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Financialization is one of the most innovative concepts to emerge in the field of political economy in the last three
decades, although there is no agreement on what exactly it is. Profiting Without Producing defines financialization in
terms of the fundamental conduct of non-financial enterprises, banks and households. Its most prominent feature is the
rise of financial profit, in part extracted directly from households through financial expropriation. Financialized capitalism
is prone to crises, none greater than the gigantic turmoil that began in 2007. Using abundant empirical data, the book
establishes the causes of the crisis and discusses the options broadly available for controlling finance.
øFeaturing contributions from scholars and policy practitioners in a number of diverse fields _ including sociology,
political science, psychology, information systems, media studies, business, management, criminology, public policy and
several branche
As marketing professionals look for ever more effective ways to promote their goods and services to customers, a
thorough understanding of customer needs and the ability to predict a target audience’s reaction to advertising
campaigns is essential. Marketing and Consumer Behavior: Concepts, Methodologies, Tools, and Applications explores
cutting-edge advancements in marketing strategies as well as the development and design considerations integral to the
successful analysis of consumer trends. Including both in-depth case studies and theoretical discussions, this
comprehensive four-volume reference is a necessary resource for business leaders and marketing managers, students
and educators, and advertisers looking to expand the reach of their target market.
This volume includes extended and revised versions of a set of selected papers from the International Conference on
Electric and Electronics (EEIC 2011) , held on June 20-22 , 2011, which is jointly organized by Nanchang University,
Springer, and IEEE IAS Nanchang Chapter. The objective of EEIC 2011 Volume 4 is to provide a major interdisciplinary
forum for the presentation of new approaches from Communication Systems and Information Technology, to foster
integration of the latest developments in scientific research. 137 related topic papers were selected into this volume. All
the papers were reviewed by 2 program committee members and selected by the volume editor Prof. Ming Ma. We hope
every participant can have a good opportunity to exchange their research ideas and results and to discuss the state of
the art in the areas of the Communication Systems and Information Technology.
How can we best analyse contemporary welfare state change? And how can we explain and understand the politics of it?
This book contributes to these questions both empirically and theoretically by concentrating on one of the least likely
cases for welfare state transformation in Europe. It analyzes in detail how and why institutional change has taken
Germany’s welfare state from a conservative towards a new work-first regime. Christof Schiller introduces a novel
analytical framework to make sense of the politics of welfare state transformation by providing the missing link: the
capacity of the core executive over time. Examining the policy making process in labour market policy in the period
between 1980 and 2010, he identifies three different policy making episodes and analyses their interaction with
developments and changes in such policy areas as pension policy, family policy, labour law, tax policy and social
assistance. The book advances existing efforts aimed at conceptualizing and measuring welfare state change by
proposing a clear-cut conceptualization of social policy regime change and introduces a comprehensive analysis of the
transformation of the welfare-work nexus between 1980 and 2010 in Germany. This book will be of interest to students
and scholars of social policy, comparative welfare state reform, welfare politics, government, governance, public policy,
German politics, European politics, political economy, sociology and history.
Le trasformazioni indotte dalle nuove tecnologie di comunicazione richiedono un ripensamento radicale nell’approccio al
marketing management. Il Social Mobile Marketing non può essere declinato come modalità specializzata e separata di
marketing tecnologico o di canale, ma va concepito come un modo totalmente nuovo di fare marketing. Se i mercati sono
conversazioni mediate, la tecnologia agisce nelle interazioni e nelle narrazioni di marca e le relazioni si configurano come
processi di social sensemaking che non si possono analizzare distinguendo per canale o per media. La diffusione dei
social media e delle tecnologie ubique e immersive richiede un cambio di passo teorico e manageriale. Ogni interazione
infatti può essere «aumentata» attraverso l’utilizzo di contenuti in mobilità, l’accesso e il processamento ubiquo dei dati
e le potenzialità di collaborazione offerte dalla portabilità dei social network. Con l’obiettivo di costruire un ponte sempre
più agevole fra teoria e pratiche manageriali, questa nuova edizione del libro, profondamente aggiornata, si arricchisce di
esempi e allarga lo sguardo sui fenomeni più recenti legati alla sharing economy e ai big data.
