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A leading international business theorist and writer for more than 30 years Peter Buckley focuses in this volume on the
development and modeling of the multinational enterprise (MNE) and its role in knowledge creation and dissemination as well as
cultural distance in international business, particularly with respect to Asian business.
This book focuses on the study of international business and more specifically the question of whether the international business
research agenda is running out of steam. After laying down this challenge, Buckley presents three theoretical developments, which
point to ways forward for the agenda. He includes empirical evidence on the strategy of the multinational enterprise and on foreign
direct investment and the world economy.
In the twenty-first century, as traditional divides are redefined, bargaining over corporate responsibilities has increasingly centred
around corporate reputation and the question of whether businesses are part of society’s problems or part of their solution. This
ground-breaking book treats issues, strategies and societal interaction in a homogenous manner and analyzes the nature of the
international bargaining society as it has matured. Discussing and contextualizing contemporary debates on international
corporate social responsibility, globalization and the impact of reputation, this key text integrates them into a new and coherent
framework: Societal Interface Management. Using this unique framework, it explores the interfaces between international
corporations, governments and civil society representatives. Analytic and revealing, the text applies the framework to in-depth
studies of Nike, Shell, Triumph International, GlaxoSmithKline and ExxonMobil. It investigates the conflicts surrounding Burma,
blood diamonds, child labour, oil spills, food safety, patents on HIV/AIDS medication and labour rights that have resulted in a large
number of disciplining activities. An accompanying website (www.ib-sm.org) contains additional case studies, as well as issue
dossiers on the challenges confronting international firms. Drawing on a wealth of experience both in research and teaching, the
authors have developed a text that integrates reputation, responsibility, ethics and accountability. Clearly constructed, it is a musthave book for all those studying or teaching business ethics, political economics, economic geography, public relations, and
corporate social responsibility.
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A defining work in the burgeoning discipline of international business.

Traditionally, international business (IB) texts survey the field from a U.S. perspective, going on to compare the U.S. to
the rest of the business world. This text addresses IB from a purely multinational perspective. International Business is
examined from the U.S. angle, going on to address IB issues from other countries' perspectives, what we call the
“Reverse Perspective”. In accomplishing the U.S. and the Reverse Perspective approaches, the authors interview
business executives and politicians from a number of countries, i.e. the U.S., Canada, Mexico, Brazil, Colombia,
Argentina, India, Hong Kong, Taiwan, China, Japan, South Korea, Germany, Italy, Russia, etc. The interviews are
incorporated at appropriate points in the text as first-hand information providing a multinational flavor to IB from each
country's representatives. Cases include: Air Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern
Airlines, Luton & Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago Food and
Beverage Company, Advanced Software Analytics * Covers international business issues from a multinational
perspective. A focus on different groups of countries, i.e. developed, newly developed, developing, EU. * Unique
structure with multinational issues covered in the first four parts. Then specific countries of the world presented in the fifth
part where multinational/IB issues from the first four parts become especially meaningful. * Each chapter features the
Reverse Perspective Case that provides material for discussion and/or case analysis from a global perspective not
necessarily that of the U.S * Website to support the text and lecturer
If today's business schools are to fulfill their obligation to produce the managers of the future, academic training has to
include environmental awareness. This book provides a better understanding of the dramatic implications that
environmental concerns are having on the practice of business and on the teaching of business practices. It creates and
enhances environmental awareness, fostering creative thinking in a manner consistent with the objectives of business
schools. Environmental Issues in the Curricula of International Business discusses the necessity and criticality of
environmental awareness to business practices in the 1990s and beyond, drawing a link between this information and its
application to business curricula. Chapters discuss the many implications of the Green movement and increased
environmental concerns on international business and how this affects the obligations of business educators. Additional
chapters focus on environmental ethics and responsibilities. Some specific topics covered include: the effects of the
green challenge to business schools in the light of the environmental needs of business organizations the impact of an
ecological approach to the development of a sustainable economy a description of six potential avenues for academic
business involvement in environmental business teaching, research, and service curriculum development incorporating
the theme of environmental ethics in international business education a contrasting look at two models for including
environmental ethics in the international business curricula This groundbreaking book emphasizes the responsibilities of
educators and researchers for the inclusion of environmental consciousness in the present curriculum in business
schools. Marketing and management academics, professionals specializing in the environment and ethics, and business
school deans and university presidents will find this book a vital tool for incorporating environmental concerns into their
curricula.
The 2004 volume of the Comparative Law Yearbook of International Business contains a wide variety of topics of interest
to international commercial lawyers and their clients. Various areas of company law are discussed, including mergers
and acquisitions, piercing the corporate veil and the financing of share acquisitions. The Yearbook also contains several
chapters on investments and securities, including the need for corporate governance in this area and the role of collective
investment schemes in Bermuda. Some chapters deal with the introduction of now technology into the competition law
issues encountered by the telecommunications industry. The introduction and effects of new legislation generally are also
addressed, including the new Ukrainian Commercial Code and Brazilian Civil Code. In addition to discussions on
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intellectual property, arbitration and asset protection, the Yearbook contains a section on real property rights, including a
very interesting comparison between the way in which China and Indonesia view property rights and the treatment
received by such rights in Western society. Various areas of law also are looked at from a European point of view, such
as the increase in American-style asbestos litigation in Europe, the hiring out of workers within Europe and the effect of
the European Convention on Human Rights upon business. With the ever-increasing introduction of new technology, the
expansion of global communications, new attitudes towards business and commerce and increased awareness of
personal and property rights, there is a constant need for the law to develop in order to adequately deal with these
issues. The yearbook branches out into some of the innovative and topical areas of contemporary law, and should be of
great interest to anyone involved in modern-day business.
