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Designing A Logo
Learn how to approach the challenges presented when creating a logo for a media company.
In the field of branding logos have to be optimized for smart phones, tablets, TVs, desktops
and meet users' needs at the same time, with design variants for all types of physical and
digital supports, in a trend known as responsive logos. This book features with detailed
analysis examples to help designers make logos that are both useful and stylish in this digital
era.
In Made by James, top graphic designer James Martin shares techniques, information, and
ideas to help you become a better logo designer.
"The ultimate guide to thinking like a stylist, with 1,000 design ideas for creating the most
beautiful, personal, and livable rooms, "--Amazon.com.
Los Logos 8, the classic compilation and thoughtfully curated showcase of current
developments in logo design, delves into the realm of an ever-evolving and always present
branding component. Los Logos 8 is the authoritative reference on contemporary logo design.
As with previous editions of Gestalten's indispensable Los Logos series, this expertly curated
collection is both a guide to the latest innovations and a prognostication of coming trends. This
edition looks further into the ever-changing world of this vital element of branding: the logo. An
inevitable task on a designer's artistic and professional timeline, designing a logo is a lively and
explorative mission. The fully indexed compendium showcases an unparalleled selection of
cutting-edge examples from around the globe. A practical and insightful handbook of the
current developments in logo design and a boundless source of inspiration, Los Logos 8 is a
must have for any designer, brand manager, trend scout, or marketing strategist.
Written by the founder of LogoLounge.com, this comprehensive handbook speaks to the magic
of design and provides a glimpse into the designer's creed. Logo Creed puts designers directly
in touch with strong mentors who speak candidly about the processes that lead to successful
designs. Designers including David Airey, Bill Gardner, Von Gitschka, Paul Howalt, Jerry
Kuyper, Brian Miller, Miles Newlyn, Sherwin Schwartzrock, Felix Sockwell, plus many more
share their sketches, brainstorms, false starts and most successful techniques. Logo Creed
shows you how to navigate the discovery process from research, reading the air for clues, and
making the best use of budgets, to knowing what sort of mark to create. From there, you will
move into development, where you will learn how to identify the most potent ideas, brainstorm
effectively by yourself or with others, recognize the components of great logos, and understand
how to distill ideas down to the very best solution. Finally, you will move into the delivery
process, where you will learn to build brand DNA, craft presentations for specific situations and
clients, tell the brand story, and keep your designs vital and alive even after they leave your
hands. This book is highly beneficial for students, self-taught designers, and those who never
stop learning.
Each logo element in 999 Logo Design Elements is a distinct and standalone piece that offers
designers the capability to develop hundreds of thousands of logo variations on themes. The
elements include banners, arrows, ovals, swooshes, geometric shapes, and hundreds of
creative parts that can be pulled together to create original logo designs. Featured throughout
the book are examples of logos and identities built with elements from the book.also includes
links to all of the resources included in the book for easy access to books, tutorials, and
websites focused on logo design. Graphic editing software, such as Adobe Photoshop(R) and
Illustrator(R), are required.
Esquire. Ford Motors. Burton Snowboards. The Obama Administration. While all of these
brands are vastly different, they share at least one thing in common: a teeny, little bit of Aaron
James Draplin. Draplin is one of the new school of influential graphic designers who combine
the power of design, social media, entrepreneurship, and DIY aesthetic to create a successful
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business and way of life. Pretty Much Everything is a mid-career survey of work, case studies,
inspiration, road stories, lists, maps, how-tos, and advice. It includes examples of his
work—posters, record covers, logos—and presents the process behind his design with projects
like Field Notes and the “Things We Love” State Posters. Draplin also offers valuable advice
and hilarious commentary that illustrates how much more goes into design than just what
appears on the page. With Draplin’s humor and pointed observations on the contemporary
design scene, Draplin Design Co. is the complete package for the new generation of
designers.