This book examines contemporary changes in labor market institutions in the United States, Germany, Denmark,
Sweden, and the Netherlands, focusing on developments in three arenas - industrial relations, vocational education and
training, and labor market policy. While confirming a broad, shared liberalizing trend, it finds that there are in fact distinct
varieties of liberalization associated with very different distributive outcomes. Most scholarship equates liberal capitalism
with inequality and coordinated capitalism with higher levels of social solidarity. However, this study explains why the
institutions of coordinated capitalism and egalitarian capitalism coincided and complemented one another in the "Golden
Era" of postwar development in the 1950s and 1960s, and why they no longer do so. Contrary to the conventional
wisdom, this study reveals that the successful defense of the institutions traditionally associated with coordinated
capitalism has often been a recipe for increased inequality due to declining coverage and dualization. Conversely, it
argues that some forms of labor market liberalization are perfectly compatible with continued high levels of social
solidarity and indeed may be necessary to sustain it.
This is not another alternative energy study. Rather, The Prologue identifies and charts the security-related trajectory of a
relatively new global phenomenon: the ascent of alternative energy as a 21st century megatrend. Why and how have
contemporary alternative energy developments evolved into a 21st century global socio-political and techno-economic
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megatrend? What are the security implications of this megatrend? And what does the megatrend’s evolution reveal
about upcoming geopolitical, energy, defense, environmental, and economic security challenges? This book endeavors
to answer these questions by establishing the conceptual framework of a universally securitized world in which mutually
interacting threats have expanded the needs and security considerations of today’s globalized and interdependent
actors, including states, international organizations, multinational corporations, and political and social movements.
“Alexander Mirtchev’s sweeping exploration of the changing energy landscape looks far into the future and outlines
issues that will occupy scholars and policymakers for decades to come.”—The Hon. Henry Kissinger, Chairman, Kissinger
Associates, Former Secretary of State and National Security Advisor “With the advancements in alternative energy
technology at the beginning of the 21st century, energy security thinking and planning will never be the same—Alexander
Mirtchev’s profoundly original book reveals these new dilemmas that will challenge policymakers in all major economies
and provides for dealing with the new realities in a smart way.”—The Hon. Judge William H. Webster, Chairman,
Homeland Security Advisory Council, Former Director of the CIA and FBI
In the era of digital technology, business transactions and partnerships across borders have become easier than ever. As
part of this shift in the corporate sphere, managers, executives, and strategists across industries must acclimate
themselves with the challenges and opportunities for conducting business. Mobile Commerce: Concepts, Methodologies,
Tools, and Applications provides a comprehensive source of advanced academic examinations on the latest innovations
and technologies for businesses. Including innovative studies on marketing, mobile commerce security, and wireless
handheld devices, this multi-volume book is an ideal source for researchers, scholars, business executives,
professionals, and graduate-level students.
Now more than ever, policy evaluation is an important component in addressing the world's economic crisis. Before it can
do so, the discipline must adapt to changing economic and political environments. The contributors address a basic
question: What impact do crises have on evaluation and how can evaluation contribute in times of turbulence? Examining
the state of evaluation today, the volume's editors cover a broad range of topics, including post-hoc evaluation; shifting
economic paradigms; the World Bank Group's response to the global economic crisis; challenges in evaluating financial
literacy; evaluating counter-terrorism programs; evaluation in the context of humanitarian crises; and why civil society
organizations in sub-Saharan Africa matter in evaluating poverty interventions. The contributors explore the role of
evaluation in the search for solutions to global instability. They recognize, however, that in order to address
unprecedented crises, evaluation itself needs to be evaluated and updated as part of the process of change and reform.
This volume is the latest in Transaction's well-respected Comparative Policy Evaluation series.
This timely book analyses the relationship between trade unions, immigration and migrant workers across eleven
European countries in the period between the 1990s and 2015. It constitutes an extensive update of a previous
comparative analysis – published by Rinus Penninx and Judith Roosblad in 2000 – that has become an important
reference in the field. The book offers an overview of how trade unions manage issues of inclusion and solidarity in the
current economic and political context, characterized by increasing challenges for labour organizations and rising hostility
towards migrants.
This is a multidisciplinary textbook on social commerce by leading authors of e-commerce and e-marketing textbooks,
with contributions by several industry experts. It is effectively the first true textbook on this topic and can be used in one
of the following ways: Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA
and executive MBA programs) Supplementary text in marketing, management or Information Systems disciplines
Training courses in industry Support resources for researchers and practitioners in the fields of marketing, management
and information management The book examines the latest trends in e-commerce, including social businesses, social
networking, social collaboration, innovations and mobility. Individual chapters cover tools and platforms for social
commerce; supporting theories and concepts; marketing communications; customer engagement and metrics; social
shopping; social customer service and CRM contents; the social enterprise; innovative applications; strategy and
performance management; and implementing social commerce systems. Each chapter also includes a real-world
example as an opening case; application cases and examples; exhibits; a chapter summary; review questions and end-ofchapter exercises. The book also includes a glossary and key terms, as well as supplementary materials that include
PowerPoint lecture notes, an Instructor’s Manual, a test bank and five online tutorials.
