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Fifty-five years ago, a sitcom called I Love Lucy transformed the television landscape and made its leading lady, Lucille Ball, a superstar. No
one could have known that Ball, formerly a showgirl, B-movie queen, and radio actress, would become one of the world's most beloved
performers, and take her place in a rare pantheon reserved for the likes of Elvis, Marilyn, and Chaplin. This book, by acclaimed Lucy author
Michael Karol-Lucy A to Z: The Lucille Ball Encyclopedia, The Lucille Ball Quiz Book, Lucy in Print-examines Ball's impact and dissects what
it was, and is, that makes Lucy not only an icon of laughter, but a powerful tonic in a troubled world.
The electronic age is bringing sweeping changes to entertainment and media of all kinds, including publishing, broadcasting and film.
Multimedia, the Internet and other digital media outlets for entertainment and information are being refined at a rapid rate. Media giants are
merging and making big acquisitions. This book covers these exciting developments and provides profiles on hundreds of leading firms in
film, radio, television, cable, new media, and publishing of all types including books, magazines and newspapers. It contains thousands of
contacts for business and industry leaders, industry associations, Internet sites and other resources. You'll get in-depth profiles of nearly 400
of the world's top Entertainment & Media firms: our own unique list of companies that are the leaders in this field. Here you'll find complete
profiles of the hot companies that are making news today, the largest, most successful corporations in all facets of the Entertainment and
Media Business, from broadcasters to film production companies, casino operators to theme park companies, publishers of books and
magazines to video game designers, and much more. Our corporate profiles include executive contacts, growth plans, financial records,
address, phone, fax and much more. This innovative book offers unique information, all indexed and cross-indexed more for each firm! Our
industry analysis section provides an exceptional discussion of business and market trends. The book includes statistical tables covering
revenues for several industry sectors. Purchasers of either the book or PDF version can receive a free copy of the company profiles database
on CD-ROM, enabling key word search and export of key data.
Get rich in Cyberspace! Here is the first map and sourcebook to the personal finance services, resources, and planning tools available on the
Net. This comprehensive, easy-to-use guide features hundreds of listings for investment advice; resources for trading stocks, bonds, and
mutual funds; comprehensive listings of the best financial conferences, forums, products and services on the Internet.
The Encyclopedia of Television, second edtion is the first major reference work to provide description, history, analysis, and information on
more than 1100 subjects related to television in its international context. For a full list of entries, contributors, and more, visit the Encyclo
pedia of Television, 2nd edition website.
Bonanza aired on NBC from September 12, 1959, to January 16, 1973, playing to 480,000,000 viewers in over 97 countries. It was the
second longest running western series, surpassed only by Gunsmoke, and continues to provide wholesome entertainment to old and new
fans via syndication. This book provides an in-depth chronicle of the series and its stars. A history of the show from its inception to the current
made-for-television movies is provided, and an episode guide includes a synopsis of each show and lists such details as the main characters
of each episode and the actors who portrayed them, the dates they stayed with the show, date and time of original broadcast, writer, director,
producer, executive producer, and supporting cast. Also provided are character sketches for each of the major recurring characters, career
biographies of Lorne Green, Pernell Roberts, Dan Blocker, and Michael Landon, brief biographical sketches of the supporting cast, a
discography of recordings of the Bonanza theme and recordings of the four major stars, and information on Bonanza television movies.
The Internet didn’t kill TV! It has become its best friend.Americans are watching more television than ever before, andwe’re engaging online
at the same time we’re tuning in.Social media has created a new and powerful“backchannel”, fueling the renaissance of livebroadcasts.
Mobile and tablet devices allow us to watch andexperience television whenever and wherever we want. And“connected TVs” blend web and
television content into aunified big screen experience bringing us back into our livingrooms. Social TV examines the changing (and complex)
televisionlandscape and helps brands navigate its many emerging and excitingmarketing and advertising opportunities. Social TV topics
include: Leveraging the “second screen” to drive synched anddeeper brand engagement Using social ratings analytics tools to find and
targetlean-forward audiences Aligning brand messaging to content as it travels time-shiftedacross devices Determining the best strategy to
approach marketing viaconnected TVs Employing addressable TV advertising to maximize contentrelevancy Testing and learning from the
most cutting-edge emerging TVinnovations The rise of one technology doesn’t always mean the end ofanother. Discover how this
convergence has created new marketingopportunities for your brand.

