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This book is one of the very few published investigations of international business in a
Japanese context, based on an up-to-date overview of the Japanese mergers and
acquisitions (M&A) market in particular. The author explicates recent developments in
Japanese business and shows how Japanese firms drastically change to reach out to
become more globalized. The book can serve as a foundation in a teaching module for
any Japan-related class in international business. Specifically, this publication reveals
the inner workings of the Japanese business system. M&A activities covered here
include those of foreign firms in Japan as well as Japanese firms investing domestically
and in cross-border ventures. Illustrated by carefully chosen examples and supported
by extensive data analyses, this book is highly recommended to readers who seek an
in-depth understanding of the Japanese M&A market. The volume is enriched by case
studies that explicitly illustrate the objectives of specific firms and how they successfully
manage their M&A. The author brings to this work his 14 years of experience in Japan
and has relied not only on English literature but also on original Japanese sources in
creating this highly valuable contribution to the field.
This book will introduce the fast changing world of marketing communication, with
strong emphasis on integrated marketing perspective to students. Though advertising
may be a major player, integration of other communication tools with advertising is dealt
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in detail. The text covers all aspects of the marketing promotions mix namely
advertising, sales promotion, direct marketing, public relations, event marketing and
personal selling. The book strives to explain the role of advertising and promotion in
today s business world, and how an organization can use all the promotion tools to
communicate with target customers. Many of the current and popular advertising used
by marketers is included. Numerous examples are cited to show how integrated
marketing communication is used in consumer and Business-to-Business marketing.
Global perspective is dealt through international advertising. Social, ethical and
economical issues which affect the promotional activities are also discussed. Integrated
marketing communication covers all parts of promotional activities covered under six
sections divided into 23 chapters. The book is meant especially for students
specializing in marketing stream. It can be of immense utility to students persuing MBA,
PGDBM & MMS. At the end of each chapter application orientation such as assignment
and projects are given to help the students to gain rich experience in using
communication tools.
Although economic openness left Mexico more exposed to the global financial crisis
than some of its Latin American peers, its economic profile has since allowed it to
bounce back as global trade and investment flows recover. Meanwhile, Mexico has
avoided the recent economic weakness of more commodity-dependent economies in
the region. At the same time, past structural reforms are starting to bear fruit and bode
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well for growth prospects in the medium to long term.

This standard specifies the terms and definitions, product classification, technical
requirements, test methods, inspection rules and markings, packaging,
transportation, storage of mobile air conditioners. This standard applies to mobile
air conditioners, which have a cooling capacity of 14000 W and below, including
two series of split mobile air conditioners and packaged mobile air conditioners.
This part of GB/T 25127 specifies the terms and definitions, types and basic
parameters, requirements, test methods, test rules, marking, packaging,
transportation, and storage for low ambient temperature air source heat pump
(water chilling) packages for household and similar application which is driven by
electric motors.
This Standard specifies the energy efficiency grades, technical requirements and
test methods for ducted air conditioners. This Standard is applicable to ducted airconditioning (heat pump) units and direct evaporation all fresh air handling units
that use motor-driven compressors, and whose indoor unit static pressures are
greater than 0 Pa (gauge pressure).
This Standard specifies the terms and definitions, types, models and basic
parameters, requirements, tests, inspection rules, labeling, packaging,
transportation and storage of multi-connected air condition (heat pump) unit.
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Contains papers on the advances in Concurrent Engineering research and
applications. This book focuses on developing methodologies, techniques and
tools based on Web technologies required to support the key objectives of
Concurrent Engineering.
This Standard specifies the energy efficiency grades, technical requirements, and
test methods for unitary air conditioners. This Standard is applicable to unitary air
conditioners using motor-driven compressors and with indoor unit static pressure
of 0 Pa (gauge pressure), unitary air conditioners for computer and data
processing room, unitary air conditioners for communication base station, and
constant temperature-andhumidity unitary air conditioners.
This Standard specifies the energy efficiency grades, the minimum allowable values of energy
efficiency and test methods for room air conditioners. This Standard is applicable to room air
conditioners which adopt air-cooled condensers and fully enclosed electric compressors, and
with a rated cooling capacity not greater than 14,000 W and with a climate type T1, as well as
low ambient temperature air source heat pump air heaters with a nominal heating capacity not
greater than 14,000 W. This Standard is not applicable to mobile air conditioners, multiconnected air conditioning units and air-duct air conditioners.
Adopted internationally by business schools, MBA programmes and marketing practitioners
alike, The New Strategic Brand Management is simply the reference source for senior
strategists, positioning professionals and postgraduate students. Over the years it has not only
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established a reputation as one of the leading works on brand strategy but also has become
synonymous with the topic itself. The new edition builds on this impressive reputation and
keeps the book at the forefront of strategic brand thinking. Revealing and explaining the latest
techniques used by companies worldwide, author Jean-Noël Kapferer covers all the leading
issues faced by the brand strategist today, supported by an array of international case studies.
With both gravitas and intelligent insight, the book reveals new thinking on a wealth of topics
including: brand architecture and diversity strategies; market adaptation approaches;
positioning in the private label and store brand environment, and much, much more. Whether
you work for an international company seeking to leverage maximum financial value for your
brand, or whether you are looking for practical guidance on brand management itself,
Kapferer's market-leading book is the one you should be reading to develop the most robust
and watertight approach for your company.
Copyright: ec04b13386e715232536d0cc6b15b024

Page 5/5

Copyright : school.techpoint.africa