Before and After magazine's focus on clarity, simplicity, and elegance has won it
legions of fans--fans who will welcome this second volume of the definitive Before and
After Page Design by John McWade. Truly an icon of the graphic design community,
his insistence on approaching design not as mere decoration but as an essential form
of communication is vividly apparent in this cohesive primer on page design and layout.
And you could not hope for a better, more qualified teacher. McWade shows readers
how to arrange and present information using today's powerful graphics tools. Readers
will learn how to design single-page and multi-page documents, brochures, and ads;
why one typeface works better than another; and much more. Best of all, they'll
discover how to think visually transforming the images in their heads into something
that communicates effectively on the page.
Today, businesses of all sizes generate a great deal of creative graphic media and
content, including websites, presentations, videos and social media posts. Most big
companies, including Procter & Gamble, Coca-Cola, Tesco and Google, now use
neuroscience research and theories to optimise their digital content. Neuro Design
opens up this new world of neuromarketing design theories and recommendations, and
describes insights from the growing field of neuroaesthetics that will enable readers to
enhance customer engagement with their website and boost profitability.
A revised new edition of the bestselling toolkit for creating, building, and maintaining a
strong brand From research and analysis through brand strategy, design development
through application design, and identity standards through launch and governance,
Designing Brand Identity, Fourth Edition offers brand managers, marketers, and
designers a proven, universal five-phase process for creating and implementing
effective brand identity. Enriched by new case studies showcasing successful worldclass brands, this Fourth Edition brings readers up to date with a detailed look at the
latest trends in branding, including social networks, mobile devices, global markets,
apps, video, and virtual brands. Features more than 30 all-new case studies showing
best practices and world-class Updated to include more than 35 percent new material
Offers a proven, universal five-phase process and methodology for creating and
implementing effective brand identity
The #1 New York Times bestseller. Over 3 million copies sold! Tiny Changes,
Remarkable Results No matter your goals, Atomic Habits offers a proven framework for
improving--every day. James Clear, one of the world's leading experts on habit
formation, reveals practical strategies that will teach you exactly how to form good
habits, break bad ones, and master the tiny behaviors that lead to remarkable results. If
you're having trouble changing your habits, the problem isn't you. The problem is your
system. Bad habits repeat themselves again and again not because you don't want to
change, but because you have the wrong system for change. You do not rise to the
level of your goals. You fall to the level of your systems. Here, you'll get a proven
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system that can take you to new heights. Clear is known for his ability to distill complex
topics into simple behaviors that can be easily applied to daily life and work. Here, he
draws on the most proven ideas from biology, psychology, and neuroscience to create
an easy-to-understand guide for making good habits inevitable and bad habits
impossible. Along the way, readers will be inspired and entertained with true stories
from Olympic gold medalists, award-winning artists, business leaders, life-saving
physicians, and star comedians who have used the science of small habits to master
their craft and vault to the top of their field. Learn how to: • make time for new habits
(even when life gets crazy); • overcome a lack of motivation and willpower; • design
your environment to make success easier; • get back on track when you fall off course;
...and much more. Atomic Habits will reshape the way you think about progress and
success, and give you the tools and strategies you need to transform your
habits--whether you are a team looking to win a championship, an organization hoping
to redefine an industry, or simply an individual who wishes to quit smoking, lose weight,
reduce stress, or achieve any other goal.
The Logo Design Idea Book is an accessible introduction to the key elements of good
logo design, including insights into the logos of iconic brands. This guide is an
indispensable resource for anyone looking to learn the basic about designing a logo.