Analyses the complexities of Christian-Muslim conflict that threatens the fragile democracy of Nigeria, and the
implications for global peace and security.
This landmark work centers on media management and economics within a diverse, international, historical and
constantly changing environment. The chapters herein reflect the current state of research and present directions for
future study. Developed at the 2012 Research Symposium in conjunction with the annual convention of the Broadcast
Education Association, it represents the most current theory and research in the area.
The 'Precautionary Principle' has sparked the central controversy over European and U.S. risk regulation. The Reality of
Precaution is the most comprehensive study to go beyond precaution as an abstract principle and test its reality in
practice. This groundbreaking resource combines detailed case studies of a wide array of risks to health, safety,
environment and security; a broad quantitative analysis; and cross-cutting chapters on politics, law, and perceptions. The
authors rebut the rhetoric of conflicting European and American approaches to risk, and show that the reality has been
the selective application of precaution to particular risks on both sides of the Atlantic, as well as a constructive exchange
of policy ideas toward 'better regulation.' The book offers a new view of precaution, regulatory reform, comparative
analysis, and transatlantic relations.
Marketing in the digital age poses major challenges for traditional and established practices of communication. To help
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readers meet these challenges Principles of Integrated Marketing Communications: An Evidence-based Approach
provides a comprehensive foundation to the principles and practices of integrated marketing communications (IMC). It
examines a variety of traditional and digital channels used by professionals to create wide-reaching and effective
campaigns that are adapted for the aims of their organisations. This edition has been thoroughly revised and each
chapter includes: case studies of significant and award-winning campaigns from both Australian and international brands
that illustrate the application of explored concepts; discussion and case study questions that enable readers to critically
evaluate concepts and campaigns; a managerial application section that illustrates how concepts can be applied
effectively in a real situation; a 'further thinking' section that expands knowledge of advanced concepts and challenges
readers to think more broadly about IMC.
Designed for advanced business students, marketing research academics, practitioners and consultants Leading-Edge Marketing
Research provides guidance on how to master, apply, and disseminate knowledge of recent innovative developments in marketing
research.
This book presents an empirical investigation into the relationship between companies' short-term response to capital and labor
market frictions and performance. Two different kinds of performance measures are considered, namely innovation performance
and firm performance. The author focuses on two major topics: first, on the relation between innovation performance and the use
of trade credit. Second, on the relation between firm performance and the use of temporary employment. The use of in-depth firmlevel data and state-of-the-art microeconometric methods provide the scientific rigor to this important investigation to answer the
questions currently being confronted by many companies in different economies.
Brookings Papers on Economic Activity: Spring 2011 • Job Search, Emotional Well-Being, and Job Finding in a Periodof Mass
Unemployment: Evidence from High-Frequency Longitudinal DataBy Alan B. Krueger and Andreas Mueller • Financially Fragile
Households: Evidence and ImplicationsBy Annamaria Lusardi, Daniel Schneider, and Peter Tufano • Let's Twist Again: A HighFrequency Event-Study Analysisof Operation Twist and Its Implications for QE2By Eric T. Swanson • An Exploration of Optimal
Stabilization PolicyBy N. Gregory Mankiw and Matthew Weinzierl • What Explains the German Labor Market Miracle in the Great
Recession?By Michael C. Burda and Jennifer Hunt • Inflation Dynamics and the Great RecessionBy Laurence Ball and Sandeep
Mazumder
This book contains a range of keynote papers and submitted papers presented at the 7th IFIP WG 9.2, 9.5, 9.6/11.7, 11.4, 11.6
International Summer School, held in Nijmegen, The Netherlands, in June 2013. The 13 revised full papers and 6 keynote papers
included in this volume were carefully selected from a total of 30 presentations and 11 keynote talks and were subject to a twostep review process. The keynote papers cover the dramatic global changes, including legislative developments that society is
facing today. Privacy and identity management are explored in specific settings, such as the corporate context, civic society, and
education and using particular technologies such as cloud computing. The regular papers examine the challenges to privacy,
security and identity; ways of preserving privacy; identity and identity management and the particular challenges presented by
social media.
