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Attract the very best talent with a compelling employer brand! Employer Branding
For Dummies is the clear, no-nonsense guide to attracting and retaining top
talent. Written by two of the most recognized leaders in employer brand, Richard
Mosley and Lars Schmidt, this book gives you actionable advice and expert
insight you need to build, scale, and measure a compelling brand. You'll learn
how to research what makes your company stand out, the best ways to reach the
people you need, and how to convince those people that your company is the
ideal place to exercise and develop their skills. The book includes ways to
identify the specific traits of your company that aligns with specific talent, and
how to translate those traits into employer brand tactic that help you draw the
right talent, while repelling the wrong ones. You'll learn how to build and maintain
your own distinctive, credible employer br? and develop a set of relevant,
informative success metrics to help you measure ROI. This book shows you how
to discover and develop your employer brand to draw the quality talent you need.
Perfect your recruitment marketing Develop a compelling employer value
proposition (EVP) Demonstrate your employer brand ROI Face it: the very best
employees are the ones with the most options. Why should they choose your
company? A strong employer brand makes the decision a no-brainer. It's good
for engagement, good for retention, and good for the bottom line. Employer
Branding For Dummies helps you hone in on your unique, compelling brand, and
get the people you need today.
Social networks, particularly public ones, have become part of the fabric of how
we communicate and collaborate as a society. With value from micro-level
personal networking to macro-level outreach, social networking has become
pervasive in people’s lives and is now becoming a significant driving force in
business. These new platforms have provided new approaches to many critical
enterprise functions, including identifying, communicating, and gathering
feedback with customers (e.g., Facebook, Ning); locating expertise (e.g.,
LinkedIn); providing new communication platforms (e.g., Twitter); and
collaborating with a community, small or large (e.g., wikis). However, many
organizations have stayed away from potential benefits of social networks
because of the significant risks associated with them. This book will help an
organization understand the risks present in social networks and provide a
framework covering policy, training and technology to address those concerns
and mitigate the risks presented to leverage social media in their organization.
The book also acknowledges that many organizations have already exposed
themselves to more risk than they think from social networking and offers
strategies for "dialing it back" to retake control. Defines an organization's goals
for social networking Presents the risks present in social networking and how to
mitigate them Explains how to maintain continuous social networking security
"Neil Richards argues that when privacy and free speech truly conflict, free
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speech should almost always win, but contends that, contrary to conventional
wisdom, speech and privacy are only rarely in conflict"-This peer-reviewed edited volume provides strategies and practices for teaching
nonprofit management theories and concepts in the context of the
undergraduate, graduate, and online classroom environments.
In Strategic Brand Management, Alexander Chernev, professor of marketing at
the renowned Kellogg School of Management at Northwestern University, lays
out a systematic approach to understanding the key principles of building
enduring brands. This book presents a cohesive framework for brand
management that delineates the unique role of brands as a means of creating
market value. Topics covered include developing a meaningful value proposition,
designing brand attributes, developing an impactful brand communication
campaign, managing brand portfolios, cobranding, brand repositioning and
realignment, managing brand extensions, measuring brand impact, the legal
aspects of protecting the brand, and developing a strategic brand management
plan. Clear, succinct, and practical, Strategic Brand Management is the definitive
text on building strong brands.
Internet intermediaries play a unique role in linking authors of content and
audiences. They may either protect or jeopardize end user rights to free
expression, given their role in capturing, storing, searching, sharing, transferring
and processing large amounts of information, data and user-generated content.
This research aims to identify principles for good practices and processes that
are consistent with international standards for free expression that Internet
intermediaries may follow in order to protect the human rights of end users
online.
Step-by-Step, Full-Color Graphics! Start using Facebook right away—the
QuickSteps way. In Facebook for Seniors QuickSteps, color photos and
screenshots with clear instructions show you how to enjoy the benefits of the
world’s most popular social networking site. Written by a senior for seniors, this
easy-to-follow guide shows you how to create your Facebook account, control
privacy settings, find and manage friends, and share posts, links, and videos.
You’ll also learn how to use Facebook email and the Facebook Mobile App,
create and join groups, use Facebook apps and games, and secure your
account. Stay connected with family and friends using Facebook and this
practical, hands-on resource. Use these handy guideposts: Shortcuts for
accomplishing common tasks Personal insights from other seniors Need-to-know
facts in concise narrative Helpful reminders or alternate ways of doing things
Bonus information related to the topic being covered Errors and pitfalls to avoid
The unique, landscape-oriented layout of the QuickSteps series mimics your
computer screen, displays graphics and explanations side by side, and lays flat
so you can easily refer to the book while working on your computer.