Teaching International Business: Ethics and Corporate Social Responsibility is a collection of academic writings on the
issues and challenges of incorporating ethics and corporate social responsibility concerns into international business
education. You will find frameworks and approaches detailing various pedagogical issues presented here.
Rigorously updated textbook that balances business theory and business practice. Includes new cases studies and up-todate examples.
International Business: The Challenge of Global Competition, 8e, continues to be the textbook of choice for instructors
who want comprehensive coverage. It is the textbook of choice for adopters who like to cover a broad range of topics and
to show students the steps a business must take to go global. International Business, 8e, describes international
business concepts in a pedagogically rich and straightforward style. In response to reviewer feedback, a new, clearer
design and expanded web site can be found with the 8th edition..
This book is designed to explore the social demands, challenges and imperatives associated with conducting business
operations across national borders. Its content is predicated upon the following basic premises:Cross-border business
operators have a moral obligation to seek socially beneficial results along with economically beneficial results in their
policies, decisions and actionsCross-border business operations need to be conducted in ways that are consistent with
host countries' commonly honored ethical standardsCross-border business owners and managers, like their host-country
counterparts, have an express duty to comply with existing laws, rules and regulationsCross-border business operators
need to be responsive to the needs, rights, concerns, and expectations of customers in all the countries where their
operations are undertakenCross-border business operators have a moral obligation to conduct their operations in ways
that have negligible or no potential to exacerbate the depreciation of the quality of the natural environment in their host
countriesThe need to develop sound relations with all the external groups in their host countries which have a stake in
their corporate policies, programs, and overall existence is an imperative cross-border business entities can shirk or
slight only at their own peril.Mr. Kyambalesa is an adjunct member of the MBA faculty in the School for Professional
Studies at Regis University, and an independent Business and Management researcher and consultant. He is the author
of several other books on business innovation and competitiveness, small business management and entrepreneurship,
general management, marketing management, technological development, and economic development.
With a challenging new approach to its subject matter, this book addresses international business with globalization as its
underlying theme. By illustrating globalization as a phenomenon that is fundamentally altering corporate strategy, this
book critiques the complexities of globalization and its impact on international business. By doing so, it is entirely unlike
other books on the subject. International Business addresses subjects often neglected by other books, such as MNEs,
SMEs and the information economy, while encouraging business students to develop a more international perspective
and discard parochial tendencies. With this lucid approach, International Business provides students with an integrated
overview of the field that is both theoretical and highly practical. Case-studies include: · aiding the globalization of SMEs:
the OECD's Bologna Charter · China and the WTO · the pharmaceutical industry and the developing world · RUGMARK:
social labelling in action · the Argentinian financial crisis ·environmental profile of Matsushita Electrical Industrial
Company.
Traditionally, international business (IB) texts survey the field from a USA perspective, going on to compare the USA to
the rest of the business world. This text addresses IB from a purely multinational perspective. International Business is
examined from the USA angle, going on to address IB issues from other countries’ perspectives, what we call the
“Reverse Perspective.” The authors interview business executives and politicians from a number of countries including
the USA, Canada, Mexico, Brazil, Colombia, Argentina, India, Hong Kong, Taiwan, China, Japan, South Korea,
Germany, Italy, and Russia. These interviews are incorporated at appropriate points in the text providing first-hand
information and practical insight. Cases include: Air Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China
Eastern Airlines, Luton & Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago
Food and Beverage Company, Advanced Software Analytics
THE ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter) published in association with the UK and
Ireland Chapter of the Academy of International Business International Business: New Challenges, New Forms, New
perspectives. This book provides in-depth and new knowledge about some of the most recent challenges for international
businesses such as corporate social responsibility, the phenomenon of outward foreign direct investment from China,
and the international growth of smaller firms, including international new ventures. This volume also reflects on new
perspectives in international business by presenting the experience of successful business experts in the field in
managing large international projects, the issues they face and the strategies they use to tackle them.
The economic power of Brazil, Russia, India and China (BRIC) is rapidly increasing, changing the landscape of global economics
and politics. Top scholars of international business address in this vital volume the markets, strategy implications, challenges and
possibilities of this new economic reality. As these four nations acquire greater economic clout, the opportunities for other
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countries increase. The contributors describe the favorable circumstances these evolving economies could provide for the US and
other countries, such as expanded markets and services, higher returns on investments, and new partners in building a more
peaceful and prosperous world. In contrast, they also discuss risks to traditional industries and possible challenges to positions on
human rights and intellectual property protections, environmental standards, free markets and democratic governments. The
volume emphasizes the need for companies to adopt strategies to stay ahead in the changing business environment.
