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The most trusted name in law school outlines, Emanuel® Law Outlines support your class preparation, provide reference for your outline creation, and supply a comprehensive
breakdown of topic matter for your entire study process. Ever since Steve Emanuel wrote the first version while a law school student at Harvard, Emanuel® Law Outlines have
been relied on by generations of law students. Each title includes both capsule and detailed outline-format explanations and discussions of the critical issues, key topics, and
cases you must know to master the course. Also included are exam questions with model answers, an alphabetical list of cases, and a table correlating the Emanuel® Law
Outline to the leading casebooks. Emanuel® Law Outlines: #1 outline choice among law students Comprehensive review of all major topics Capsule summary of all topics Chart
correlating the Emanuel® Law Outline to the leading casebooks Time-saving format Great for exam prep
LAW FOR BUSINESS offers a practical approach to law that emphasizes current, relevant topics you need to succeed in contemporary business. Cases throughout the text
highlight issues such as trademark infringement, computer tampering, pollution, agency, and employment-at-will. Plus, timely coverage of business ethics and the law gives you
new insight into recent corporate scandals and indictments. Ashcroft and Ashcroft use short chapters, a four-color design, real-world examples and applications, and integrated
learning objectives to make business law approachable and engaging for all students. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
The seventh edition of The Business Environment has been perfectly tailored to cover the core topics that will be studied on an introductory Business Environment module. This
fully updated new edition provides comprehensive coverage of the varying factors that make up the business environment, with a particular focus on how these factors impact
business organisations and the decisions organisations make.Key Features:Up-to-date coverageThe business environment continues to evolve, and this new edition takes on
board recent issues including: The after-effects of the ‘credit crunch’ The emerging economic power of China, India and Brazil Data security and privacy Business ethics Cultural
identity Climate change Real life examplesNew opening vignettes introduce the main topic and show the business environment in real life. In addition, the book contains a wealth
of shorter and longer case studies featuring companies such as Google, Amazon and Virgin Trains.PedagogyClearly written and user friendly, the book boasts a full range of
learning tools which include: Learning Objectives, Thinking Around the Subject boxes, Review Questions, and Activities.
The book ‘Business Law’ deals with the fundamental branches of business law, namely, law of contract, law of sale of goods, law of partnership, law of negotiable instruments
and law of limited liability partnership. Its contents have been extracted from the authors’ reputed title ‘Mercantile Law’ that has gained tremendous readership over the years.
Bringing the book directly in line with the amended CIM Business Law syllabus, the book provides marketing students with a thorough working knowledge of the law on contract,
sale of goods, agency, as well as the legal mechanisms for resolving commercial disputes, together with coverage of other selected topics which are of importance to marketeers
and business in general.
"This book explores game theory and its deep impact in developmental economics, specifically the manner in which it provides a way of formalizing institutions"--Provided by
publisher.
Packed with current examples and engaging scenarios, BUSINESS LAW AND THE LEGAL ENVIRONMENT, STANDARD EDITION, 7E has earned the stamp of approval from
trial and appellate judges, working attorneys, scholars, and teachers for its full breadth of business law coverage. Extremely reader-friendly, the text is known for its lively,
conversational writing style that explains complex topics in easy-to-understand language as it illustrates how legal concepts apply to everyday business practice. The seventh
edition includes a new emphasis on the digital landscape, expanded coverage of international law, and new information on privacy issues. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
United Arab Emirates Business Law Handbook - Strategic Informtion and Basic Laws
Unit-I Indian Contract Act, 1872 1.Business (Mercantile) Law : An Introduction, 2 .Indian Contract Act, 1872 : An Introduction , 3 Contract : Meaning, Definition and Characteristics
of a Valid Contract , 4. Agreement : Meaning, Kinds and Difference, 5 .Proposal (Offer), Acceptance Communication and Revocation, 6. Capacity of Parties to Contract or Parties
Competency to Contract, 7. Free Consent, 8. Lawful Consideration and Objects , 9. Agreements Expressly Declared as Void, 10. Contingent Contracts , 11. Performance of
Contracts and Appropriation of Payments, 12. Discharge of Contracts, 13. Quasi or Implied Contracts of Certain Relations Resembling those Created by Contracts (Sections 68
to 72), 14. Remedies for Breach of Contract , Unit-II Special Contracts 15.Contract of Indemnity and Guarantee , 16. Contract of Bailment and Pledge, 17. Contracts of Agency ,
Unit-III The Sale of Goods Act, 1930 18.The Sale of Goods Act, 1930 : An Introduction , 19. Conditions and Warranties, 20. Effects of the Contract of Sale—Transfer of Ownership
and Title, 21. Performance of Contract of Sale, 22. Remedial Measures and Auction Sale , Unit-IV The Negotiable Instruments Act, 1881 1..Negotiable Instruments Act, 1881 :
Introduction, 2 .Parties to a Negotiable Instruments , 3. Negotiation , 4. Presentment and Dishonour of Negotiable Instruments, 5. Discharge of Negotiable Instruments, 6. Hundis
, 7. Banker and Customer, Unit-V G.S.T. G.S.T.—Format and Computing Process.