Pinterest for Marketing 2019 Pinterest has a special place dedicated to
businesses where you may be able to learn about pinning principles, brand
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guidelines, high-quality viral tools, etc. Pinterest will definitely scale your business
into a whole new level of success in the marketing world. 6 Simple Steps are
more than enough 6 very easy to follow steps are more than enough for you to
get the most out of Pinterest. You don ?t have to worry about wasting your time.
You don't have to worry about ineffective strategies. You don't have to worry
about wasting your money on other training. The only thing you have to be worry
about is reading every single word of this guide and applying it. Millions of dollars
have been invested in Pinterest during a short period of time in order to give
outstanding benefits to you and your business. Pinterest has many powerful tools
you can use to give your business a whole new level of interaction with your
potential customers or clients. This book will show you the best ones. Grab this
book these days and boost your business!!!!!!!!!
A classic reference book on user interface design and graphic design for web sites, updated to
reflect a rapidly changing market Consistently praised as the best volume on classic elements
of web site design, Web Style Guide has sold many thousands of copies and has been
published around the world. This new revised edition confirms Web Style Guide as the go-to
authority in a rapidly changing market. As web designers move from building sites from scratch
to using content management and aggregation tools, the book's focus shifts away from code
samples and toward best practices, especially those involving mobile experience, social media,
and accessibility. An ideal reference for web site designers in corporations, government,
nonprofit organizations, and academic institutions, the book explains established design
principles and covers all aspects of web design--from planning to production to maintenance.
The guide also shows how these principles apply in web design projects whose primary
concerns are information design, interface design, and efficient search and navigation.
Muslims’ online participation: Subaltern spaces, identity, community, and religious belonging
European Muslims and New Media offers perspectives on the various ways in which Muslims
use new media to form and reform Muslim consciousness, identities, and national and
transnational belongings, and contest and negotiate tensions and hegemonic narratives in
Western European societies. The authors explore how online discussion groups, social media
communities, and other online sites act as a ‘new public sphere’ for Muslim youth to voice
their opinions, seek new sources of knowledge, establish social relationships, and ultimately
decentre established discourses that are projected on them as Muslims in Europe. The
possibilities and challenges of new media transform existing debates on Islamic knowledge,
authority, citizenship, communities, and networks. European Muslims and New Media critically
explores the multifaceted transformations that result from Muslims using online spaces to
present, represent, and negotiate their identities, ideologies, and aspirations. Contributors:
Anna Berbers (KU Leuven), Claudia Carvalho (Tilburg University), Laurens de Rooij (Durham
University), Leen d’Haenens (KU Leuven), Merve Kay?kc? (KU Leuven), Sahar Khamis
(University of Maryland, College Park), Joyce Koeman (KU Leuven), Jana Jevtic (Central
European University), Viviana Premazzi (FIERI), Roberta Riccuci (University of Torino),
Charlotte van der Ploeg (Leiden University)
Pinterest is among the newest and fastest growing social media websites on the internet. It
allows people to add images that are called pins to pin boards. The number of users, enjoyable
use and frequent activity of Pinterest provides unique and amazing benefits to people looking
to make money online. Whether you are looking to make money through your website, blog or
enhance sales and customer numbers of your business, you certainly can make money online
with Pinterest. Instead of viewing Pinterest as a mere photo-sharing platform, look at it as your
personal global bulletin board. By November 2013, this social media platform had over 70
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million users, of which 80 percent of them were women as well as over 2.5 billion page views
each month. There are numerous ways you can use to make money online with Pinterest, and
as the social media network continues to expand, so will your opportunities to make money.
The following is a comprehensive guide to 5 ways in which to make money online with
Pinterest. Let's look at them, shall we.
Expert Facebook advertising techniques you won't find anywhereelse! Facebook has exploded
to a community of more than half a billionpeople around the world, making it a deliciously fertile
playgroundfor marketers on the cutting edge. Whether you want to leverageFacebook Ads to
generate "Likes," promote events, sell products,market applications, deploy next-gen PR, ,this
unique guide is theultimate resource on Facebook's wildly successful pay-per-clickadvertising
platform. Featuring clever workarounds, unprecedentedtricks, and little-known tips for
triumphant Facebook advertising,it’s a must-have on the online marketer’s
bookshelf.Facebook advertising expert Marty Weintraub shares undocumentedhow-to advice
on everything from targeting methods, advancedadvertising techniques, writing compelling
ads, launching acampaign, monitoring and optimizing campaigns, and tons more. Killer
Facebook Ads serves up immediately actionable tips &tactics that span the gambit. Learn what
Facebook ads are good for, how to set goals,and communicate clear objectives to your boss
and stakeholders. Master highly focused demographic targeting on Facebook'ssocial graph.
