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Atlanta magazine’s editorial mission is to engage our community through provocative writing, authoritative reporting, and superlative design
that illuminate the people, the issues, the trends, and the events that define our city. The magazine informs, challenges, and entertains our
readers each month while helping them make intelligent choices, not only about what they do and where they go, but what they think about
matters of importance to the community and the region. Atlanta magazine’s editorial mission is to engage our community through provocative
writing, authoritative reporting, and superlative design that illuminate the people, the issues, the trends, and the events that define our city.
The magazine informs, challenges, and entertains our readers each month while helping them make intelligent choices, not only about what
they do and where they go, but what they think about matters of importance to the community and the region.
These essays critically examine the issue of race in college and professional sports, beginning with the effects of stereotypes on black female
college athletes, and the self-handicapping of black male college athletes. Also discussed is the movement of colleges between NCAA
designated conferences, and the economic impact and effects on academics for blacks. An essay on baseball focuses on changes in
Brooklyn during the Jackie Robinson years, and another essay on how the Leland Giants became a symbol of racial pride. Other essayists
discuss the use of American Indian mascots, the Jeremy Lin spectacle surrounding Asians in pro sports, the need to hire more NFL coaches
of color, and ideals of black male masculinity in boxing.
The Festivalization of Culture explores the links between various local and global cultures, communities, identities and lifestyle narratives as
they are both constructed and experienced in the festival context. Drawing on a wide range of case studies from Australia and Europe,
festivals are examined as sites for the performance and critique of lifestyle, identity and cultural politics; as vehicles for the mobilization and
cementation of local and global communities; and as spatio-temporal events that inspire and determine meaning in people's lives.
Investigating the manner in which festivals are no longer merely periodic, cultural, religious or historical events within communities, but rather
a popular means through which citizens consume and experience culture, this book also sheds light on the increasing diversity of
contemporary societies and the role played by festivals as sites of cohesion, cultural critique and social mobility. As such, this book will be of
interest to those working in areas such as the sociology, consumption and commodification of culture, social and cultural geography,
anthropology, cultural studies and popular music studies.
With exquisite, detailed photographs and histories of the motorcycles featured from Harley's collection, this book captures the excitement of
the best-known motorcycles in the world.
An extensively researched statistical and biographical resource includes coverage of all golfers who have had a minimum of twenty starts on
the PGA tour since 1958, in a guide that features special sections on the Masters, U.S. Open, British Open, and PGA championships.
Original.
Harley-Davidson sets the standard for making great motorcycles--and showing people how to enjoy them. Here's its story.
Entries for the largest populated cities, the state and provincial capitals, and other important cities cover city facts, weather, important phone
numbers, travel information, lodging and food, attractions, and other data.
A handsome, informative overview of Harley Davidson's 100 plus years of style and innovation.
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Donny is the Winner of the 2012 International Book Awards. Donny Petersen has been educating motorcycle enthusiasts
about Harley-Davidson bikes for years. Now, he has combined all his knowledge into a twelve-volume series masterpiece
and this third book is one that every rider will treasure. Petersen, who has studied privately with Harley-Davidson
engineers and has spent thirty-six years working on motorcycles, is sharing all of his secrets! As the founder of Toronto’s
Heavy Duty Cycles in 1974, North America’s premier motorcycle shop, the dean of motorcycle technology teaches about
the theory, design, and mechanical aspects of Harleys. In this third volume, discover: 1. How to identify the Evolution
models. 2. Why the Evolution models are better. 3. Everything you need to know about engines. 4. Troubleshooting every
facet of the Evolution. And so much more! The Harley-Davidson Evolution The Japanese had more than quality. Their
arsenal included acceleration and speed combining with good braking and handling. They could design, tool-up and build
a new motorcycle in a mere eighteen months. The flavor of the day could easily be accomplished with this organizational
skill and dexterity. On top of this they had lower prices. The Gang of 13 took over a failing company or did they? By 1982,
