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Ethical Issues In Business Enquiries Cases Readings
Provides over 2,600 entries on topics spanning terms for traditional marketing techniques (from strategy, positioning, segmentation, and
branding, to all aspects of marketing planning, research, and analysis), as well as leading marketing theories and concepts. Covers both
classic and modern marketing techniques. Reflects modern changes in marketing practice, including the use of digital media and multimedia,
the impact of the world wide web on advertising, and the increased influence of social media, search engine optimization, and global
marketing. Includes a time line of the development of marketing as a discipline and the key events that impacted the development. Looks at
iconic brands of the 20th and 21st centuries, including advertising and brand case studies with a strong international focus.
Susan Groundwater-Smith is one of the most influential voices in the world of educational practitioner inquiry. The convener in Australia of the
Coalition of Knowledge Building Schools, she is a staunch advocate of innovative methods of practitioner inquiry with a particular emphasis
upon student voice and the use of images in capturing young people’s perspectives on their learning experience. So it is more than fitting
that this unique text on practitioner inquiry and teacher professional learning is dedicated to her. Rethinking Education Practice Through
Reflexive Inquiry is a compilation of essays that explore contemporary issues in practitioner inquiry and action research from the perspective
of both university-based and school-based authors. The essays discuss the practical, political and theoretical dimensions of practitioner
inquiry, advancing the argument that the adoption of an inquiring approach to practice is both an integral dimension of teachers’ work in the
modern school as well as critical to effective and authentic professional learning. And the essays draw on the work of Groundwater-Smith to
demonstrate the benefits brought to bear on schools, teachers and learners when the complex nature of the relationship between inquiry and
practice is understood and acted upon in pursuit of democratic knowledge interests.
In its journey from the margins to the mainstream, the idea of corporate responsibility has become a significant part of the business agenda.
Whilst society has always held expectations of business that go beyond wealth creation, the backdrop against which businesses now operate
- characterised by financial crisis, climate change, political shifts, and population growth - has seen corporate responsibility becoming
increasingly central to the ability of businesses to address global concerns. In a world where prosperity is measured in terms of economic
growth, the pressure on business to maximise profits whilst also being held publically accountable for its social and environmental record,
continues to increase. Drawing on numerous case studies, theories, and perspectives, this textbook explores what corporate responsibility
reveals about the changing role of business in the twenty-first century. The third edition has been updated to reflect the full impact of the
2008-9financial crisis and new examples of actual business practice have been presented throughout. These include: Google and their
struggles with the Chinese government over censorship; Trafigura and their illegal dumping of toxic waste; and Proctor and Gamble and their
charitable work to provide clean water to poor communities. The text is accompanied by an Online Resource Centre which includes: For
students: Additional case studies Further reading Sources on regulation and governance Suggested films Web exercises Web links For
lecturers: Images from the book
"This book provides ethical insight into the world of e-learning through case studies that elucidate the issues through real-world
examples"--Provided by publisher.
Business Ethics introduces students to ethical issues and decision-making in a variety of contemporary contexts. It develops an awareness of
the many ways in which ethical considerations can manifest in commercial domains, thereby helping prepare students for their professional
careers. Business Ethics shows how theory works in practice. It includes hundreds of real-world examples that will help engage students.
Examples draw on recent and emerging concerns, such as the moral implications of social media and the enforcement of codes of behaviour
within industries. The book also addresses corporate social responsibility, stakeholder management and sustainability, reflecting the broad
scope of business ethics today. Comprehensive online resources are available at www.cambridge.edu.au/academic/businessethics. Student
resources include additional review questions and case studies, with answer guides, to help students reinforce learning and prepare for
assessment tasks. Instructor resources include an extensive set of tutorial exercises, PowerPoint slides and a test bank of assessment
resources.
HELPING YOU TO PREPARE WITH CONFIDENCE, AVOID PITFALLS AND PASS FIRST TIME Supplementing the Official CIMA Learning
Systems and Revision Cards the CIMA Exam Practice Kits consolidate learning by providing an extensive bank of practice questions. Each
solution provides an in depth analysis of the correct answer, it is ideal for independent study or tutored revision course, helping you prepare
with confidence and pass first time. The CIMA Exam Practice Kit includes: • Exam level questions with type and weighting to match the
format of the exam • Fully worked model answers • Access to CIMA Official Q&As from May and November 2007 • Summaries of key theory
• Designed to follow the structure of the Official Learning Systems and CIMA's Learning Outcomes OFFICIALLY ENDORSED BY CIMA AND
WRITTEN BY LEADING CIMA TUTORS, THE EXAM PRACTICE KITS PROVIDE A VALUABLE INSIGHT ON HOW TO SCORE TOP
MARKS * Helps CIMA students to prepare and pass the 2005 syllabus first time * Practice applying and displaying knowledge so CIMA
examiners can award you marks * Provides worked answers to fully explain the correct answer, and analysis of incorrect answers helping
CIMA students avoid common pitfalls
This book aims to discuss the importance of ethics in business and corporate governance. With exhaustive illustrations from the Indian
context, it will be suitable for the students and teachers of business management.