Based on the longtime market-leader BUSINESS LAW: TEXT AND CASES by Clarkson/Miller/Cross, this paperback text offers an affordable solution for those looking for a
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concise one-semester text that offers in-depth treatment of today’s business law topics. Designed for the contemporary one-semester course, BUSINESS LAW: TEXT AND
CASES--AN ACCELERATED COURSE provides the rigor and seriousness of a classic black-letter law text with a brief nineteen-chapter table of contents. The text combines the
benefits of a black-letter law approach with a strong student orientation, making the law accessible, interesting, and relevant for readers. An excellent assortment of included
cases range from precedent-setting landmarks to important recent decisions, and ethical, global, e-commerce, digital, and corporate themes are integrated throughout this
edition. In addition, numerous critical-thinking exercises challenge students to apply what they have learned to real-world issues. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
This highly acclaimed guide explains the business of the British music industry. Drawing on her extensive experience as a media lawyer, Ann Harrison offers a unique, expert
opinion on the deals, the contracts and the business as a whole. Whether you're a recording artist, songwriter, music business manager, industry executive, publisher, journalist,
media student, accountant or lawyer, this practical and comprehensive guide is indispensable reading.
This is a practical guide for those studying business and management-related subjects at undergraduate level. Written in an engaging and clear style, the book helps students
prepare effectively for assignments, presentations, examinations and dissertations, encompassing both business studies and the real workings of business.
? How are the emerging economies of China and India affecting the global business environment? ? What impact has the global financial crisis had on the way businesses
operate? ? How should business leaders in the age of the multinational enterprise approach their social and ethical responsibilities? This bestselling textbook tackles these and
many other challenges head on. Combining a clear, thorough introduction to the business environment with a uniquely global perspective, The Global Business Environment
covers all you need to know about the rapidly changing context in which businesses operate. Features throughout the book are designed to help you learn, revise and think
critically about the global business environment: ? Case studies: Over 30 case studies invite you to explore how a diverse range of businesses, industries, governments and
individuals are meeting the challenges of the contemporary business environment ? Spotlight on emerging economies: Provides insight into the emerging economies of Brazil,
Russia, India and China, and their place in the global economy ? Meet the CEO: Your chance to learn about some of the most influential business leaders in the world, from the
CEO of multinational Unilever to the chairman of Mitsubishi ? Critical thinking: Recurring themes and critical thinking boxes in every chapter encourage debate on key issues from
the globalization of industries to environmental sustainability, developing skills that will take you far beyond your business degree Enriched by Janet Morrison's characteristically
clear, authoritative writing style and an unrivalled range of learning tools, The Global Business Environment is an invaluable resource for students at any stage of their business
lives. Janet Morrison was Senior Lecturer in Strategic and International Management at the Sunderland University Business School, UK. She is also the author of International
Business, published by Palgrave Macmillan. 'A very thorough introduction to the global business environment that goes well beyond standard textbooks, and includes a wealth of
up-to-date case studies and examples. It will be valuable reading for practitioners and students alike.' – Antje Cockrill, University of Swansea, UK 'This third edition of Janet
Morrison's excellent business environment text successfully balances the themes and structures of more general business environment texts with full coverage of the challenges
that a global business environment poses to both domestic and multinational enterprises. The Global Business Environment will without doubt continue to be a valuable core text
on a range of business environment courses, and I very much look forward to using it with my next cohort of students.' – Johan Lindeque, Queen's University, Belfast, UK 'This is
an excellent book providing both students and practitioners with clear insights into the global business environment. Building successfully on the author's previous work it
develops a numbers of critical themes which are illustrated by highly relevant and interesting case studies. The material is brought alive by the author's clear writing style.' –
Nicholas Perdikis,Aberystwyth University, UK
Sports Law looks at major court cases, statutes, and regulations that explore a variety of legal issues in the sports industry. The early chapters provide an overview of sports law
in general terms and explore its impact on race, politics, religion, and everyday affairs. Later chapters address hot button issues such as gender equity, drug testing, and
discrimination. Written from a sport management perspective, rather than from a lawyer s, this text covers all the major areas presented in sports law today including: cases
relating to torts, contracts, intellectual property, and agents. Factual scenarios throughout the text allow students to critically examine and apply sport management principles to
legal issues facing the sports executive. Important Notice: The digital edition of this book is missing some of the images or content found in the physical edition."