Long dismissed as ciphers, sycophants and “Stepford Wives,” women characters of primetime television during the 1950s through
the 1980s are overdue for this careful reassessment. From smart, savvy wives and resilient mothers (including the much-maligned
June Cleaver and Donna Reed) to talented working women (long before the debut of “Mary Tyler Moore”) to crimebusters and
even criminals, American women on television emerge as a diverse, empowered, individualistic, and capable lot, highly worthy of
emulation and appreciation.
A forty-year history of the largest circulated magazine in the United States reveals TV Guide's erratic stances on social issues and
chronicles how the publication moved from an industry watchdog to a more commercial, popular format.
Following on from a three-year knowledge management project, seven organisations formed aco-operative group for knowledge
management. This group meets through the Knowledge Management Implementers Forum (KMIF). Each of the organisations
participating in this work are, by implication, interested in the development of KM. The aims of the forum are t9 exchange ideas
and share experience in the areaofknowledge management. The organisations involved are: ~ British Aerospace (Samlesbury) ~
ICI ~ ICL ~ North WestWater ~ IDS Cad-Graphics ~ Liverpool John Moores University ~ NWAIAG (Blackburn College) 1.1 The
Organisations Involved Each ofthe organisations has specific reasons for being involved in this project and in KM. The British
Aerospace Samlesbury site is a large manufacturing site employing ground breaking technology for Europe's front line military
aircraft. The factory works with a well-managed supply chain and works closely with other British Aerospace sites in the
manufacture of aircraft components. It has set up a partnership with another Aerospace Company based on exchange of
knowledge and therefore needs to value that knowledge. ICI is one of the UK's leading chemical companies and plays on an
international stage. Changes in international supply and demand require ICI to respond quickly to market pressures. This means
that the company needs to use its knowledge assets in a well managed way and put systems in place that increase the flexibility
and ensure the security ofthese important assets.
This book presents an analysis of Lieutenant Columbo's investigative method of rhetorical inquiry as seen in the television police
procedural Columbo (1968-2003). With a barrage of questions about minute details and feigned ignorance, the iconic detective
enacts a persona of ‘antipotency’ (counter authoritativeness) to affect the villains' underestimation of his attention to
inconsistencies, abductive reasoning, and rhetorical efficacy. In a predominantly dialogue-based investigation, Columbo exhausts
his suspects by asking a battery of questions concerning all minor details of the case, which evolves into an aggravating tedious
provocation for the killer trying to maintain innocence. Based on the Ancient Greek ideal of Sophrosyne (temperance, restraint)
and the Socratic method of questioning to discover truths, the Lieutenant models effective rhetorical inquiry with resistant
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responders: shy, secretive, anxious, emotionally-disconnected, angry, arrogant, jealous, and, in this case, murderous conversants.
While designed to be critical and theoretical, this text strives to be accessible to interdisciplinary readers, practical in application,
and amusing for Columbo buffs.
In the mid–20th century, Mickey Spillane was the sensation of not just mystery fiction but publishing itself. The level of sex and
violence in his Mike Hammer thrillers (starting with I, the Jury in 1947) broke down long-held taboos and engendered a near
hysterical critical backlash. Nonetheless, Spillane’s influence has been felt—reflections of Hammer are visible in nearly every
subsequent tough guy of fiction and film, including James Bond, Dirty Harry, Shaft, Billy Jack, and Jack Bauer. Spillane’s fiction
came to the screen in a series of films that include Kiss Me Deadly (1955) and The Girl Hunters (1963) with the author himself
playing his private eye. These films, and television series starring Darren McGavin and Stacy Keach respectively, are examined in
a lively, knowledgeable fashion by Spillane experts. Included are cast and crew listings, brief biographical entries on key persons,
and a lengthy interview with Spillane.
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and
data licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video,
gaming, media, digital and mobile entertainment issues and trends.

Popular culture often champions freedom as the fundamentally American way of life and celebrates the virtues of
independence and self-reliance. But film and television have also explored the tension between freedom and other core
values, such as order and political stability. What may look like healthy, productive, and creative freedom from one point
of view may look like chaos, anarchy, and a source of destructive conflict from another. Film and television continually
pose the question: Can Americans deal with their problems on their own, or must they rely on political elites to manage
their lives? In this groundbreaking work, Paul A. Cantor explores the ways in which television shows such as Star Trek,
The X-Files, South Park, and Deadwood and films such as The Aviator and Mars Attacks! have portrayed both top-down
and bottom-up models of order. Drawing on the works of John Locke, Adam Smith, Alexis de Tocqueville, and other
proponents of freedom, Cantor contrasts the classical liberal vision of America -- particularly its emphasis on the virtues
of spontaneous order -- with the Marxist understanding of the "culture industry" and the Hobbesian model of absolute
state control. The Invisible Hand in Popular Culture concludes with a discussion of the impact of 9/11 on film and
television, and the new anxieties emerging in contemporary alien-invasion narratives: the fear of a global technocracy
that seeks to destroy the nuclear family, religious faith, local government, and other traditional bulwarks against the
absolute state.