MKTG4 continues to offer a unique blended solution for lecturers and students in introductory marketing subjects, in both
University and Vocational sectors. Continuing to pave a new way to both teach and learn, MKTG4 is designed to truly connect with
today's busy, tech-savvy student. Students have access to online interactive quizzing, videos, flashcards, games and more. An
accessible, easy-to-read text with tear-out review cards completes a package that helps students to learn important concepts
faster.
This innovative Handbook presents the core concepts associated with austerity, retrenchment and populism and explores how
they can be used to analyse developments in different welfare states and in specific social policies. Leading experts highlight how
these concepts have influenced and changed welfare states around the globe and impacted specific areas including pensions,
long-term care, the labour market, taxation, social activism and gender equality.
Social media pervades people’s awareness and everyday lives while also influencing societal and cultural patterns. In response to
the social media age, advertising agents are creating new strategies that best suit changing consumer relationships. The
Handbook of Research on Effective Advertising Strategies in the Social Media Age focuses on the radically evolving field of
advertising within the new media environment. Covering new strategies, structural transformation of media, and changing
advertising ethics, this book is a timely publication for policymakers, government officials, academicians, researchers, and school
practitioners interested in furthering their research exposure and analyzing the rapidly evolving advertising sector and its reflection
on social media.
As mobile technology becomes much more prominent in the world, its effect on the social, political, and economic realms cannot
be ignored. Interdisciplinary approaches towards re-examining the prevalence of communication technologies are essential for
industry professionals’ development. Interdisciplinary Mobile Media and Communications: Social, Political, and Economic
Implications sheds light on emerging disciplines in multimedia technologies and discusses the changes, chances, and challenges
in the mobile world. Areas such as mobile governance, mobile healthcare, and mobile identity are examined, along with their
social, political, and economic implications. Serving as a reconnection between academia and industry, this book will be useful for
students, professors, researchers, and policy-makers of mobile media and communications.
Based on the bestselling Marketing by Baines, Fill, Rosengren, and Antonetti, Fundamentals of Marketing is the most relevant,
concise guide to marketing, combining the most essential theories with a global range of practitioner insights.
Given the widespread, frequent use of social networks as a means for people to communicate and share their interests, it comes
as no surprise that they have become an important tool for businesses and business networking. The Handbook of Research on
Business Social Networking: Organizational, Managerial, and Technological Dimensions investigates the beginning of social
networks and provides perspectives on how they can enhance business. This two-volume reference discusses the main issues,
challenges, opportunities, and trends related to the range of new developments and applications in business social networking.
Social networks and their integration in businesses are be addressed using technological, organizational, managerial, and social
perspectives with the aim of disseminating current developments, case studies, new integrated approaches, and practical
solutions and applications.
Organisations continually use integrated marketing communications to achieve a competitive advantage and meet their marketing
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objectives. This 5th edition of Integrated Marketing Communications emphasises digital and interactive marketing, the most
dynamic and crucial components to a successful IMC campaign today. Incorporating the most up-to-date theories and practice,
this text clearly explains and demonstrates how to best select and co-ordinate all of a brand's marketing communications elements
to effectively engage the target market. Chapters adopt an integrative approach to examine marketing communications from both
a consumer's and marketer's perspective. With a new chapter on digital and social marketing addressing the development of
interactive media in IMC and new IMC profiles featuring Australian marketer's, along with a wide range of local and global
examples including: Spotify, Pandora, Snapchat, Palace Cinemas, Woolworths, KFC, Old Spice, Telstra, Colgate and QANTAS,
this text has never been so relevant for students studying IMC today. Each new copy of the text also offers 12 month access to a
wealth of student online revision and learning tools: CourseMate Express + Search me! Marketing. Unique to the text is a series of
new student and instructor IMC videos showing students how key objectives in IMC theory are applied by real businesses.
