and why the growth of consumerism, global communications,
and the Westernization of many Islamic countries are all driving the commercialization of Islam.
A Wonderful Synecdoche For India: Heterogeneous, Contrary, Suddenly Seductive' - Hindustan Time `The Penguin Book Of Indian Journeys Is Not Exactly A Collection Of Essays On Trips To Places
Familiar And Unknown. It Is So Much More, That It Would Be A Crime To Describe Its Contents As Travel Pieces . . . It Examines The Petty And The Large-Hearted, The Honest And The Hypocritical, The
Smug, The Defeated And The Insecure . . . In The Final Analysis, Indian Journeys Is Like A Parcel Gift-Wrapped In Multiple Layers, Each One Presenting The Reader With A Wonderful Surprise That Raises
His Expectations Of The Next'- Sunday Statesman `A Treat ... With More Than 35 Pieces, The Book Gives A Wide-Angle View Of Contemporary India' - Indian Express `An Exhilarating Account Of India,
Complete In Its Mosaic Of Contending Architecture, Climate, People, Politics, Emotions, Ambitions And Shibboleths'- Hindustan Times `[India] Sets The Literary Imagination On Fire. The Brilliant And
Absorbing Pieces In This Collection Are Moulded In The Heat Of That Dazzling Flame . . . An Essential Read For All Wanderers And Intrepid Travellers'- First City `Memorable Pieces Dominate: Jan Morris'S
Exuberant Essay On Darjeeling, Bruce Chatwin'S Ironic Take On Mrs Gandhi, And Sarayu Ahuja'S Delightful Portrait Of A Madras Mami . . . You Can Scarcely Wait Till The Bookshop Opens So You Can
Read The Rest Of Their Books' - Hindu
Seven years ago, a secret society of exceptionally-trained assassins swept over the nation's criminal landscape like a tsunami on a tiny village. Trained in exotic forms of hand to hand combat, military
weaponry, and bleeding edge cyber technology - they hunted down and purged the most corrupt politicians, CEOs, lawyers, judges, priests, televangelists, social icons, police chiefs, and oligarchs with horrific
and savage efficiency. No mercy was shown to those who destroyed the everyday citizen; no quarter was given to those who oppressed the innocent. Performing this purge was PIPER'S, Inc., and
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spearheading the elite corps of PIPER'S, Inc. combatants was Draven Moon, callsign Temujin, a former special forces commander. A one-man army, he led the resistance; he led the assassinations; he led
the raids. He was the facilitator of the new emancipation of America. But that was seven years ago. . . Today, Moon is serving multiple life sentences in Attica's super-max prison; the organization's original
directors are either dead or retired; and the once invincible combatants of PIPER'S, Inc. are leaderless, unemployed, and scattered. President Ericka Hedlin, a staunch supporter of PIPER'S, Inc., watches
helplessly as the nation diverges again towards government and corporate corruption, racism, and police brutality. Without Moon, PIPER'S, Inc. is dormant; without PIPER'S, Inc., America is doomed. But
Moon has a plan – an inconceivable and implausible plan. From within his cell, he promises to hunt down every conspiring facilitator and influencer in every government building, every courthouse, every
police precinct, every law firm, every corporation, every political district, every racist rally, and in every oligarch's mansion – EVERYONE who has damaged and threatened America in his absence – will be
burned alive in the flames of a New Revolution!
The Yearbook of Muslims in Europe provides up-to-date factual information and statistics of the situation of Muslims in 46 European countries.
The gathering of academics, researchers and practitioners at this momentum provides a new opportunity for the literacy world that is concerned with the halal industry. Recently, the halal industry as a new
innovation in Muslim and non-Muslim countries, this dynamic is combined with several studies and literacy, that the potential and challenges of the halal industry in the world can be realized along with
technological advances. Indonesia, which is a country with the largest Muslim majority in the world, takes part in guarding and supervising the progress of the halal industry, whose benefits are widely enjoyed
by people in the world.
Halal (literally, "permissible" or "lawful") production, trade, and standards have become essential to state-regulated Islam and to companies in contemporary Malaysia and Singapore, giving these two
countries a special position in the rapidly expanding global market for halal products: in these nations state bodies certify halal products as well as spaces (shops, factories, and restaurants) and work
processes, and so consumers can find state halal-certified products from Malaysia and Singapore in shops around the world. Building on ethnographic material from Malaysia, Singapore, and Europe, this
book provides an exploration of the role of halal production, trade, and standards. Fischer explains how the global markets for halal comprise divergent zones in which Islam, markets, regulatory institutions,
and technoscience interact and diverge. Focusing on the "bigger institutional picture" that frames everyday halal consumption, Fischer provides a multisited ethnography of the overlapping technologies and
techniques of production, trade, and standards that together warrant a product as "halal," and thereby help to format the market. Exploring global halal in networks, training, laboratories, activism, companies,
shops and restaurants, this book will be an essential resource to scholars and students of social science interested in the global interface zones between religion, standards, and technoscience.
The global halal industry is likely to grow to between three and four trillion US dollars in the next five years, from the current estimated two trillion, backed by a continued demand from both Muslims and nonMuslims for halal products. Realising the importance of the halal industry to the global community, the Academy of Contemporary Islamic Studies (ACIS), the Universiti Teknologi MARA Malaysia (UiTM) and
Sultan Sharif Ali Islamic University (UNISSA) Brunei have organised the 4th International Halal Conference (INHAC) 2019 under the theme “Enhancing Halal Sustainability'. This book contains selected
papers presented at INHAC 2019. It addresses halal-related issues that are applicable to various industries and explores a variety of contemporary and emerging issues. It covers aspects of halal food safety,
related services such as tourism and hospitality, the halal industry - including aspects of business ethics, policies and practices, quality assurance, compliance and Shariah governance Issues, as well as halal
research and educational development. Highlighting findings from both scientific and social research studies, it enhances the discussion on the halal industry (both in Malaysia and internationally), and serves
as an invitation to engage in more advanced research on the global halal industry.

The Yearbook of Muslims in Europe provides up-to-date factual information, statistics and analysis of the situation of Muslims in 37 European countries.
Rethinking Halal reflects an anthropological revolution, that of the scientising, standardising, and normalising of social life through certification which is part of a process of
‘positivisation’ that directly affected Islam and Islamic normativity.
This work has been selected by scholars as being culturally important, and is part of the knowledge base of civilization as we know it. This work was reproduced from the original
artifact, and remains as true to the original work as possible. Therefore, you will see the original copyright references, library stamps (as most of these works have been housed
in our most important libraries around the world), and other notations in the work. This work is in the public domain in the United States of America, and possibly other nations.
Within the United States, you may freely copy and distribute this work, as no entity (individual or corporate) has a copyright on the body of the work.As a reproduction of a
historical artifact, this work may contain missing or blurred pages, poor pictures, errant marks, etc. Scholars believe, and we concur, that this work is important enough to be
preserved, reproduced, and made generally available to the public. We appreciate your support of the preservation process, and thank you for being an important part of keeping
this knowledge alive and relevant.
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