Zero in on relevant customers now. Get extraordinary advice for using each available
adelement—headline, body text, images, logos, etc.—formaximum effect How to launch a
Facebook advertising campaign and crucialmonitoring and optimizing techniques Essential
metrics and reporting considerations Captivating case studies drawn from the author's
extensiveFacebook advertising experience, highlighting lessons fromchallenges and
successes Tasty bonus: a robust targeting appendix jam-packed withamazing targeting
combos Packed with hands-on tutorials and expert-level techniquesand tactics for executing
an effective advertising campaign, thisone-of-a-kind book is sure to help you develop,
implement, measure,and maintain successful Facebook ad campaigns.
Digital Payback is designed as a book with practical experience for all management students.
Digital marketing is all about increasing audience engagement, and the proven strategy and
tactics in this guide can get your audience up and moving. The main target of this book is to
teach any business or individual how to increase online visibility and presence, attract their
target audience, generate leads, and convert them into profitable customers. Topics included:
• Introduction to Digital Marketing • Social Media Marketing • Search Engine Optimization •
Content Marketing , Blogging and Developement • E-mail Marketing • Mobile Marketing •
Website Development • Web Analytics • Google Ads • E-commerce Marketing • Google
Adsense • Integrated Digital Marketing Strategy • Affiliate Marketing • Influencer Marketing •
Online Reputation Management & Brand Management • Career Planning inn Digital Marketing
This book is is an indispensable resource for business leaders, business owners, marketing
and sales professionals, digital strategists and consultants, entrepreneurs, and students in
business and marketing programs.
A state-of-the-art account of what we know and do not know about the effects of digital
technology on democracy.
This book presents the latest research on the challenges and solutions affecting the
equilibrium between freedom of speech, freedom of information, information security and the
right to informational privacy. Given the complexity of the topics addressed, the book shows
how old legal and ethical frameworks may need to be not only updated, but also supplemented
and complemented by new conceptual solutions. Neither a conservative attitude (“more of the
same”) nor a revolutionary zeal (“never seen before”) is likely to lead to satisfactory solutions.
Instead, more reflection and better conceptual design are needed, not least to harmonise
different perspectives and legal frameworks internationally. The focus of the book is on how we
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may reconcile high levels of information security with robust degrees of informational privacy,
also in connection with recent challenges presented by phenomena such as “big data” and
security scandals, as well as new legislation initiatives, such as those concerning “the right to
be forgotten” and the use of personal data in biomedical research. The book seeks to offer
analyses and solutions of the new tensions, in order to build a fair, shareable and sustainable
balance in this vital area of human interactions.
Highly accessible and student friendly, Gardner and Anderson's CRIMINAL LAW, 13th Edition,
combines a traditional presentation and organization with a prescriptive approach to teaching
criminal law. A longtime market leader -- a favorite of professors and students alike for over
three decades -- is ideal for instructors who want a more narrative, descriptive approach with
fewer lengthy case excerpts. Updated throughout, the text exposes students to the language of
criminal law without overwhelming them, while delivering comprehensive coverage of all the
major components of substantive criminal law. Features like the chapter-opening vignettes,
You Be the Judge, and Case Close-Up boxes explore current problems and issues and
provide a series of problems/case studies that can be used to focus students on specific
learning tasks. This edition also includes updated learning tools that help students of all
backgrounds quickly master even complex legal topics. What’s more, the MindTap that
accompanies this text helps students practice and master techniques and key concepts while
engaging them with video cases, career-based decision-making scenarios, visual summaries,
and more. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

Library Marketing Basics is an accessible, step-by-step, easy to understand, and
“hands on” resource for any librarian who is interested in learning basic marketing tips
to raise the profile of their library. It is designed for beginners who are new to library
marketing.