The book introduces the key elements of good logo design and is perfect for graphic
design and branding inspiration. Written by Steven Heller and Gail Anderson, world's
leading authorities on design, The Logo Design Idea Book includes 50 logo examples
of good ideas in the service of representation, reputation and identification. Arrows,
swashes, swooshes, globes, sunbursts and parallel, vertical and horizontal lines,
words, letters, shapes and pictures. Logos are the most ubiquitous and essential of all
graphic design devices, representing ideas, beliefs and, of course, things. They
primarily identify products, businesses and institutions but they are also associated,
hopefully in a positive way, with the ethos or philosophy of those entities. Perfect for
students, beginners or anyone curious about logo design! Chapters include: Give
personality to letters Develop a memorable monogram Make a symbol carry the weight
Transform from one identity to another Make a mnemonic Illustrate with wit and humor
Include secret signs Get more design inspiration from other Idea Books: The Graphic
Design Idea Book The Illustration Idea Book The Typography Idea Book
The DNA of a strong business identity is its logo, making effective logos key to the
success and longevity of any business. In this six-hour video, educator, author, and
award-winning logo designer Maggie Macnab explores how to create powerful logos
that are meaningful, effective, and substantial enough to scale over time and beyond
trend. Macnab pulls from her 30 years of experience as a designer and educator to
reveal the secrets to making your logos memorable, aesthetic, and immediate through
universal principles and shapes. She explains the basic principles of successful logo
designs (balance and proportion, symmetry, the 5 Gestalts, etc.) and the importance of
visual storytelling as you conceive your logo designs. She also offers practical business
approaches to sourcing clients, strategies for designing what you're drawn to, advice on
how to draft a successful proposal to land the job, and guidance on how to legally
protect your work–the essentials of logo business–along with the fun stuff of finding
inspiration, exploring software tools, and developing your creative skills as the basis of
logos that truly work. In this video, you will learn about: Different types of logos, from
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symbolic to literal The business of logo design: contracts and legal considerations Logo
design principles such as gestalt, negative/positive space, visual storytelling, scaling,
and economy Secondary logo design considerations: color, typography, and technique
Creating identity guidelines to maintain the integrity of the brand and to support your
client's future brand This video course comes with review mini-tests and exercises to
help gauge your progress and understanding of the material. The video is wrapped in a
unique interface that allows you to jump to any topic and also bookmark individual
sections for later review. The popular “Watch and Work” mode shrinks the video into a
small window to allow you to work alongside the instructor, practicing what you learn
and reinforcing freshly gained knowledge. System Requirements Mac OS X 10.6,
Microsoft Windows XP, or higher GHz processor or higher 2 GB RAM or higher 1 GB
Free HD Space (does not include lesson files) Please note that this DVD can be viewed
only on a computer. It will not work in DVD-Video player software or a DVD set-top
player.
Acclaimed designers Sagmeister & Walsh explore the essence of beauty and the
transformative power of beautiful design In this groundbreaking highly visual book,
world-renowned designers Stefan Sagmeister and Jessica Walsh set out on a mission:
to find out what beauty is and the many ways that it impacts our lives. They turn to
philosophy, history, and science to understand why we are drawn to beauty and how it
influences the way we feel and behave. Determined to translate their findings into
action, Sagmeister & Walsh show us how beauty can improve the world.
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his
wildly popular blog of the same name to the printed page. Just as in the blog, David fills
each page of this simple, modern-looking book with gorgeous logos and real world
anecdotes that illustrate best practices for designing brand identity systems that last.
The primary purpose of this research is to look into the design of successful logos and
determine what design characteristics make them so easily recognizable and memorable.
From research thus far, I have found that a business's success can be credited to the strength
of their brand and logo. While an identity can be costly, it is crucial to all businesses and
organizations in their beginning years. Newly-formed nonprofit organizations usually do not
have the resources to create well-designed identities because graphic designers are a costly
investment that they cannot afford to include in their budget. The research began with an
extensive literature review looking into the importance of logos, specific design characteristics,
and case studies. From there, I created a survey testing participants' memory of logos and
specific design characteristics that stood out the most to them and left a lasting impression in
their minds. The results of this survey were then used to create a general list of principles for
designing logos which can be used by any business or organization. I then put the list of
design principles to the test myself by designing the logo for a fairly-new nonprofit organization
based out of the United Kingdom called Ripple Africa. My hope is that this information will help
every kind of nonprofit organization create an impactful identity for them and improve the
communication of their cause to the public.