CIMA Official Learning Systems are the only textbooks recommended by CIMA as core reading. Written by the CIMA examiners, markers
and lecturers, they specifically prepare students to pass the CIMA exams first time. Fully updated to reflect the 2010 syllabus, they are
crammed with features to reinforce learning, including: - step by step coverage directly linked to CIMA's learning outcomes - fully revised
examples and case studies - extensive question practice to test knowledge and understanding - integrated readings to increase
understanding of key theory - colour used throughout to aid navigation * The Official Learning systems are the only study materials endorsed
by CIMA * Key sections written by former examiners for the most accurate, up-to-date guidance towards exam success * Complete integrated
package incorporating syllabus guidance, full text, recommended articles, revision guides and extensive question practice

Now in is second edition, this successful textbook examines the multiple dimensions of corporate responsibility. Offering
a perfect balance of theoretical and practical coverage, it provides a historical and interdisciplinary overview of the field; a
summary of different management approaches; and a review of key actors and trends worldwide. The authors adopt a
critical perspective that encourages students to debate various issues in this ever-evolving field. By combining an
insightful and interdisciplinary approach with the pedagogy that students need, Corporate Responsibility, Second Edition,
provides a comprehensive introduction to the subject.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and
gives readers the analytical tools to resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for the moral quandaries awaiting them in the
professional world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also
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discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job discrimination, animal
abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
In facing up to life and its challenges, questions inevitably arise. Different situations provoke specific questions—mostly
trivial but frequently fundamental—always seeking some kind of answer. While the transition from question to quest is a
rather natural one for human beings and the need for answers is a serious human demand, the quest itself is significant,
precisely because it is a human task. This book offers a number of literary-philosophical enquiries into these challenges
of life. But it is the one set of quests—stimulated, deepened and widened by literature and philosophy as well as
developed in a literary and philosophical way. Among the topics covered are: the search for meaning in life, the quest for
wisdom, the aim of moral striving, the need for community life, the importance of relationships, the challenge of suffering,
the desire for deliverance, and the longing for immortality.
Many professionals confront ethical issues concerning their proper roles and the manner in which they should carry out
those roles. This book is aimed at those studying for entry into the various professions (such as teaching or social work)
where ethical questions are commonly faced. It introduces readers to both the techniques and depth of ethical argument
drawn from the fields of critical thinking and informal logic and enables practitioners to use these techniques so they can
be deployed as 'tools of thought' for thinking in a carefully reasoned and extended way about problems of professional
ethics. The book also provides a brief introduction to some of the normative and meta-ethical theory relevant to the
principled discussion of professional ethics. Post-graduate students and academics should also find the treatment of
some of the complexities of extended reasoning, in particular its focus upon careful metacognitive tracking and planning
of an inquiry, to be of interest.
"This book considers ethical issues and social dilemmas at two levels: the individual vs. individual and the individual vs.
the collective, providing a thorough treatment of these facets and demonstrating the philosophical underpinnings of each
dimension of knowledge management"--Provided by publisher.
Ethical Issues in Accounting offers a comprehensive and accessible introduction for students and teachers of business
studies and accountancy as well as the practicing accountant. The book covers the ethical implications of several
aspects of accounting: * ethics and taxation * creative accounting * ethics in accounting regulation * ethical dilemmas in
the public sector * whistleblowing * various aspects of social accounting, including environmental accounting. The fitness
of the accounting profession as guardians of accounting and auditing ethics is also discussed in detail.
Addresses the needs of HRM students writing either a management report or dissertation, providing both a theoretical
framework and practical guidance. This guide to the planning and execution of HRM research projects seeks to develop
the knowledge and skills of first-time researchers for effective research into HRM issues in organisations.