Did Your Pinterest Account Bring You Any Income?! Let’s face it – We all know the fact
that Pinterest is the hottest social media site now. Many do not know they can tapped
into this opportunity to build their brand and promote their products. But as time goes
on, more and more people have been learning more about Pinterest and how it can
accelerate your business. Pinterest Perfection covers the following information:
Pinterest Basic Use Tips Link Up With Trusted Bloggers Don’t Be Pushy Be Unique
Provide Helpful Info Get Creative Make Your Product Users The Star Choosing The
Right Pictures Update Frequently Watch Your Etiquette
Organize your life, your likes, and more with Pinterest and this fun how-to guide Now
you can organize your digital life with Pinterest, a hot new site that lets you create
visual bookmarks of your favorite things and "pin" them on virtual pinboards. Want to
save something from a blog? Have a favorite retail website? Want to pin a quick photo
you took with your phone? Organize them all with Pinterest and this fast, friendly guide
that shows you just how to do it. You'll see how to set up an account and your boards,
how to pin and re-pin, where to use hashtags, find ways to share pins with your other
social networks, and more. Helps you get the most out of Pinterest, a visual collection
of bookmarks that you can organize into virtual pinboards Shows you how to set up an
account and boards, how to pin and re-pin, use hashtags and like pins, and even share
pins with your other social networks Also discusses Power Pinners, using search, and
finding people to follow Offers tips, trick, and techniques to make the process easy and
enjoyable Pinterest is fun and easy, and even more so with Pinterest for Dummies!
Develop and implement a Pinterest marketing strategy with this step-by-step guide
Pinterest is the fastest-growing social media platform, with more than 80 percent of its
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users women between the ages of 25 and 54. Learn to reach this desirable market by
following the advice in this step-by-step, task-based guide It explains Pinterest's unique
appeal and fundamentals, then shows how to develop a strategic marketing plan, set
up an account, curate winning content, find followers, and track and monitor Pinterest
traffic. The popular An Hour a Day format uses a detailed how-to approach with case
studies, tips, interviews, and more.Learn how craft, implement, measure, and optimize
a successful Pinterest marketing planExplore the factors behind Pinterest's appeal and
learn how to develop a plan based on your business's core goals, then implement it and
monitor the resultsReview case studies and interviews with successful Pinterest
marketers to use as guidelines for your own campaigns "Pinterest Marketing: An Hour a
Day" gives you the know-how and the confidence to market your business on today's
hottest social media platform.
A snapshot of the essential areas of digital design, introducing students to best
practices for creating within this medium and packed with practical exercises.
The Definitive Guide to PR and Communications—updated with the newest social media
and brand-reputation tools and techniques The most authoritative, comprehensive
resource of its kind, The Handbook of Strategic Public Relations and Integrated
Marketing Communications, Second Edition, is a gathering of 70 of the brightest, most
influential figures in the field. It includes 27 new chapters as well as 44 new authors
addressing the major changes in the field since the last edition: the use of social media
in business, demanding and growing stakeholder relationships and a new era of
openness and transparency to protect reputations and brands and to prevent crises.
Providing best practices for 28 key industries, the handbook is conveniently organized
into thematic sections: Introduction to Public Relations and Integrated
Communications— research, history, law and ethics Stakeholder Leadership in Public
Relations—crisis management, employees, investors, consumers, press, corporate
philanthropy and digital communities Current and Continuing Issues in Public
Relations—business sustainability, environmental communications, and reputation and
brand management Industries and Organizations: Business-to-Consumer and Businessto-Business—automotive, aviation, insurance, hospitality, healthcare, consulting,
financial, food, law and energy Each section highlights specific case studies and
examples to illuminate exactly how to plan and execute different methods for optimum
results. The book concludes with a section on the future of the industry—developing
issues, trends and roles of public relations and integrated communications. Use The
Handbook of Strategic Public Relations and Integrated Marketing Communications to
position your company, your brand and yourself for success for many years to come.
Praise for The Handbook of Strategic Public Relations and Integrated Marketing
Communications “The second edition of the Handbook of Strategic Public Relations
and Integrated Marketing Communications is very impressive in its coverage of trends,
tools, industries, and challenges. Every marketer needs to have a copy.” —Philip Kotler,
Kellogg School of Management, Northwestern University, author of Marketing 3.0M
”The massively updated Handbook of Strategic Public Relations and Integrated
Marketing Communications is the go to source for an overview of the fast changing field
of PR and the central role it plays in marketing. An easy to read mélange of case
studies from a wide variety of industries, commentaries on trends in the field, and
insights on the links between theory and practice, it guides the reader through an
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increasingly complex—and ubiquitous—discipline.” —Jerry Swerling, Professor and
Director of Public Relations Studies, and Director of Strategic Communication, PR
Center, Annenberg School for Communication and Journalism, University of Southern
California ”The Handbook is a fresh look at strategic public relations with great insights
from top public relations professionals. Invaluable advice and a must read for all PR
practitioners.” —Jane Ostrander, Vice President, Global Communications, Tenneco
”Few writers, and even fewer thinkers, in the world of public relations have the breadth
and depth of experience shown by Clarke Caywood. The Second Edition of his
Handbook of Strategic Public Relations demonstrates that range of experience in
exquisite detail. Assembled here you’ll find the finest minds and biggest names in the
profession. No PR practitioner or student of the art can afford to be without this superb
collection.” —James S. O'Rourke, IV, Ph.D., Teaching Professor of Management,
Mendoza College of Business, University of Notre Dame “A must-read that gives an
ever greater importance to the human person as a stakeholder, and the object for which
an organization is driven to do good, as a cornerstone for profitability.” — Jerry G.