The latest edition of the acclaimed volume on television studies, featuring new original essays from leading scholars in
the field Although the digital age has radically altered the media and communications landscape worldwide, television
continues to play a significant part of our lives. From its earliest beginnings through to the present day, television and its
influence has been the subject of extensive study, critique, and analysis. A Companion to Television brings together
contributions from prominent international scholars comprising a wide range of perspectives on the medium. Original
essays define television in its current state, explore why it is still relevant, survey the ways in which television has been
studied, discuss how television has changed, and consider what television might look like in the future. Now in its second
edition, this compendium includes fresh chapters that cover technological changes affecting television, contemporary
approaches to understanding television audiences, new programming trends and developments, and more. Addressing
nine key areas of television studies, such as industry, genres, programs, and audiences, the Companion offers readers a
balanced, well-rounded, integrative approach to scholarship in the field. This volume: Provides overviews of extensive
original research from leading scholars and theorists Examines television’s development and significance in various
regions of the world Includes national and regional outlines of television around the world Features theoretical overviews
of various critical approaches to television studies Explores historical, economic, institutional, political, and cultural issues
studied by media scholars Presenting diverse perspectives on topics ranging from television advertising to satirical
representations of the industry, A Companion to Television, Second Edition is an invaluable resource for those in
undergraduate courses in television studies, as well as in general media studies and communications.
The definitive guide for people wanting to make a positive difference in the world. Specifically designed to reach people
who normally would not consider themselves activists, The Better World Handbook is directed toward those who care
about creating a more just, sustainable, and socially responsible world but don’t know where to begin. Substantially
updated, this revised bestseller now contains more recent information on global problems, more effective actions, and
many new resources.
This book delves into humanity’s compulsive need to valorize criminals. The criminal hero is a seductive figure, and
audiences get a rather scopophilic pleasure in watching people behave badly. This book offers an analysis of the varied
and vexing definitions of hero, criminal, and criminal heroes both historically and culturally. This book also examines the
global presence, gendered complications, and gentle juxtapositions in criminal hero figures such as: Robin Hood,
Breaking Bad, American Gods, American Vandal, Kabir, Plunkett and Macleane, Martha Stewart, Mary Read, Anne
Bonny, Ocean’s 11, Ocean’s Eleven, and Let The Bullets Fly.
The dot.com crash of 2000 was a wake-up call, and told us that the Web has far to go before achieving the acceptance
predicted for it in '95. A large part of what is missing is quality; a primary component of the missing quality is usability.
The Web is not nearly as easy to use as it needs to be for the average person to rely on it for everyday information,
commerce, and entertainment. In response to strong feedback from readers of GUI BLOOPERS calling for a book
devoted exclusively to Web design bloopers, Jeff Johnson calls attention to the most frequently occurring and annoying
design bloopers from real web sites he has worked on or researched. Not just a critique of these bloopers and their sites,
this book shows how to correct or avoid the blooper and gives a detailed analysis of each design problem. Hear Jeff
Johnson's interview podcast on software and website usability at the University of Canterbury (25 min.) Discusses in
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detail 60 of the most common and critical web design mistakes, along with the solutions, challenges, and tradeoffs
associated with them. Covers important subject areas such as: content, task-support, navigation, forms, searches,
writing, link appearance, and graphic design and layout. Organized and formatted based on the results of its own
usability test performed by web designers themselves. Features its own web site (www.web-bloopers.com)with new and
emerging web design no-no's (because new bloopers are born every day) along with a much requested printable blooper
checklist for web designers and developers to use.
Lists more than one thousand of the best children's videos by category, as compiled by child development specialists,
and includes information on children's television, video, and CD-ROM products
Scholars from communication studies as well as film and television studies address a variety of texts, from Ken Burns's The Civil
War to the midnight cult film The Rocky Horror Picture Show. Part one focuses on perennial subject areas related to authorship
and reception. Part two addresses an assortment of postmodern and multicultural screen representations, paying closest attention
to matters of gender, race, ethnicity, and the disabled. Paper edition (unseen), $24.95. Annotation copyrighted by Book News, Inc.,
Portland, OR.