Today’s practitioners and researchers are looking, now more than ever, at the ethical issues that are raised through the
practice of social work and social services. As such, it is crucial that they are up-to-date on the latest data on how to
address, manage, and overcome ethical issues in their practice. Ethical Issues in Social Work Practice is a pivotal
reference source for the latest research on the role of moral values within social work and the ethical dilemmas that arise
in the profession. Highlighting extensive coverage among a variety of applicable perspectives and themes, such as
governing principles of social work practice, ethical analysis of social work cases, and individual and social responsibility
in social services, this book is ideally designed for professionals and researchers working in the field of social work and
social services as well as academics and upper-level students seeking cutting-edge research on ethics in the practice of
social work.
HELPING YOU PREPARE WITH CONFIDENCE, AVOID PITFALLS AND PASS FIRST TIME CIMA's Exam Practice Kits contain a wealth of
practice exam questions and answers, focusing purely on applying what has been learned to pass the exam. Fully updated to meet the
demands of the new 2010 syllabus, the range of questions covers every aspect of the course to prepare you for any exam scenario. Each
solution provides an in-depth analysis of the correct answer to give a full understanding of the assessments and valuable insight on how to
score top marks. - The only exam practice kits to be officially endorsed by CIMA - Written by leading CIMA examiners, markers and tutors - a
source you can trust - Maps to CIMA's Learning Systems and CIMA's Learning Outcomes to enable you to study efficiently - Exam level
questions with type and weightings matching the format of the exam - Fully worked model answers to facilitate learning and compare against
your own practice answers - Includes summaries of key theory to strengthen understanding
The fourth century author Xenophon -- historian, philosopher, man of action – produced an output notable for diversity of content and
consistency of moral outlook. This book explores some of the ethical and historical dimensions of this oeuvre.
Neither the tourism industry nor the tourist has responded convincingly to calls for more responsibility in tourism. Ethical consumption places
pressure on travellers to manage a large number of decisions at a time when hedonic motivations threaten to override other priorities.
Unsurprisingly, tensions occur and compromises are made. This book offers new insight into the motivations that influence tourists and their
decision-making. It explores how consumers navigate the responsible tourism market place and provide a rich understanding of the
challenges facing those seeking to encourage travellers to become responsible. Not only will the book provide an improved interpretation of
the complexity of ethical consumption in tourism, but it will also offer a variety of stakeholders a deeper understanding of: the key challenges
facing stakeholders in the production and consumption of responsible tourism how ethical consumers can be influenced to consume ethically
the gaps in consumer knowledge and how to broaden the appeal for individuals to make more informed ethical decisions how tour operators
can respond to this emerging market by innovative product development how to design informative marketing communications to encourage
a greater uptake for responsible holidays how destinations can tailor their products to the ethical consumer market how destination
communities and management organisations can target responsible tourists through the provision of sustainable alternatives to mass-market
holiday products. Written by leading academics from all over the world, this timely and important volume will be valuable reading for
ubdergraduate and postgraduate students, researchers and academics interested in Tourism Ethics, Ethical Consumption and the global
issue of Sustainability.
In Critical Thinking: An Appeal to Reason, Peg Tittle empowers students with a solid grounding in the lifelong skills of considered analysis
and argumentation that should underpin every student’s education. Starting with the building blocks of a good argument, this comprehensive
new textbook offers a full course in critical thinking. It includes chapters on the nature and structure of argument, the role of relevance, truth
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and generalizations, and the subtleties of verbal and visual language. Special features include: • an emphasis on the constructive aspect of
critical thinking—strengthening the arguments of others and constructing sound arguments of your own—rather than an exclusive focus on
spotting faulty arguments • actual questions from standardized reasoning tests like the LSAT, GMAT, MCAT, and GRE • graduated end-ofchapter exercises, asking students to think critically about what they see, hear, read, write, and discuss • numerous sample arguments from
books, magazines, television, and the Internet for students to analyze • many images for critical analysis • analyzed arguments that help
students to read critically and actively • an extensive companion website for instructors and students A companion website features: • for
instructors: an extensive instructor’s manual; a test bank; and PowerPoint slides • for students: extended answers, explanations, and
analyses for the exercises and arguments in the book; supplementary chapters on logic and ethics; downloadable MP3 study guides;
interactive flash cards; and thinking critically audio exercises. www.routledge.com/textbooks/tittle
This text covers the entire process of business and marketing research. It contains up-to-date references to on-line and electronic sources.
The author emphasizes modern software use and decision-making.