Kliatchko, Ph.D., Dean, School of Communication, University of Asia and the Pacific
(UA&P), Manila, Philippines ”How can companies survive in the era of global
competition? This book offers valuable clues from the perspective of managing a
successful relationship with its stakeholders.” —Kimihiko Kondo, Dean and Professor of
Marketing, Graduate School of Business, Otaru University of Commerce, Otaru,
Hokkaido, Japan ”Caywood’s stakeholder approach distinguishes PR from other
management fields. His book fully covers the stakeholder challenge across industries.”
—Debbie Treise, Ph.D., Professor/Associate Dean Graduate Studies, College of
Journalism and Communications, University of Florida "This second edition will certainly
provide readers with an advanced understanding of public relations in a rapidly
changing IMC environment." —Dean M Krugman, Professor Emeritus, Department of
Advertising and Public Relations, University of Georgia "Clarke Caywood's PR
Handbook provides invaluable counsel on every major issue facing today's public
relations practitioner. Non-PR executives also will gain important communication
insights from 70 of the greatest minds in public relations.” —Ron Culp, Public Relations
Consultant and Director, MA Program in Public Relations and Advertising, DePaul
University ”In this 21st Century age of Integrated Marketing Communications, Dr.
Clarke Caywood has compiled the blueprint on how to approach Public Relations in
these contemporary times.” —J.P. James, Senior Partner, Engagement Marketing, MEC
& Assistant Adjunct Professor, CUNY Hunter College and New York University ”Our
function’s number-one objective is develop and successfully execute communications
strategies that help our companies and organizations win in the marketplace, and
Clarke Caywood’s Handbook of Strategic Public Relations and Integrated Marketing
Communications provides students of our profession the best in real-world thinking and
successful execution.” —Jim Spangler, Vice President, Chief Communications Officer,
Navistar, Inc.
Social media platforms like Facebook, Twitter, Instagram, YouTube, and Snapchat
allow users to connect with one another and share information with the click of a mouse
or a tap on a touchscreen—and have become vital tools for professionals in the news
and strategic communication fields. But as rapidly as these services have grown in
popularity, their legal ramifications aren’t widely understood. To what extent do
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communicators put themselves at risk for defamation and privacy lawsuits when they
use these tools, and what rights do communicators have when other users talk about
them on social networks? How can an entity maintain control of intellectual property
issues—such as posting copyrighted videos and photographs—consistent with the
developing law in this area? How and when can journalists and publicists use these
tools to do their jobs without endangering their employers or clients? Including two new
chapters that examine First Amendment issues and ownership of social media
accounts and content, Social Media and the Law brings together thirteen media law
scholars to address these questions and more, including current issues like copyright,
online impersonation, anonymity, cyberbullying, sexting, and live streaming. Students
and professional communicators alike need to be aware of laws relating to defamation,
privacy, intellectual property, and government regulation—and this guidebook is here to
help them navigate the tricky legal terrain of social media.
Although graphic design is all around us, we rarely take time to notice and appreciate it.
Advertisements, logos, websites, and more all rely on graphic design to create eyecatching content. This volume explores the skills artists need to produce aesthetically
pleasing designs and the development of this field into the major industry it is today.
Information is included for readers who are interested in pursuing graphic design as a
career, and striking photographs display some of the most innovative examples of this
prominent medium.