Legal Sources in Business and Human Rights takes stock of different aspects of Business and Human Rights practice in order to identify and explore some dynamics that are
driving the evolution of the legal sources of international and EU law in the field of B&HRs.
With new cases and examples from headlines, MANAGERS AND THE LEGAL ENVIRONMENT: STRATEGIES FOR BUSINESS, 9E equips readers with the legal knowledge
and risk management techniques for success as a business manager. Cutting-edge coverage and a strategic approach teach how to enhance realizable value, redeploy
resources, and manage legal and business risk. Up-to-date coverage addresses the rights of workers at firms, like Uber, in the gig economy; the right of employers to restrict
employees’ social media; ethics of compensating workers who are tipped; law to protect children’s safety on the Internet; Fourth Amendment concerns in searches of cell
location; rules governing crowdfunding; and the ramifications of the EU’s “right to be forgotten.” Readers learn to use legal tools to create value, attain business objectives,
resolve legal issues, and handle legal disputes. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
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This comprehensive guide to all the essential legal and business considerations in financing the business activities of the modern corporation. Readers are provided with a clear
and concise introduction to the legal and contractual framework that governs the major capital raising transactions in which a firm might be involved, with a particular emphasis
upon the federal and state securities laws. An indispensable resource for consummating any private investment transaction, public offering, or commerical loan transaction, as
well as dealing with disclosure requirements, the structuring of underwriting arrangements, and complying with public company responsibilities. Intended for entrepreneurs and
managers at firms of all sizes.
The law regulating commercial conduct and commercial relationships is increasingly complex and important. The 7th Edition of Business and the Law has been written to offer
business law students a comprehensive and accessible introduction to the Australian legal system and to the major areas of law impacting on business today. It is also a valuable
resource for any business professional or small business requiring an intelligent introduction to contemporary business law in Australia. Business and the Law is academically
rigorous but also accessible. It includes concise case examples as well as more comprehensive case studies of leading decisions to demonstrate how relevant laws are applied.
The 7th Edition includes a chapter on "The Modern Corporation" and all cases, legislation and topical news features have been updated for currency. This edition has been
updated by a team of contributors from The University of Sydney Business School.
As business law becomes increasingly complex, it has become more important for the entrepreneur to have an appreciation of the legal issues which may affect their venture. In
this book, Jon Gill guides the entrepreneur through the range of legal issues which may affect their business, whether seeking to employ people, take on premises, protect IP
rights, raise finance or realise a return on their investment on exit. By following the issues along the life-cycle of the company, the entrepreneur is provided with an invaluable first
port of call whatever the stage of the business. The entrepreneur will then, with the benefit of professional advice, be able to minimise the risks, take advantage of the
opportunities, and fulfil their business goals. Jon Gill has an LLB in Law from the University of Birmingham, and an MSc in Entrepreneurship with Distinction from the University of
Bristol. He has also been involved in a number of start-up and small entrepreneurial businesses. He is now a trainee solicitor with Eversheds, the leading international law firm,
and a visiting lecturer at the University of Bristol and the University of Bath School of Management
This new edition of Organisations and the Business Environment provides a completely revised, extended and updated edition of the original successful text. It provides
contemporary and comprehensive coverage of the subject matter which is highly relevant to business and management students at undergraduate, postgraduate and
professional levels. The text is written in a clear and concise style, illustrated with topical examples and data. Organisations and the Business Environment (second edition)
comprises four sections: * Business Organisations ¡V discusses the evolution of organisational and managerial theories and concepts with particular emphasis on their relevance
in the 21st century. The different types of organisations and their missions, visions, goals and objectives are examined. * The External Business Macro-Environment ¡V describes
and considers the political, economic, socio-cultural, technological, ecological and legal influences on organisations, utilizing the PESTEL framework of analysis. This section
includes a review of the internationalization of businesses and examines the role of GATT and the WTO, single markets and trading blocs. * The External Business MicroEnvironment ¡V provides a review of the market system and the nature of supply and demand. Market structures are examined in the light of monopolistic regimes and working
for competitive advantage. The impact of government intervention is explored via regulatory bodies, privatization, and nationalization programmes. * Business Management ¡V
explores the major aspects of contemporary business organisations, including corporate governance and business ethics. In particular, this section tackles the areas of structure,
culture, change, quality management and the principal functions of organisations. This textbook is a user-friendly resource with end of chapter questions, activities and
assignments to consolidate learning. Its strong emphasis on topical examples enables students to understand how theory is applied in business contexts, including,
GlaxoSmithKline, BT, Scottish and Newcastle, Hanson plc and a number of not-for-profit organisations. There is additional Tutor Resource material, including presentation slides,
data charts, chapter summaries, questions and answers. "An excellent book...good use of learning objectives, questions and potential assignments." Paul Blakely, Lecturer,
University College of Warrington.