Ethicmentality is an innovative book. It blends ethics with mentality to capture the interdependence of ethical life and social life creatively. The
book is also innovative because of the way this interdependence is explored. By focusing on practical ethical behavior in today’s economy,
business, and society, Michela Betta has advanced an understanding of ethics freed from the burden of moral theory. By introducing a new
type of analysis this book also contributes to methodological innovation. Familiar issues are revisited through the notion of ethicmentality.
Capitalist economy is presented in terms of a mentality embedded in society, culture, and politics. Government is revealed as mentality about
how to govern economically through market freedom rather than human rights. The rise of the financial economy is described as challenging
the traditional capitalist mentality of equal opportunities. A money mentality around debts and owing is perceived as having replaced credit
and owning, and the rise of corporation managers as having destroyed the old mentality of ownership. Ethicmentality shows the potential of
constructive critique from economic, business, and society perspectives. It also breaches traditional limits by developing the idea of ethical
capital and entrepreneurial ethics. Ethical thinking is infused with the Aristotelian notion of virtues and moderation to reflect about modern
work. Ethicmentality helps us see the complexity of social and personal life. Given the pervasive nature of mentality and ethics’ focus on
individual deliberation, ethicmentality represents their productive combination, a new blend for ethical and social analysis.
Gabriel Flynn and Patricia H. Werhane This book points to a necessary relationship between ethics and business; the success of such an
alliance depends directly on sound business leadership. Without the sort of leadership that upholds the dignity and rights of employees and
clients, as well as the interests of shareholders, even the most meticulously prepared ethics statements are destined to founder, as
evidenced at Enron and elsewhere. Over the past 30 years or so, since business ethics became established as a discipline in its own right,
much progress has been made in the ethical conduct of business at all levels. In short, business people, like politicians, doctors and church
leaders, have come to realize that it is not possible to avoid involvement in ethics, for much of what business people do and cannot do may
be subject to ethical evaluation. While the history of business ethics as currently practised may be traced to the medieval and ancient periods;
our principal concern is with developments in the ?eld over recent decades. A consideration of how the topic has been treated by the Harvard
Business Review, the business world’sleadingprofessionaljournal,provideshelpful insights into past progress and present challenges. In
1929, just as business ethics was beginning to evolve, Wallace B.
An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides a comprehensive introduction to the area of business
research methods. It gives students an assessment of the contexts within which different methods may be used and how they should be
implemented.
A trend setting book in the field of Economics, by an author of pioneering contributions in varied disciplines.The present volume is written in a
simple and lucid style to equip the reader with a toolkit of economic analysis. (Part-1) reviews the established Concepts and Techniques
before venturing into applications of business decisions. (Part-2) is designed for a thorough Microeconomic Analysis of Business Units.
Macroeconomic Analysis forms the subject matter in Part-3. Keeping in mind, the latest developments in economic theory and the complex
dynamics of the economic world, the author evaluates present day Business Ethics. Considering the growing spate of 'Economic Offences', in
and around the world of business and government, the debate and discussion of this issue will certainly interest the readers (Part-4). Theory
is substantiated by not only cases but also a monologue encompassing the current state of economics, economists and economies. The book
aims to be a reference manual for the students of MBA, PGDBM, M Com, MBE, BBA, BBS, CA, ICWA and other courses related to
management and business studies.
Increasingly companies' stakeholders require organisations to observe international standards prescribed by international laws, treaties,
conventions, recommendations, and/or codes of conduct. The papers selected for this volume explore 1) the ethical pressures on
international business to meet the challenges of diversity, 2) suggested methods of coping with diversity, and 3) the challenges required to
overcome corporate self-interest in the search for new instruments. Collectively these articles reflect scholarly insights and corporate
responses to diversity in international business, a topic of wide interest in contemporary business ethics.
This comprehensive set introduces the fundamental principles of Sociology as propounded by such great figures as Gerth and Mills,
Schlesinger, and Homans. Containing classic works of social theory and empirical research, volumes in this set bring together the British,
European and American traditions. The whole body of sociological theory is presented in such a way that is valuable and accessible to both
students and teachers of Sociology, Political Theory and Geography.