Advertising research is a systematic process of marketing research conducted to improve the
efficiency of advertising. Advertising and media research explains the complexities of planning
in a fast-moving non-complex style. As we enter the new century of transformed advertising
techniques and marketing challenges. Research is to find out something new, and advertising
research is to find out how advertising works effectively and guide in making effective
advertising decisions. There are various kinds of advertising research, and these include pretesting, post-testing, campaign research, and measuring advertising effectiveness. Advertising
follows logically after listening to consumer requirements, introducing productive conditions,
distributing the goods. However, the actual sequence - and emphasis deriving from the diverse
sub-cultures - can be quite differentiated. The effects of the different mass media on social,
psychological and physical aspects. Research survey that segments the people based on what
television programs they watch, radio they listen and magazines they read. Media research
makes use of scientific methods of research. It aims at providing an objective, unbiased
evaluation of data. First the research problem is identified, and then a prescribed set of
procedures of research is followed to investigate the problem. Only thereafter comes report of
the findings. This book is more catered to readers who have no background on the media. It is
more informational than instructional. It's great if you are looking into learning about how the
media works per se but not if you are concerned about effectively positioning your products in
the market.
Basic composition courses have become a fundamental requirement for the major of university
degrees available today. These classes allow students to enhance their critical thinking,
writing, and reading skills; however, frequent use of technology and online activity can be
detrimental to students’ comprehension. Engaging 21st Century Writers with Social Media is a
pivotal reference source for the latest research on the integration of social media platforms into
academic writing classes, focusing on how such technology encourages writing and enables
students to grasp basic composition skills in classroom settings. Highlighting emerging
theoretical foundations and pedagogical practices, this book is ideally designed for educators,
upper-level students, researchers, and academic professionals.
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New mothers face a barrage of confounding decisions during the life-cycle of early motherhood
which includes... Should they change their diet or mindset to conceive? Exercise while
pregnant? Should they opt for a home birth or head for a hospital? Whatever they “choose,”
they will be sure to find plenty of medical expertise from health practitioners to social media
“influencers” telling them that they’re making a series of mistakes. As intersectional feminists
with two small children each, Bethany L. Johnson and Margaret M. Quinlan draw from their
own experiences as well as stories from a range of caretakers throughout. You’re Doing it
Wrong! investigates the storied history of mothering advice in the media, from the newspapers,
magazines, doctors’ records and personal papers of the nineteenth-century to today’s
websites, Facebook groups, and Instagram feeds. Johnson and Quinlan find surprising
parallels between today’s mothering experts and their Victorian counterparts, but they also
explore how social media has placed unprecedented pressures on new mothers, even while it
may function as social support for some. They further examine the contentious construction of
prenatal and baby care expertise itself, as individuals such as everyone from medical
professionals to experienced moms have competed to have their expertise acknowledged in
the public sphere. Exploring potential health crises from infertility treatments to “better babies”
milestones, You’re Doing it Wrong! provides a provocative look at historical and contemporary
medical expertise during conception, pregnancy, childbirth, postpartum, and infant care stages.
DIVDIVFrom China to Facebookistan, the Internet has transformed global commerce. A cyberlaw expert argues that we must free Internet trade while simultaneously protecting
consumers./div/div
How Google, Facebook and Amazon threaten our Democracy What is the impact of
surveillance capitalism on our right to free speech? The Internet once promised to be a place
of extraordinary freedom beyond the control of money or politics, but today corporations and
platforms exercise more control over our ability to access information and share knowledge to
a greater extent than any state. From the online calls to arms in the thick of the Arab Spring to
the contemporary front line of misinformation, Jillian York charts the war over our digital rights.
She looks at both how the big corporations have become unaccountable censors, and the
devastating impact it has had on those who have been censored. In Silicon Values, leading
campaigner Jillian York, looks at how our rights have become increasingly undermined by the
major corporations desire to harvest our personal data and turn it into profit. She also looks at
how governments have used the same technology to monitor citizens and threatened our
ability to communicate. As a result our daily lives, and private thoughts, are being policed in an
unprecedented manner. Who decides the difference between political debate and hate
speech? How does this impact on our identity, our ability to create communities and to protest?
Who regulates the censors? In response to this threat to our democracy, York proposes a userpowered movement against the platforms that demands change and a new form of ownership
over our own data.
The industry bible for communication design and illustration professionals, with updated
information, listings, and pricing guidelines. Graphic Artists Guild Handbook is the industry
bible for communication design and illustration professionals. A comprehensive reference
guide, the Handbook helps graphic artists navigate the world of pricing, collecting payment,
and protecting their creative work, with essential advice for growing a freelance business to
create a sustainable and rewarding livelihood. This sixteenth edition provides excellent, up-todate guidance, incorporating new information, listings, and pricing guidelines. It offers graphic
artists practical tips on how to negotiate the best deals, price their services accurately, and
create contracts that protect their rights. Sample contracts and other documents are included.