Across the globe, Google, Amazon, Facebook, Apple and Microsoft have accumulated power in ways that existing regulatory and
intellectual frameworks struggle to comprehend. A consensus is emerging that the power of these new digital monopolies is
unprecedented, and that it has important implications for journalism, politics, and society. It is increasingly clear that democratic
societies require new legal and conceptual tools if they are to adequately understand, and if necessary check the economic might
of these companies. Equally, that we need to better comprehend the ability of such firms to control personal data and to shape the
flow of news, information, and public opinion. In this volume, Martin Moore and Damian Tambini draw together the world's leading
researchers to examine the digital dominance of technologies platforms and look at the evidence behind the rising tide of criticism
of the tech giants. In fifteen chapters, the authors examine the economic, political, and social impacts of Google, Amazon,
Facebook, Apple, and Microsoft, in order to understand the different facets of their power and how it is manifested. Digital
Dominance is the first interdisciplinary volume on this topic, contributing to a conversation which is critical to maintaining the health
of democracies across the world.
'Work sharing' is a labour market instrument devised to distribute a reduced volume of work to the same (or similar) number of
workers over a diminished period of working time in order to avoid redundancies. This fascinating and timely study presents the
concept and history of work sharing and explores the complexities and trade-offs involved in its use as both a strategy for
preserving jobs and a policy for increasing employment. The expert contributors examine the resurgence in the use of work
sharing as a job preservation strategy via country case studies of work-sharing programmes implemented across the globe during
the Great Recession of 20082009. These studies clearly illustrate that work sharing has been successful as a crisis-response
measure in a number of countries. Lessons learned and their implications are presented alongside prescriptions on how to design
permanent work-sharing policies that would provide appropriate incentives to generate positive effects for employment and
promote a sustainable and job-rich economic recovery. This enlightening book will prove invaluable to academics, researchers,
students and policymakers in the fields of labour economics, public sector economics and social policy.
This new handbook brings together a rich and diverse body of scholarly research, with chapters on all major topics relevant to the
field of marketing ethics, whilst also outlining future research directions.
This report on the recent Australian experience with activation policies provides an overview and assessment of labour market
policies in Australia including the main institutions, benefit system, training programmes, employment incentives, and disability
employment assistance.
FCC RecordA Comprehensive Compilation of Decisions, Reports, Public Notices, and Other Documents of the Federal
Communications Commission of the United StatesSport Public RelationsHuman Kinetics Publishers
Having a grasp on what appeals to consumers and how consumers are making purchasing decisions is essential to the success of
any organization that thrives by offering a product or service. Despite the importance of consumer knowledge and understanding,
research-based insight into the buying patterns and consumption habits of individuals in emerging nations remains limited. The
Handbook of Research on Consumerism and Buying Behavior in Developing Nations takes a critical look at the often overlooked
opportunities available for driving consumer demand and interest in developing countries. Emphasizing the power of the consumer
market in emerging economies and their overall role in the global market system, this edited volume features research-based
perspectives on consumer perception, behavior, and relationship management across industries. This timely publication is an
essential resource for marketing professionals, consumer researchers, international business strategists, scholars, and graduatelevel students.
This very interesting book with peer-reviewed chapters written by leading researchers in the field discusses recent research in the
areas of market structure, sustainability and decision-making. It includes several contemporary topics, such as changes in port
competition, adaptation of transport to climate change, changing market structures, the importance of changing consumers
preferences, errors in forecasting, and trends in international goods transport. Bert van Wee, Delft University of Technology, The
Netherlands Transport is debated by many, and liberalization processes, transport policy, transport and climate change and
increased competition between transport modes are the subject of heated discussion. Smart Transport Networks illustrates that
whether concerning road, water, rail or air, knowledge on the structure of transport markets is crucial in order to tackle transport
issues. The book therefore explores key factors concerning the structure of transport markets, their environmental impact, and
questions why decision makers often fail to tackle transport-related problems. Three of the key factors that underpin the
relationship between transport and society are analysed in detail from a variety of perspectives, each with an empirical focus:
market structure and the allocation mechanisms at work; sustainability, encompassing the characteristics of the physical
environment, the availability of natural resources and the effects of transport activities; and decision making, detailing transport
policy and attempts to change transport systems. Practical guidelines on how to effectively deal with complex transport issues are
also presented. This book will prove an important resource read for academics, researchers, and students with an interest in
economics particularly transport and public sector economics, geography and regional and urban studies. Policy makers and
planners in the fields of transport, environment and regional planning will also find this book to be an invaluable reference tool.
"The text provides students and professionals with an understanding of all aspects of sport public relations, framing its discussion
in terms of a managerial and proactive approach to PR"-This book offers a deep insight into the genesis and development of the European Commission's energy and climate legislation,
focusing on the interplay of politics and science. How does the Commission react when confronted with knowledge? According to
the author, the Commission functions as catalyst transforming knowledge into politics.
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