The number of small businesses in the United States is astounding. According to the most recent U.S Census data, there are more than 8.8 million businesses with less than 20 employees, with more than
21.3 million employees spread out among those businesses. The shear volume of individuals who do not work for a massive corporation is growing exponentially every year and the result is a lot of confusion
on the part of small business owners who are struggling to understand the complicated federal employment laws that dictate how they must handle those employees. With this comprehensive A-Z guide to the
federal employment laws that dictate the practices you must follow, you will learn every possible detail you will ever need to know to stay ahead of the government’s requirements and run a successful
business. There are more than 20 Federal acts that are designed to keep the workers of this country protected against various forms of discrimination, poor treatment, and negligence on the part of the
employer. You will learn the intricate details of each of these federal acts and how they apply to you and your business. You will learn everything that applies to you in regards to age discrimination, disability
discrimination, equal pay requirements, affirmative action, civil rights enactments, worker retraining, and dozens more acts such as OSHA, ERISA, EPPA, COBRA, SOX, PDA, and NLRA acts that enforce the
standards of employment for millions of companies around the nation. You will learn which laws your company specifically must follow and how state laws might further designate what you need to know when
hiring and employing a new worker. A run down of each kind of business and how certain laws, such as OSHA and other worker safety laws will apply more restrictively to you. You will be shown exactly how
each of these laws is enforced and what you can expect if you fail to do so – including the requisite fines, possible sanctions, or even loss of licensing in certain cases. Many industry professionals have been
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interviewed to share their insights on the employment laws in this country, providing a more complete view of how you can adhere to and follow these laws effectively. The tools you need, including the forms
and agency addresses and contacts, to comply with these laws are provided in their entirety, along with the federal and state agencies that you will be dealing with intricately in the weeks to come. A
comprehensive listing of resources that are designed to help you make the right decisions and complete the necessary steps for each hire you make is also provided, annotated to show you which laws
coincide with which resources. If you are considering starting your own business or are starting to expand and hire more employees, this book will provide every detail you need to effectively manage and
maintain your growing workforce.
The seventh edition of Essentials of Business Law retains all of the strengths of past editions but has been revised and enhanced to cover the latest developments in the legal field. This text will help you
discover a wealth of information and learning opportunities that will give a clear understanding of business law topics. This text will also help to identify, explain, and apply the principles of business law in your
daily lives and in the larger world in which you live.
This text provides the most rigorous analysis of business law to students taking business and finance related courses. Building on the 30 year success of Card & James: Law for Accountancy Students, Lee
Roach has taken this classic text and developed it to create a new textbook suited to today's business student.
This text offers a comprehensive, accessible, engaging introduction to the legal environment of business with a unique, integrated focus on ethical theory and decision -making and on the global context in
which modern businesses operate. Using realistic hypotheticals and scenarios, the authors illustrate and illuminate as they help students prepare to meet the often thorny challenges they will face in today's
rapidly changing world of business. Features: Comprehensive coverage of the legal environment ofbusiness, from Business Organizations to LiabilityUniquely integrated conceptual and thematic emphasis on
the ethical theory underlying legal decisions, the global context of business decisions and operations, and issues of sustainability and corporate responsibilityExcellent hypotheticals, case and statutory
treatments, ethics integration, and global perspectives presented in interesting, accessible prose and formatsFocus on AACSB Accreditation Standards, notably those relating to ethics education and social
and ethical responsibility
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