Create stunning infographics with this hands-on guide Infographics For Dummies is a
comprehensive guide to creating data visualization with viral appeal. Written by the founder of
Infographic World, a New York City based infographic agency, and his top designers, the book
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focuses on the how-to of data, design, and distribution to create stunning, shareable
infographics. Step-by-step instruction allows you to handle data like a pro, while creating eyecatching graphics with programs like Adobe Illustrator and Photoshop. The book walks you
through the different types of infographics, explaining why they're so effective, and when
they're appropriate. Ninety percent of the information transmitted to your brain is visual, so it's
important to tickle the optic nerves to get people excited about your data. Infographics do just
that. Much more exciting than a spreadsheet, infographics can add humor, interest, and flash
while imparting real information. Putting your data in graphic form makes it more likely to be
shared via Twitter, Facebook, Pinterest, and other social media sites, and the visual interest
makes it less likely to be ignored. Infographics For Dummies provides a tried-and-true method
for creating infographics that tell a story and get people excited. Topics include: Talking to
clients about the data Discovering trends, outliers, and patterns Designing with mood boards
and wireframes Launching and promoting your infographic The book, written by Justin Beegel,
MBA, founder of Infographic World, Inc., describes the elements of a successful infographic,
and stresses the must-have ingredients that get your data noticed. Humans are visual
creatures, telling stories in a visual way. In today's world filled with data and messaging, an
infographic is one of the best ways to get your point across.
Social media platforms like Facebook, Twitter, Pinterest, YouTube, and Flickr allow users to
connect with one another and share information with the click of a mouse or a tap on a
touchscreen—and have become vital tools for professionals in the news and strategic
communication fields. But as rapidly as these services have grown in popularity, their legal
ramifications aren’t widely understood. To what extent do communicators put themselves at
risk for defamation and privacy lawsuits when they use these tools, and what rights do
communicators have when other users talk about them on social networks? How can an entity
maintain control of intellectual property issues—such as posting copyrighted videos and
photographs—consistent with the developing law in this area? How and when can journalists
and publicists use these tools to do their jobs without endangering their employers or clients?
In Social Media and the Law, eleven media law scholars address these questions and more,
including current issues like copyright, online impersonation, anonymity, cyberbullying, sexting,
and WikiLeaks. Students and professional communicators alike need to be aware of laws
relating to defamation, privacy, intellectual property, and government regulation—and this
guidebook is here to help them navigate the tricky legal terrain of social media.

The definitive guide for ensuring data privacy and GDPR compliance Privacy
regulation is increasingly rigorous around the world and has become a serious
concern for senior management of companies regardless of industry, size, scope,
and geographic area. The Global Data Protection Regulation (GDPR) imposes
complex, elaborate, and stringent requirements for any organization or
individuals conducting business in the European Union (EU) and the European
Economic Area (EEA)—while also addressing the export of personal data outside
of the EU and EEA. This recently-enacted law allows the imposition of fines of up
to 5% of global revenue for privacy and data protection violations. Despite the
massive potential for steep fines and regulatory penalties, there is a distressing
lack of awareness of the GDPR within the business community. A recent survey
conducted in the UK suggests that only 40% of firms are even aware of the new
law and their responsibilities to maintain compliance. The Data Privacy and
GDPR Handbook helps organizations strictly adhere to data privacy laws in the
EU, the USA, and governments around the world. This authoritative and
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comprehensive guide includes the history and foundation of data privacy, the
framework for ensuring data privacy across major global jurisdictions, a detailed
framework for complying with the GDPR, and perspectives on the future of data
collection and privacy practices. Comply with the latest data privacy regulations
in the EU, EEA, US, and others Avoid hefty fines, damage to your reputation, and
losing your customers Keep pace with the latest privacy policies, guidelines, and
legislation Understand the framework necessary to ensure data privacy today
and gain insights on future privacy practices The Data Privacy and GDPR
Handbook is an indispensable resource for Chief Data Officers, Chief Technology
Officers, legal counsel, C-Level Executives, regulators and legislators, data
privacy consultants, compliance officers, and audit managers.