What we make, makes us. This is the central tenet of Artful Design, a photorealistic comic
book that examines the nature, purpose, and meaning of design. A call to action and a
meditation on art, authenticity, and social connection in a world disrupted by technological
change, this book articulates a fundamental principle for design: that we should design not just
from practical needs but from the values that underlie those needs. Artful Design takes readers
on a journey through the aesthetic dimensions of technology. Using music as a universal
phenomenon that has evolved alongside technology, this book breaks down concrete case
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studies in computer-mediated toys, tools, games, and instruments, including the best-selling
app Ocarina. Every chapter elaborates a set of general design principles and strategies that
illuminate the essential relationship between aesthetics and engineering, art and design. Ge
Wang implores us to both embrace and confront technology, not purely as a means to an end,
but in its potential to enrich life. Technology is never a neutral agent, but through what we do
with it--through what we design with it--it provides a mirror to our human endeavors and
values. Artful Design delivers an aesthetic manifesto of technology, accessible yet
uncompromising.
The approach will be to give visual aid (illustrated) and written reference to young designers
who are either launching their careers or taking their first stab at designing letterforms for a
logo, lettermark, signage, advertising or an alphabet. The book will focus on the roots of each
letterform and give the designers the knowledge of why weight variations (stress) exist and
how to correctly apply them to their designs.
LOGO Creed: The Mystery, Magic, and Method Behind Designing Great LogosIndicia Press
A Visually Stunning Guide to Learning the Art of Logo Design Designers looking to learn the art
of designing logos need look no further than The Elements of Logo Design by world-renowned
designer Alex W. White. Unique in its approach to explaining how to design marks, The
Elements of Logo Design explores design unity, typography and its expression as frozen
sound, how a logo fits into a greater branding strategy, and how to build a logo. With more than
four hundred examples culled from advertising, editorial, and web use, readers will gain a
comprehensive understanding of universally shared graphic design principles. These principles
are then applied to logo design specifically, relating the discipline to all other graphic design.
Chapters include such topics as: Logic in design Relationships, hierarchy, and structure
Differences and similarities in design Research and planning an identity How to build a logo
using type, image, and space Letterforms, type, and fonts Type alteration Semiotics: icons and
symbols Image-to-image relationships With a foreword by Jerry Kuyper, who is widely
recognized as one of the top twenty-five logo designers of all time, The Elements of Logo
Design is a formidable resource for learning the art of branding and making marks.
A logo is the most important and basic visual element for a company or a brand. It is a unique
identity, tailored to each company helping to distinguish them from their competitors. How to go
about designing a suitable logo for clients can be daunting for designers. This publication is a
useful handbook specially for designers that analyzes the fundamental elements of logo
design, and provides step-by-step guidance covering key areas including graphics, fonts,
colors and typography. This book includes hundreds of logos, including Chinese and English,
line-oriented or geometry-oriented, and is a source of inspiration for designers looking for ideas
on how to create the perfect logo.
The quick-hit format gives designers easy access to creative ideas. Coming up with fresh ideas
for logo jobs can be a very difficult process. This book offers designers many new ways to
approach, or think about, each job. Gill's message is that for every logo job, there are many
solutions, not just one perfect mark. In the back of the book he proves this by designing 31
different logos for the same company. A quick-hit "idea book on how to conceptualize a logo
idea", these pages illustrate very simple ways to think about a logo, providing designers with
the inspiration and understanding that a business or person can be successfully represented in
a variety of ways. A unique approach in its succinctness, Gill has boiled down the most
essential creative tactics to single sentences so designers can flip through this book and walk
away with many new ideas for design solutions in just minutes.