Harley-Davidson sales went into a tailspin with plunging production. The USA was in a deep recession. Adding to the
perfect storm was the flood of Asian imports that many believe were being sold in the U.S. below their manufactured
costs. Whether this was true or not, how did a small country a half-world away manufacture a quality product that was
faster, handled better, and was less expensive? Furthermore, these import motorcycles were more functional. Well, of
course they did because USA motorcycle manufacturing offered old clunker styling that was slower, did not handle well,
and broke down all the time! And for all of this, Harley-Davidson’s cost more. Insulting if one thinks about it. It is not that
the Evolution was that good relative to their competitors because in my opinion it was not. However, the Evolution was
stellar relative to what went before. I was a loyal Shovelhead rider, necessarily becoming a mechanic along the way. I
like the rest of my ilk would never consider riding any other product. I did not care that a Honda might be functionally
better, less expensive, and not require my newfound mechanical skills. Honda simply did not give what my psyche
craved. Importantly, H-D dropped its lackadaisical attitude towards copyright infringement, particularly with knock-off
products. Harley-Davidson became extremely aggressive against the counterfeiting of their trademarks. It licensed use of
its logos with all manner merchandise that was embraced by mainstream America followed by the world including the
Japanese. H-D then saw the birth of HOG, the most successful marketing and loyalty campaign in the annals of
corporate sustenance. The world embraced this pasteurized version of the outlaw subculture. You might meet the nicest
people on a Honda but Harley riders are all about cool. They adapt a pseudo-outlaw lifestyle that emulates freedom and
individualism. They spend much of their time adopting one charity or another to prove they really aren’t bad. Many
charities benefitted greatly during the Harley boom. Can these riders be contesting the Honda mantra of niceness? The
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previous owners AMF deserve much credit for the success of Harley-Davidson. They gave the Gang of 13 a platform
from, which to launch. These new guys were brighter than bright. They put a management team together that knew no
bounds in success. I am sure that Marketing 101 in every business school teaches and will continue to teach their brilliant
story. Harley-Davidson became the epitome of American manufacturing and marketing, the darling of capitalism at its
finest. Think about it! How could a rusty old manufacturer whose time had drifted by reach such pinnacles of success?
Well, H-D had a little help along the way with two main sociological factors: 1. The post World War II baby boom, the
aging bulge in American demographics looking for adventure and whatever (safely) came their way. 2. A generation that
worked hard; raised families and then looked back at what they had missed in their youth. Harley-Davidson embodied the
freedom and adventure they lacked. Harley-Davidson was granted two decades, in which to plan a lasting and viable
future. It sought to be the motorcycle of mainstream America. The world would follow. This venerable company almost
pulled it off. The Motor Company updated technology both in their manufacturing venue and in the product itself. H-D
balanced on a near-impossible fulcrum, maintaining tradition on one side and complying with environmental dictates on
the other. The Evolution’s successor, the air-cooled Twin Cam introduced in 1999 with great success. H-D continued to
grow and prosper. I have always viewed the Twin Cam as a transitional model embracing the past but leading into a
future of overhead cams and water jackets. The new H-D V-Rod’s technological marvels are a wonderful attempt but as
much as the Factory hoped, mainstream Harley riders did not take the bait en masse. After all they had their
psychological needs. These attempts did not prevent dark clouds from appearing on the horizon: 1. Inexorably, the post
World War II baby boom’s bulge has grown older, losing interest in reclaiming youth with interests shifting elsewhere.
Who is to take over this downsizing market? Who will be left to support the Motor Company in the style it has become
accustomed? 2. In my humble opinion, the masters of marketing did not fill the coming void of consumers. I think H-D is
good at pretty much everything except lowering prices for the incoming generations. Nor have they developed affordable
and desirable product lines for the youth. Certainly, the Factory began to enjoy economies of scale in manufacturing. I for
one do not think they have used their profits wisely for continued prosperity. Will I continue to ride a Harley at age 62?
Sure I will but I was riding them before they became cool. I am not a dentist looking for a safe walk on the wild side or a
movie star acquiring the in-bauble of the day. The Evolution motorcycle saved the Hog’s bacon but a new savior is now
required.