Required reading for anyone interested in the profound relationship between
digital technology and society Digital technology has become an undeniable facet
of our social lives, defining our governments, communities, and personal
identities. Yet with these technologies in ongoing evolution, it is difficult to gauge
the full extent of their societal impact, leaving researchers and policy makers with
the challenge of staying up-to-date on a field that is constantly in flux. The Oxford
Handbook of Digital Technology and Society provides students, researchers, and
practitioners across the technology and social science sectors with a
comprehensive overview of the foundations for understanding the various
relationships between digital technology and society. Combining robust computeraided reviews of current literature from the UK Economic and Social Research
Council's commissioned project "Ways of Being in a Digital Age" with newly
commissioned chapters, this handbook illustrates the upcoming research
questions and challenges facing the social sciences as they address the societal
impacts of digital media and technologies across seven broad categories:
citizenship and politics, communities and identities, communication and
relationships, health and well-being, economy and sustainability, data and
representation, and governance and security. Individual chapters feature
important practical and ethical explorations into topics such as technology and
the aging, digital literacies, work-home boundary, machines in the workforce,
digital censorship and surveillance, big data governance and regulation, and
technology in the public sector. The Oxford Handbook of Digital Technology and
Society will equip readers with the necessary starting points and provocations in
the field so that scholars and policy makers can effectively assess future
research, practice, and policy.
This textbook provides a lively introduction to the fast-paced and multi-faceted
discipline of social media management with international examples and
perspectives. Aside from focusing on practical application of marketing strategy,
the textbook also takes students through the process of strategy development,
ethical and accurate content curation, and strategy implementation, through
detailed explanations of content creation. Combining theory and practice,
Strategic Social Media Management teaches students how to take a strategic
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approach to social media from an organisational and business perspective, and
how to measure results. Richly supported by robust and engaging pedagogy and
cases in each chapter, it integrates perspectives from public relations, marketing
and advertising, and examines key topics such as risk, ethics, privacy, consent,
copyright issues, and crises management. It also provides dedicated coverage of
content strategy and campaign planning and execution. Reflecting the demands
of contemporary practice, advice on self-care for social media management is
also offered, helping to protect people in this emerging profession from the
negativity that they can experience online when managing an organisation’s
social media presence. After reading this textbook, students will be able to
develop a social media strategy, curate accurate and relevant content, and
create engaging social media content that tells compelling stories, connects with
target audiences and supports strategic goals and objectives. This is an ideal
textbook for students studying social media strategy, marketing and management
at undergraduate level. It will also be essential reading for marketing, public
relations, advertising and communications professionals looking to hone their
social media skills and strategies.
Build a Discord studio and create a community Set up a profile, establish a
channel, and join conversations Maximize results from the Discord platform
Harmonize with your audience on Discord This evolving digital age offers
numerous options for instant communications. Discord has emerged as a major
player in connecting people from all parts of the world via text, audio, and video.
Originally favored by the online gaming community, Discord now attracts content
creators of all backgrounds eager to cultivate communities around all types of
topics. Written by an expert in personal broadcasting for business or pleasure,
the book is ideal for anyone looking to connect with a larger audience. Inside...
Set up your profile Establish a server Join conversations Play by the rules Build a
studio Create a community Apply Discord to your daily routine
For many Toastmasters Clubs, one of the biggest challenges in running a
successful and productive club is maintaining a constant flow of visitors to attend
and join you and your fellow Toastmasters as a member. Members come and
members go. Life happens! Your Club membership can quickly change from a
healthy charter-strength club to one in danger of losing its Charter. Veteran
Toastmaster of over two decades, Rae Stonehouse DTM (Distinguished
Toastmaster), PDG (Past District Governor, District 21) has witnessed the cycle
several times with his own club Kelowna Flying Solo Toastmasters. Toastmasters
are social! Toastmasters are known to be quite social, after-all we are striving to
hone our communication skills. Then along comes social media and on-line tools
that can increase not only our reach but our productivity. Social media is here to
stay! Social media is here to stay, at least until the next "big thing" comes along.
Keeping up with what's new, what's hot and what's not could easily turn into a fulltime job. And indeed it has for many people as they have created a new career
as Social Media Managers. The Power of Promotion! On-line Marketing For
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Toastmasters Club Growth by Rae Stonehouse flattens the learning curve for
anyone who wants to maximize their time spent on-line, without turning it into a
full-time job. Rae believes that Toastmasters clubs should be run like businesses
and social media platforms provide promotional and marketing opportunities that
can help spread the word about one of the world's best kept secrets...
Toastmasters. In this easy-to-read, how-to manual, Rae shares his experience
with using social media to draw attention to his Toastmasters club and to convert
visitors to social media properties to actually visit his club and to join. Sometimes
it has worked ... sometimes not!
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