Paul Rand's stature as one of the world's leading graphic designers is incontestable. For half a
century his pioneering work in the field of advertising design and typography has exerted a
profound influence on the design profession; he almost single-handedly transformed
"commercial art" from a practice that catered to the lowest common denominator of taste to
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one that could assert its place among the other fine arts. Among the numerous clients for
whom he has been a consultant and/or designer are the American Broadcasting Company,
IBM Corporation, and Westinghouse Electric Corporation. In this witty and instructive book,
Paul Rand speaks about the contemporary practice of graphic design, explaining the process
and passion that foster good design and indicting faddism and trendiness. Illustrating his ideas
with examples of his own stunning graphic work as well as with the work of artists he admires,
Rand discusses such topics as: the values on which aesthetic judgments are based; the part
played by intuition in good design; the proper relationship between management and
designers; the place of market research; how and when to use computers in the production of
a design; choosing a typeface; principles of book design; and the thought processes that lead
to a final design. The centerpiece of the book consists of seven design portfolios - with
diagrams and ultimate choices - that Rand used to present his logos to clients such as Next,
IDEO, and IBM.

A great band deserves a great logo. Learn how to take a client brief and turn rough
ideas into a polished logo design.
LOGO DESIGNHOW TO CREATE LOGO THAT STANDS OUTI see every business
like a living being, that needs resources to live, has a given evolution, and presents
itself in a certain manner. The presentation part can be done in many ways, and some
big companies allocate huge amounts of money for this only. Nevertheless, any
business, no matter how small, needs an identity card, besides any other complex
presentation forms. And this identity card, how I call it, is the logo. People have used
symbols to express meaning since ever. Nowadays, logos are mostly graphical, and
designed in such a way that makes them easily recognizable. It is a tool used for
identity creation, and to generate favorable thoughts and feelings about the business.
What will you find in this book? * A brief description of what is branding, what is identity
and where is the logo's places in this* What is a logo and why every business, small or
big, needs it* Examples of different types of logos; how and where each type is best
used;* Description of the steps you need to take in the designing process;* How will it
be if you hire a professional to make the logo for you;* What are the costs of logo
designing;* What does it take to do it yourself* What makes a logo look good and fulfill
its purpose;* What mistakes should you avoid in the process;In a world where the easy
access to internet allows a lot of small businesses to develop, each entrepreneur needs
to find its way on the market. So you need the logo for the customers to find you and for
some other reasons. Find the arguments in the book. Happy reading!
Revised and Updated, Featuring a New Case Study How do successful companies
create products people can’t put down? Why do some products capture widespread
attention while others flop? What makes us engage with certain products out of sheer
habit? Is there a pattern underlying how technologies hook us? Nir Eyal answers these
questions (and many more) by explaining the Hook Model—a four-step process
embedded into the products of many successful companies to subtly encourage
customer behavior. Through consecutive “hook cycles,” these products reach their
ultimate goal of bringing users back again and again without depending on costly
advertising or aggressive messaging. Hooked is based on Eyal’s years of research,
consulting, and practical experience. He wrote the book he wished had been available
to him as a start-up founder—not abstract theory, but a how-to guide for building better
products. Hooked is written for product managers, designers, marketers, start-up
founders, and anyone who seeks to understand how products influence our behavior.
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Eyal provides readers with: • Practical insights to create user habits that stick. •
Actionable steps for building products people love. • Fascinating examples from the
iPhone to Twitter, Pinterest to the Bible App, and many other habit-forming products.