Governments must also design and implement new policies geared toward mutually beneficial relationships with BRICs. This
enlightening study will be of great interest to students and scholars of international business. Executives of large companies will
find it of great practical use when planning their organization's future strategies.
Inhaltsangabe:Abstract: The object of research is electronic commerce as an instrument of new economy which has gained a
foothold in the western business practice and is developing in Ukraine at a furious pace. The subject of the research is
organizational, structural and functional development of e-commerce. The purpose of the thesis is, basing on the analysis of
current state of electronic commerce in the world and Ukraine, to estimate the its prospects for doing business internationally and
to develop recommendations for a Ukrainian company X which considers the possibility of introducing e-commerce business
models into its business practice. The information data of the thesis are based on official statistical reports, current web-archives of
research and statistical Internet-companies, national Boards of Statistics, Organization of Economic Cooperation and
Development, publications on e-business and e-commerce issues, economic literature from the funds of the scientific library of
Otto-von-Guericke University (Magdeburg, Germany). The thesis applies the method of scientific abstractions, cause-effect and
functional analysis to understand the mechanism of electronic commerce and its place within the electronic business framework;
comparative statistical analysis to study the state of the art in the electronic commerce in the world and in Ukraine, SWOT-analysis
to define the strategic potential of electronic commerce; economic-mathematical simulation to estimate the efficiency of the
Internet shop for the business activity of the company «?». The thesis describes the Internet as an environment for doing business,
defines the concept of e-commerce, its components, advantages, costs and challenges. It considers the peculiarities of studying
international e-commerce, its dynamics in the world and in Ukraine, analyses factors that influence its development in transitional
economies. The thesis gives classification of business-models for electronic commerce and provides calculations proving the
efficiency of the Internet shop as the simplest and most available business model for a Ukrainian company that considers a
possibility to launch e-commerce initiative including the international business activity. Calculations prove that introduction of the
Internet shop contributes to increasing the efficiency of the business activity, to improving customer service quality and
strengthening the company competitiveness in the home and foreign [...]
The new and updated edition of this widely-used text is equally useful for undergraduate and graduate students of international
business. Its student-friendly format, detailed coverage of classic and timely topics, and extensive use of case studies make it
widely adaptable for different level courses, as well as for educators who prefer either a case study or lecture approach. Online
instructor materials are available to adopters.
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This book offers an outlook on relations in the 21st century between national governments and multinational companies.
This book examines the international technology transfer process and the role of both multinationals and host-country
governments in that process, with emphasis on the experience of the more developed countries. It explores a range of issues and
presents much original thinking and research findings. It discusses in particular the strategies of the multinationals, assessing how
far they are willing to accept technology transfer to external partners (as opposed to subsidiaries which they can control). It also
examines how far technical transfers are successful from the viewpoint of the firm and countries involved, arguing that
governments are most likely to succeed in attracting multinational transfers if they are aware of and accommodate to some degree
multinationals’ preferences.
With stagnated demand in many home economies, the need to internationalize and exploit foreign market opportunities has never
been more paramount for businesses to succeed at a global level. However, this process raises a number of questions, such as:
can firms use their knowledge of one market in the next? Can firms pursue internationalization on several fronts at the same time?
How should firms handle cultural and institutional differences between markets? This textbook provides students with the core
research in international business and strategy, including organization, efficiency, external relationships and the challenges found
in an increasingly multicultural world. Each part begins with a presentation of the issues and controversies faced in that particular
area, followed by a synthesis of the research which provides avenues for future research. To facilitate and encourage further
debate and learning, each part also includes at least one original case study. Compiled by two of the World's leading scholars of
international business, and supplemented with critical commentaries and a range of integrative case studies, this comprehensive
textbook provides advanced students of international business and strategy with a resource that will be invaluable in their studies
and beyond.
The keys to successful joint ventures through people. The important and strategic role that Human Resource Management plays in
international joint ventures.
. . . a gratifying collection of informed and engaging contributions. John A. Tessensohn, European Intellectual Property Review
The importance of intellectual property rights is now well established as a vital component in the success of firms and nations. The
diverse contributors to this volume, drawn from the fields of law, business and economics, clarify and analyze the problems and
promise of IP policy from a global perspective. They discuss both developed and emerging nations and advance the
understanding of this increasingly important topic. The articles address issues from an interdisciplinary focus with an emphasis on
current topical issues. Topics addressed include intellectual rights protection in emerging nations such as China, an exploration of
a specific cross-national intellectual property perspective, strategies for protecting intellectual property rights, and a guide to
understanding emerging and non-western legal systems. A mix of theoretical and practical observations helps the reader navigate
the increasingly international topic of intellectual property as well as offers strategies for optimal utilization of intellectual property
assets. The volume serves well both as a solution-oriented book and as a tool for facilitating further discussion and analysis in the
classroom. Scholars and students in law, business and economics, as well as business practitioners interested in a global
perspective on IP policy, will enjoy this book.
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