When anyone thinks of motorcycling, whether they are enthusiasts or only casually interested, the name Harley-Davidson
immediately comes to mind. Harley-Davidson is among the oldest surviving motorcycle manufacturers; the company
began in 1903 and continues to this day. As you can imagine, over the course of more than 100 years, the company has
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seen prosperous times as well as lean times, changes in focus and direction, evolution and revolution. All of that leads to
a lot of company history and trivia. American Iron Magazine associate editor Tyler Greenblatt has compiled 1,001 HarleyDavidson facts into this single volume, with subjects ranging from the historic powertrains to pop culture to HarleyDavidson as a company and manufacturer. Facts begin with the early years, when a motorcycle was not much more than
a bicycle with an engine attached, to the war efforts of World War I, when 15,000 were put into service. During the 1920s,
Harley-Davidson grew into the largest manufacturer in the world, and that momentum helped carry it through the Great
Depression and into World War II. Postwar development and AMF ownership are also covered in detail, as well as the
restructuring and revival of the brand in recent years. Whether you're a casual rider, racer, or restorer, Harley-Davidson
enthusiasts will be sure to find something in this book for that next conversation with fellow hobbyists. This book will keep
Harley-Davidson enthusiasts entertained for hours, and is a great edition to any motorcycling library. p.p1 {margin: 0.0px
0.0px 0.0px 0.0px; font: 12.0px Arial}
For cultural and heritage institutions around the world, sustainability is the major challenge of the twenty-first century. In
the first major work to analyze this critical issue, Barthel-Bouchier argues that programmatic commitments to
sustainability arose both from direct environmental threats to tangible and intangible heritage, and from social and
economic contradictions as heritage developed into a truly global organizational field. Drawing on extensive fieldwork and
interviews over many years, as well as detailed coverage of primary documents and secondary literature, she examines
key international organizations including UNESCO, ICOMOS, and the World Monuments Fund, and national trust
organizations of Great Britain, the United States, and Australia, and many others. This wide-ranging study establishes a
foundation for critical analysis and programmatic advances as heritage professionals encounter the growing challenge of
sustainability.
This illustrated guide is packed with interesting facts and follows the history of the famous Harley-Davidson company and
the development of its famous bikes, which have earned a special place in the hearts of enthusiasts everywhere. The
story dates from 1903 when Bill Harley and the Davidson brothers, with no thought of fame or fortune, decided to build a
motorcycle that really worked. So successful was it, that it led to the gradual formation of a company that has survived
through good times and bad. Through good times and bad, losing and winning back police contracts, as well as
weathering various other vicissitudes, the company has achieved lasting success. In the end, Harley-Davidson came to
the ultimate decision of giving its customers what they really wanted, not by providing year-on-year innovations, but by
remaining true to the Founders' original concept. The result, as everyone knows, are bikes of mythic status, imbued with
a mysterious quality of their own and generating a passion in enthusiasts amounting almost to a love affair. The name
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has come to personify America and is up there alongside Coca-Cola, Ford and McDonald's. The bikes are described in
detail, not only in mechanical terms, but also with glorious photographs, and will be of interest to everyone who loves
motorbikes: even aficionados of Japanese and European bikes, who have never even ridden a Harley-Davidson, will be
able to recognize the unique marriage of style and nostalgia and the fact that there are no other bikes quite like them.
This volume examines the location of memories and histories of popular music and its multiple pasts, exploring the
different ‘places’ in which popular music can be situated, including the local physical site, the museum storeroom and
exhibition space, and the digitized archive and display space made possible by the internet. Contributors from a broad
range of disciplines such as archive studies, popular music studies, media and cultural studies, leisure and tourism,
sociology, museum studies, communication studies, cultural geography, and social anthropology visit the specialized
locus of popular music histories and heritage, offering diverse set of approaches. Popular music studies has increasingly
engaged with popular music histories, exploring memory processes and considering identity, collective and cultural
memory, and notions of popular culture’s heritage values, yet few accounts have spatially located such trends to focus
on the spaces and places where we encounter and engender our relationship with popular music’s history and legacies.
This book offers a timely re-evaluation of such sites, reinserting them into the narratives of popular music and offering
new perspectives on their function and significance within the production of popular music heritage. Bringing together
recent research based on extensive fieldwork from scholars of popular music studies, cultural sociology, and museum
studies, alongside the new insights of practice-based considerations of current practitioners within the field of popular
music heritage, this is the first collection to address the interdisciplinary interest in situating popular music histories,
heritages, and pasts. The book will therefore appeal to a wide and growing academic readership focused on issues of
heritage, cultural memory, and popular music, and provide a timely intervention in a field of study that is engaging
scholars from across a broad spectrum of disciplinary backgrounds and theoretical perspectives.
Skiing Heritage is a quarterly Journal of original, entertaining, and informative feature articles on skiing history. Published
by the International Skiing History Association, its contents support ISHA's mission "to preserve skiing history and to
increase awareness of the sport's heritage."
EBONY is the flagship magazine of Johnson Publishing. Founded in 1945 by John H. Johnson, it still maintains the
highest global circulation of any African American-focused magazine.
Cincinnati Magazine taps into the DNA of the city, exploring shopping, dining, living, and culture and giving readers a
ringside seat on the issues shaping the region.
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