There are a lot of books out there that show collections of logos. But David Airey’s
“Logo Design Love” is something different: it’s a guide for designers (and clients) who
want to understand what this mysterious business is all about. Written in readerfriendly, concise language, with a minimum of designer jargon, Airey gives a
surprisingly clear explanation of the process, using a wide assortment of real-life
examples to support his points. Anyone involved in creating visual identities, or wanting
to learn how to go about it, will find this book invaluable. - Tom Geismar, Chermayeff &
Geismar In Logo Design Love, Irish graphic designer David Airey brings the best parts
of his wildly popular blog of the same name to the printed page. Just as in the blog,
David fills each page of this simple, modern-looking book with gorgeous logos and real
world anecdotes that illustrate best practices for designing brand identity systems that
last. David not only shares his experiences working with clients, including sketches and
final results of his successful designs, but uses the work of many well-known designers
to explain why well-crafted brand identity systems are important, how to create iconic
logos, and how to best work with clients to achieve success as a designer. Contributors
include Gerard Huerta, who designed the logos for Time magazine and Waldenbooks;
Lindon Leader, who created the current FedEx brand identity system as well as the
CIGNA logo; and many more. Readers will learn: Why one logo is more effective than
another How to create their own iconic designs What sets some designers above the
rest Best practices for working with clients 25 practical design tips for creating logos
that last
How to design great logos, step by step by step. * Lavishly illustrated with 750 color
images * How-tos, case studies, and detailed analysis of well-known logos What makes
a logo good? What makes it bad? What makes it great? The entire process of logo
design is examined, from the initial client interview to brainstorming, from first
presentation to delivery of the final standards manual. Through 750 color illustrations,
classic logos are analyzed, and readers will learn a thirteen-point system for measuring
the effectiveness of any logo. Learn about the uses of positive and negative space,
balance, color, and typography; follow intriguing case studies; discover how to make
effective presentations to clients. Designers, marketing and branding specialists,
educators, and students everywhere need this definitive guide to creating great logos.
Fans of underground black metal music call Christophe Szpajdel the Lord of the Logos.
This eponymous book is a collection of hundreds of Szpajdel's powerful logos, each of
which captures the force of this genre anew. Through his use of unusual aesthetic
influences, Szpajdel has brought a new dynamic into the gothic visuality of heavy metal.
He has not only succeeded in leaving his own visual mark on this music, but has
expanded the canon of forms it uses. The book is done in the style of a black
prayerbook, an appropriate choice for an artist whose fans in the black metal
community worship him as the Lord of the Logos.
Ideal for students of design, independent designers, and entrepreneurs who want to
expand their understanding of effective design in business, Identity Designed is the
definitive guide to visual branding. Written by best-selling writer and renowned designer
David Airey, Identity Designed formalizes the process and the benefits of brand identity
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design and includes a substantial collection of high-caliber projects from a variety of the
world’s most talented design studios. You’ll see the history and importance of
branding, a contemporary assessment of best practices, and how there’s always more
than one way to exceed client expectations. You’ll also learn a range of methods for
conducting research, defining strategy, generating ideas, developing touchpoints,
implementing style guides, and futureproofing your designs. Each identity case study is
followed by a recap of key points. The book includes projects by Lantern, Base, Pharus,
OCD, Rice Creative, Foreign Policy, Underline Studio, Fedoriv, Freytag Anderson,
Bedow, Robot Food, Together Design, Believe in, Jack Renwick Studio, ico Design,
and Lundgren+Lindqvist. Identity Designed is a must-have, not only for designers, but
also for entrepreneurs who want to improve their work with a greater understanding of
how good design is good business.
This first-ever book of its kind, Designing for the Greater Good, features hundreds of
illustrated examples of the best nonprofit and cause-related design worldwide, plus 24
inspiring case studies and insights into great nonprofit branding campaigns. A
comprehensive resource for designers, creative professionals, marketers, corporate
communications departments and nonprofit leaders, this book showcases work from a
variety of sectors including Family and Community, Animal Causes, Health, Human
Rights, Environmental Awareness, Spirituality, and the Arts. The 24 case studies
feature interviews with the designers for such campaigns as the Avon Walk for Breast
Cancer, The Hurricane Katrina Poster Project and Get London Reading. Materials
presented in Designing for the Greater Good include: cause-specific campaigns and
case studies; logos and branding for nonprofits; websites, posters, brochures,
advertising, and marketing materials for cause-related events and nonprofits;
packaging; invitations for fundraisers and events.