This study examines the phenomenon of the "electronic magazine," the soft news programs so popular on network television
today--"60 Minutes," "20/20," and the like.
Contrary to popular belief, most entrepreneurs don't like risk. While they are not afraid to take chances, the most successful
entrepreneurs do what they can to anticipate, minimize, and offset risk at every opportunity, insists Bob Reiss, who in his own
flourishing entrepreneurial career has managed to turn risk reduction into a science. Now this successful self-starter, whose
exploits have been featured in The Wall Street Journal and have become case studies for Harvard Business School classes,
shares the lessons of a lifetime. By following his own prescription for managing risk, and using real-life success stories from
experienced entrepreneurs, Reiss covers every obstacle the entrepreneur is likely to encounter. Where do ideas come from and
how do you get started? Where can you find money and expert advice? How do you hire the best people and build credibility?
How do you get orders and reorders? How do you develop and introduce successful products? Should you go public? Through
every step in the process, Reiss emphasizes how risk can be anticipated, managed, and significantly reduced. Full of practical
suggestions and insights, this easy-to-read book is an indispensable guide for anyone thinking about starting a business and
particularly for those would-be entrepreneurs without experience or much capital. It is equally valuable to entrepreneurs looking for
ways to make their businesses more successful.
The Red Skelton Show was on the air for 20 years, the longest-running primetime network comedy variety series on television. It
was a top 10 series for nine years—an accomplishment surpassed only by Gunsmoke and Home Improvement. The series has a
few unimpressive achievements too, such as becoming the first top 10 series to be cancelled by a network. Here is the history of
The Red Skelton Show, beginning with its debut in 1951, one of the top five that year. The show then declined in popularity,
moved from CBS to NBC in 1953, slowly rose back to the top. In its glory days of the 1960s it became an hour long show and
finished at number two in two different years. The cancellation of the show by CBS in 1970 despite its place in the top 10 was a
surprise; the last season back with NBC was a failure. Appendices list cast and crew credits and special guests by season, and
offer information on the post–Red Skelton lives of many of the principal players.
Squirrels have made numerous appearances in mass media over the years, from Beatrix Potter’s Nutkin and Timmy Tiptoes, to
Rocky the flying squirrel of The Adventures of Rocky and Bullwinkle, and to Conker and Squirrel Girl of video game fame. This
book examines how squirrel legends from centuries ago have found new life through contemporary popular culture, with a focus
on the various portrayals of these wily creatures in books, newspapers, television, movies, public relations, advertising and video
games.
Rooted in the creative success of over 30 years of supermarket tabloid publishing, the Weekly World News has been the world's
only reliable news source since 1979. The online hub www.weeklyworldnews.com is a leading entertainment news site.
Throughout her astonishing fifty-year career - which has encompassed TV triumphs, a string of international hits, an Oscar statuette and a
Las Vegas residency - Cher's personal life has continually made front-page news. In the shadow of her success, Cher has married twice,
battled depression, defied the censors, and dealt with the tragedy of Sonny Bono's early death. Including exclusive interviews with Cher and
those she has worked with on and off stage, Strong Enough documents the ins, outs, ups and downs of a one-name American icon at her
outrageous best - by the writer behind Cher's Vegas tour programmes.
New York magazine was born in 1968 after a run as an insert of the New York Herald Tribune and quickly made a place for itself as the
trusted resource for readers across the country. With award-winning writing and photography covering everything from politics and food to
theater and fashion, the magazine's consistent mission has been to reflect back to its audience the energy and excitement of the city itself,
while celebrating New York as both a place and an idea.
Outlines an approach to high-performance problem-solving and decision-making that draws on insights from survival guides, pop culture and
other sources. Co-written by the award-winning author of The Upside of Turbulence. 75,000 first printing.
Jam-packed with hundreds of anecdotes and quotes from in-depth interviews with over forty television writers, this is the first comprehensive
history of writing for American television. These writers tell, often in wonderfully funny tales, of their experiences working with, and often
fighting with, the networks, the censors, the sponsors, the producers, and the stars in trying to create shows.
Though it lasted just two seasons, Twin Peaks (1990–1991) raised the bar for television and is now considered one of the great dramas in TV
history. Its complex plots and sensational visuals both inspired and alienated audiences. After 25 years, the cult classic is being revived. This
collection of new essays explores its filmic influences, its genre-bending innovations and its use of horror and science fiction conventions,
from the original series through the earlier film prequel Twin Peaks: Fire Walk with Me and subsequent video releases.
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