Business EthicsCritical Perspectives on Business and ManagementTaylor & FrancisCritical ThinkingAn Appeal to ReasonRoutledge
'Wow, this book has some inspiring ideas... It comes at a perfect time as schools try to mesh school improvement with performance
management, new standards for various career stages and staff development... Well written, with an attractive layout and a consistently clear
voice, it draws on wide and up-to-date research and writing from all parts of the United Kingdom... There are no easy answers in this book,
but plenty of powerful ideas that might help us ask useful questions about how CPD encourages a commitment to professional and personal
growth, and increases self-confidence, job satisfaction and enthusiasm for working with children and colleagues. This is what being a
professional is all about' - Times Educational Supplement, Book of the Week Teaching professionals need to be able to successfully respond
to change, and when necessary drive change within schools. To accomplish this, teachers need to be secure in their understanding of their
place within the profession and their teaching identity. The focus of this book is upon enabling teachers to explore new ways of working with
children, with colleagues and with communities. This book provides teachers working towards Advanced Skills Teacher or Chartered Teacher
status, and those on other Continuing Professional Development courses, with an essential text to assist in this process of personal and
professional reflection and development planning. The authors focus upon the social, cultural and political aspects of professional
development, and explore issues of professional identity.
A clear and accessible introduction to business ethics for students of business and management, this book is a practical guide to a subject
directly relevant to business conduct today. It offers a decision model to help in the making of ethical choices, and bases its ethical framework
firmly on the nature of business itself.
If you?re a first-time researcher, this book covers everything you need to successfully complete your business research project, increase your
employability and develop transferable skills.
* Part of the new Market Research in Practice series, published in association with the Market Research Society
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"This book brings together a wide range of higher education practitioners from across disciplines. Their chapters suggest innovative
approaches to learning, teaching and delivering a tertiary education experience that centres social justice as a core mission of universities.
The authors address the ways in which universities grapple with the challenges involved in the selection processes, administration, teaching
and learning and student support associated with an increasingly large student population drawn from a broad range of socioeconomic and
cultural backgrounds, including many students who will be returning to live overseas. Some of the specific challenges of these developments
have included those of selection, academic literacy, independent learning, student support and student engagement. A second dimension is
the traditional role of the universities as sources of independent intellectual and ethical critique of social institutions, both in terms of research
and public intellectual contribution to political and social policy debates, and in terms of the formation of students in their capacities as critical,
ethical, citizens and professionals. This social-ethical critique has traditionally been built into the humanities and the social science disciplines
and the 'helping professions' but has now found its way into other disciplines and professional areas, such as business and engineering. As
well, broader social policy and political discourse has more explicitly embraced social-ethical agendas of inclusiveness and marginalisation of
social groups; recognition of the damage to the overall society of enduring and increasing social inequality." -- BOOK JACKET.
Professionalism and Ethics in Teaching presents a thought-provoking and stimulating study of the moral dimensions of the teaching
professions. After discussing the moral implications of professionalism, Carr explores the relationship of education theory to teaching practice
and the impact of this relationship on professional expertise. He then identifies and examines some central ethical and moral issues in
education and teaching. Finally David Carr gives a detailed analysis of a range of issues concerning the role of the teacher and the
managements of educational issues. Professionalism and Ethics in Teaching presents a thought-provoking and stimulating study of the moral
dimensions of the teaching professions.
Aimed at independent students or those on tutored revision courses, CIMA exam practice kits supplement the official CIMA study systems
and revision cards with additional questions and material focused purely on applying what students have learned to passing the exam.
"The Oxford Handbook of Qualitative Research presents a comprehensive and student-friendly overview of the field of qualitative research
and is intended for students of all levels, faculty, and researchers across the social sciences. It provides strong focus on methods instruction
with coverage of theoretical approaches, analysis, writing, evaluation, and the politics of research"-*Shortlisted in the Management and Leadership Textbook Category at CMI Management Book of the Year Awards 2017* This book is not
available as a print inspection copy. To download an e-version click here or for more information contact your local sales representative. Are
you undertaking (or thinking of doing) a Doctor of Business Administration (DBA) or other professional doctorate (PD) in business and
management? Or perhaps you’re supervising and delivering one of these programmes? This is your complete - and practical - guide to
succeeding on this course. A Guide to Professional Doctorates in Business and Management has been written by a team of experts with
experience of the challenges faced in both studying for and supervising professional doctorates in business and management. Inside they
address the key issues faced, in particular how these courses differ from a traditional PhD, and the different skills and approach needed for
success. Chapters explore the nature and importance of PDs as leading change in the professional world of practice, and how they need to
differ from traditional forms of doctorate such as PhDs. The guide also offers practical guidance on researching in this particular mode, and
through writing and publishing a thesis, making a valuable contribution to professional knowledge.
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