Following in the footsteps of the all-time best-selling The Big Book of Logos, this
deluxe, full-color volume is packed with 2,500 superior new logo designs, culled from
recent work submitted by top graphic designers from more than 500 firms across the
United States. It is a treasure trove of inspiring ideas and an invaluable reference for
anyone concerned with logo design for corporations, retail establishments, restaurants,
entertainment venues, and organizations of all kinds.
Logotype is the definitive modern collection of logotypes, monograms and other textbased corporate marks. Featuring more than 1,300 international typographic identities,
by around 250 design studios, this is an indispensable handbook for every design
studio, providing a valuable resource to draw on in branding and corporate identity
projects. Logotype is truly international, and features the world’s outstanding identity
designers. Examples are drawn not just from Western Europe and North America but
also Australia, South Africa, the Far East, Israel, Iran, South America and Eastern
Europe. Contributing design firms include giants such as Pentagram, Vignelli
Associates, Chermayeff & Geismar, Wolff Olins, Landor, Total Identity and Ken Miki &
Associates as well as dozens of highly creative, emerging studios. Retaining the
striking black-and-white aesthetic and structure of Logo (also by Michael Evamy) and
Symbol, Logotype is an important and essential companion volume.
Icons shape the way we see the world around us in business, communication,
entertainment, and much more. Now is your chance to learn to speak the textless
language of icons with Thinking in Icons. From the most refined corporate visual
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systems to the ubiquitous emoji, icons have become an international language of
symbols as well as a way to make a wholly unique statement. Without even realizing it,
billions of people interpret the language of icons each day, this is the designer’s guide
to creating the next great statement. In Thinking in Icons, artist and designer Felix
Sockwell--logo developer for Appleand other high-profile companies, as well as GUI
creator for the New York Times app--takes you through the process of creating an
effective icon. You will cover many styles and visual approaches to this deceptively
complex art. Sockwell also offers examples of his collaborations with Stefan
Sagmeister, Debbie Millman, and other luminary designers. Thinking in Icons also
features the work Sockwell has done with an impressive roster of blue-chip international
brands, including Facebook, Google, Hasbro, Sony and Yahoo.
Your Wedding: Beautiful and Sustainable. Just Like Your Marriage The Green Bride
Guide has everything eco-conscious couples need to make their event more
sustainable. Green wedding veteran and environmentalist Kate L. Harrison offers
hundreds of eco-friendly choices in one handy reference. Emphasizing elegance and
individual taste, The Green Bride Guide covers all aspects of the big day and beyond.
Engagement Location Invitations Bridal party attire Flowers The ceremony The
reception Gifts The honeymoon Whether you want to include just a few green elements
in your decor or have a carbon-neutral wedding with local organic food and a peace silk
dress, you'll fi nd the resources you need to pull it off with panache. And you can plan a
gorgeous green event on any budget - Kate offers options in every price category.
Paired with a website and complete with vendor worksheets, The Green Bride Guide is
an invaluable reference for anyone interested in planning an elegant, exciting, ecofriendly wedding. Say "I Do" and Save The Planet
The nuts and bolts of effective logo design. The design bar is at an all time high for
those brave enough to participate in the industry. Today's designers must be clear on
all the steps necessary to create work that stands out in an increasingly competitive
marketplace. Unfortunately, most design books only focus on type, color, and layout
issues. The Design Matters series takes a more in-depth approach, allowing designers
to learn not only how to create work that is aesthetically appealing, but that is also
strategy-driven and smart. This book focuses on creating logos, while others in the
series dissect brochures, packaging, publications, and letterhead systems. Each book
offers all the essential information needed to execute strong designs in concert with
beautiful and well-crafted examples, so readers can successfully hit the mark every
time.
Copyright: 721c42a9acf1917fec9bf1b861d27487

Page 9/9

Copyright : school.techpoint.africa

